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•  Slim-Fast  outsells  the  No.  2 
Wa    slimming  brand  by  5  to  1.* 

/     •  Continuous  Slim-Fast  TV  advertising. 

•  Maximise  your  profits  -  allocate  70% 
of  your  slimming  section  to  Slim-Fast. 


SLIM-FAST  SELLS  THROUGH  FASTER  - 
ORDER  YOUR  STOCKS  TODAY! 

'Thompson  Medical  Company  Limited 


(*A.C.  Nielsen  Pharmacy  Audit) 


Don't  Get  The  Wind  Up. 

When  it's  blowing  a  gale  outside,  that's  not  the  time 
to  consider  how  well  your  insurance  cover  will  stand  up. 
PMI  Insurance  takes  all  the  worry  out  of  wind  and  weather  damage. 
And  our  premiums  will  come  as  a  breath  of  fresh  air. 


PMI  INSURANCE  St.  Albans  (0727)  44344 
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Various  prescribed  medicines  are  in  the  news  again  this  week, 
but  for  very  different  reasons.  The  limited  list  has  some  new, 
and  somewhat  bizarre  additions,  together  with  a  few 
movements  to  the  "prescribable"  arena,  while  at  the  other 
extreme,  the  recently  withdrawn  Halcion  once  more  has  been 
the  centre  of  media  attention. 

The  allegations  contained  in  Monday's  "Panorama" 
programme  about  the  testing  and  marketing  of  Halcion,  at 
best  will  have  disturbed  the  public  and  the  pharmacist,  and  at 
worst  shocked  both.  The  Department  of  Health's  withdrawal 
of  triazolam-containing  medicines  followed  Upjohn's 
notification  to  the  Committee  on  Safety  of  Medicines  that 
transcription  errors  had  occured  in  a  1972  clinical  trial. 
Upjohn  have  said  they  will  appeal  against  the  ban  but  the  fresh 
allegations,  right  or  wrong,  will  do  little  to  help  their  case.  If 
sustained,  they  will  damage  the  whole  drug  industry  which, 
from  time  to  time,  is  held  in  the  either  the  very  highest  or  the 
very  lowest  public  esteem. 

A  little  belief  in  the  efficacy  of  a  medicine  is  wonderfully 
synergistic,  while  doubt  can  have  quite  the  opposite  action. 
Indeed  Halcion,  the  best  selling  hypnotic  in  the  USA,  may 
already  have  been  substantially  damaged  in  various  world 
markets.  Xrayser  points  to  the  "surprising"  ease  with  which 


patients  have  been  weaned  off  Halcion  onto  an  alternative 
drug  regime  (p656).  In  the  past  scurrilous  media  campaigns 
have  taken  their  toll  on  perfectly  safe  medicines  —  witness  the 
hounding  off  the  market  of  Debendox  —  so  the  industry  will 
be  hoping  that  Upjohn  can  refute  the  allegations  now  stacked 
against  them!  The  patient  has  an  inherent  need  to  believe  that 
the  industry  delivers  safe  medicines  and  so  does  industry. 

At  the  other  extreme,  the  public  will  be  wondering  what  — 
apart  from  the  very  obvious  —  baked  beans  can  do  for  their 
health,  while  both  believer  and  unbeliever  will  puzzle  over  the 
medicinal  benefits  of  unblessed  communion  wafers.  What  a 
doctor  prescribes,  a  pharmacist  can  dispense,  unless  it  is  on 
one  of  the  prohibited  lists.  However,  such  titbits  do  little  to 
help  the  NHS  cause  or  the  health  of  the  patient  and  should  not 
find  their  way  to  the  prescription  pad  in  the  first  place. 

The  limjted  list,  which  at  first  was  the  bane  of  the  drug 
industry  and  the  patient  as  many  useful  medicines  were 
consigned  to  the  scrap  heap,  may  have  a  real  role  at  last,  if  new 
additions  help  to  curb  esoteric  and  eccentric  doctor 
prescribing.  Although  with  justification  the  medics  may  argue 
against  the  arbitrary  pecuniary  prescribing  constraints 
indicative  drug  budgets  impose,  they  cannot  object  to  the 
removal  of  baked  beans  from  the  armamentarium. 
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Beds  LPC's  repeat 
script  guidelines 


Contractors  in  Bedfordshire  are 
being  mailed  details  of  their  local 
pharmaceutical  committee's 
recommended  guidelines  for  a 
repeat  prescription  collection 
service. 

The  LPC  favours  centrally 
agreed  guidelines  for  all  contractors 
to  control  the  situation  and  prevent 
any  unseemly  scrambles  to  sign  up 
patients  or  surgeries. 

A  questionnaire  revealed  that 
the  majority  of  contractors  are  in 
favour  of  such  a  scheme  and 
discussions  with  the  local  medical 
committee  followed.  The  guidelines 
have  now  been  issued  which  the 
LPC  hopes  will  provide  a  repeat 
collection  service  for  those  who 
need  it  without  the  need  for 
advertising,  consent  forms,  pseudo- 
registration  arrangements  or 
approaches  to  surgeries. 

The  letter  reminds  pharmacists 
that  the  patient  or  carer  is 
responsible  for  requesting  the 
repeat  prescription  from  the  surgery' 
and  for  telling  the  pharmacy  when  it 
should  be  available  for  collection. 
The  name  and  address  of  the 
patient  should  be  given  at  the 
surgery  each  time  a  prescription  is 
collected  as  a  means  of  positive 
identification. 

In  his  letter  to  contractors,  LPC 
chairman  Leslie  Robertson  says  he 
recognises  that  some  collection 
arrangements  have  operated 
satisfactorily  for  many  years, 
particularly  in  outlying  areas.  "We 
see  no  reason  why  these  should  not 
continue,  provided  that  patients' 
wishes  are  respected,  but  we  suggest 
pharmacists  should  be  very  careful 
not  to  encourage  arrangements 
which  involve  'direction'  by  the 
doctor." 

A  similar  letter,  outlining  the 
guidelines  is  being  sent  to  CPs 
through  the  family  health  services 
authority.  This  suggests  more 
pharmacies  may  be  willing  to  collect 
prescriptions  and  perhaps  offer 
additional  services  in  cases  of 
emergency  and  special  needs. 
However,  stresses  the  LPC,  the 
patient  must  have  freedom  of  choice 
in  all  circumstances. 

Beds  LPC  has  also  drafted  a 
poster  and  a  patient  leaflet  detailing 
the  scheme.  The  poster  states 
simply:  "A  repeat  prescription 
collection  is  available  through  this 
pharmacy.  Please  ask  for  details." 

The  leaflet  tells  patients 
pharmacists  can  arrange  for  repeat 
prescriptions  to  be  collected  from 
the  surgery  and  dispensed,  but 
explains  how  the  onus  is  on  the 
patient  to  tell  the  surgery'  when  the 
prescription  is  needed  and  to  inform 
the  pharmacist  when  it  will  be  ready 
for  collection. 

Mr  Robertson  told  Cc^that  the 
guidelines  would  make  the  scheme 
more  secure  although  he  accepted 
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that  not  all  contractors  wish  to 
become  involved  in  repeat 
prescription  collection. 

"If  pharmacists  stick  to  the 
guidelines  suggested  and  doctors 
know  what  the  guidelines  are,  then 
everybody  should  be  happy,"  he 
said.  "If  arrangements  ignore  the 
guidelines  then  they  must  be  as  a 
result  of  collusion  and  charges  of 
'direction'  could  be  made. 

Herts  LPC  will  be  issuing  the 
same  guidelines  to  their 
contractors.  Chairman  Brian 
Simpkins  said  they  had  agreed  the 
wording  of  the  drafts  with 
Bedfordshire  and  were  waiting  for 
confirmation  from  their  LMC  that 
the  CPs'  letter  was  suitable. 

The  problem  recently  came  to  a 
head  in  Herts,  with  Boots 
advertisements  appearing  in  Hemel 
Hempstead  and  St  Albans. 


The  move  by  Beds  and  Herts  to 
keep  a  check  on  the  repeat 
collection  service  appears  to  be  in 
line  with  advice  given  by  NPA 
chairman  Jeremv  Clitherow  (C&D 
July  20,  p96):  "The  NPA  believes 
that  if  a  pick-up  scheme  is  deemed 
desirable  it  should  be  arranged 
through  the  LPC  in  consultation 
with  the  LMC  so  everyone  knows 
what  is  happening,"  he  said. 

Tim  Astill,  director  of  the  NPA 
said:  "This  is  exactly  the  way  we 
think  this  kind  of  exercise  should  be 
organised."  However,  the  stumbling 
block  could  come  if  contractors 
persist  in  going  their  own  way. 

"As  the  LPC  represents  all 
contractors  it  would  be  wrong  for  an 
individual  contractor  or  group  of 
contractors  to  go  ahead  and 
promote  their  own  schemes  in 
opposition  to  the  LPC  guideline." 


Protest  over  Nutrasweet 


The  British  Union  for  the  Abolition 
of  Vivisection  staged  a  protest  at  the 
Institute  of  Psychiatry  in  South 
London  on  Tuesday.  The  Associa- 
tion was  objecting  to  experiments 
funded  by  Nutrasweet  in  1988  to 
determine  whether  aspartame 
caused  epilepsy  in  baboons  who 
were  sensitive  to  flashing  lights. 

BUAV  believes  that  the 
experiments  were  not  only  cruel  but 
unnecessary,  as  extensive  use  in 
humans  had  already  shown  that 
aspartame  was  safe.  In  1983,  claims 
linking  aspartame  with  possible 
behavioural  changes  or  epileptic 
seizures  in  rats  were  investigated  by 
the  Department  of  Health  and  the 
Epilepsy  Institute  who  decided 
there  was  no  danger  to  humans. 

BUAV  campaigns  director  Steve 
Mclvor  told  C&D  [hat  although  the 


Nutrasweet  tests  had  not  been 
carried  out  at  the  Institute  since 
1988,  the  protest  was  held  to  draw 
the  public's  attention  to  the  fact  that 
Nutrasweet  was  animal  tested  and  to 
dissuade  the  company  from  carrying 
out  tests  elsewhere.  He  believed 
Nutrasweet  were  trying  to  protect 
themselves  in  the  unlikely  event  of 
litigation,  "but  you  can't  use  animals 
as  insurance  for  things  that  may 
never  happen,"  he  added. 

The  company  told  C&D  that 
animal  testing  was  used  only  when 
there  was  no  other  means  of  proving 
safety  and  it  met  Home  Office 
Regulations.  Although  aspartame's 
safety  had  been  thoroughly 
documented,  the  company  had  a 
duty  to  investigate  important 
questions  arriving  after  regulatory 
approval. 


Cholesterol 
test  results 
at  Chemex 
revealed 

Fewer  than  half  the  Chemex  visitors 
who  had  their  cholesterol  level 
checked  on  the  Meditrade  stand 
had  satisfactory  levels. 

Some  47  per  cent  fell  into  the 
satisfactory  band  of  less  than 
5.2mmol/l,  34  per  cent  had  slightly 
elevated  levels  between  5.2  and 
6.5mmol/l,  16  per  cent  were 
between  6.5  and  7.8mmol/l  and  3 
per  cent  were  found  to  have  levels 
higher  than  this.  About  450  visitors 
were  screened  using  the  new 
Cholestratest  analyser. 

The  results  tended  to  be  lower 
than  the  national  averages  of 
around  35,40,22  and  3  per  cent 
respectively  for  all  ages.  Meditrade 
believe  that  the  below  average  levels 
could  be  due  to  the  fact  that 
Chemex  visitors  generally  fell  into 
the  younger  age  groups  and 
cholesterol  levels  tend  to  increase 
with  age.  On  the  first  day  of 
Chemex,  51  per  cent  had 
cholesterol  levels  within  the 
satisfactory  band  and  the  average 
age  of  the  participants  was  between 
30-39. 

The  lowest  level  recorded  was 
2.7mmol/l  while  the  highest  was 
8.1mmol/l.  Meditrade  believe  the 
results  were  "encouraging"  in  spite 
of  the  age  bias. 

Cholestratest  is  supplied  with  50 
test  kits,  result  pads,  patient  leaflets 
giving  dietary  advice,  a  window 
sticker  and  a  six  month  subscription 
to  an  external  quality  control 
scheme  (£395  plus  VAT). 
■  Pharmacists  with  televisions 
handy  next  Thursday  morning 
might  like  to  switch  them  on  at 
10.35  to  see  the  second  in  a  new 
BBC  TV  series  "Health  UK",  which 
will  discuss  cholesterol  testing  in 
pharmacies.  Cholestratest  is  among 
the  products  being  featured. 


■  <r*  -         M  °  -■  - 

Grampian's  tortoise  about  to  win  the  race?  (see  p68 1) 
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Six  medicines 
join  blacklist 

Beneath  the  headlines  about  the 
blacklisting  of  baked  beans  and 
communion  wafers,  six  medicines 
have  been  added  to  the  NHS 
blacklist  and  are  no  longer 
prescribable  at  NHS  expense. 

The  six  are:  Beechams  Powders 
capsules,  Gevral  tablets,  Inoven, 
Nurofen  Soluble,  Rennie  Gold  and 
Rennie  Plus.  The  Advisory 
Committee  on  NHS  Drugs  says 
prescribable  alternatives  will  meet 
all  patients'  needs. 

The  bulk  forming  laxative 
Fiberform  and  the  reformulated 
multivitamin  Forceval  and  Forceval 
Junior  capsules  move  the  other  way 
and  become  NHS-prescribable. 

Four  nutritional  supplements 
become  prescribable  for  dialysis 
patients  on  ACBS:  Fortimil, 
Fresubin  750,  Maxisorb  and 
Tonexis  HP.  The  following  have 
been  added  to  the  blacklist: 
Anti-smoking  Nicorette  Plus 
Deodorants  Neutradol;  Ozium  500, 
1500  and  3000 

Disinfectants  Cidex  longlife  and 


Pharmacists  have  an  important  role 
to  play  in  the  provision  of  health  and 
prevention  of  disease  but  in  order  to 
develop  their  contribution  they 
need  continuing  education 
materials,  facilities  to  liaise  with 
other  healthcare  workers,  and 
adequate  funding. 

This  message  is  contained  in  the 
National  Pharmaceutical 
Association's  response  to  the 
Government's  Green  Paper  "Health 
of  the  Nation". 

Despite  the  Association's 
disappointment  that  the  Paper 
contains  only  one  brief  mention  of 
pharmacy,  it  takes  heart  from 
Health  Secretary  William 
Waldegrave's  promise,  made  at  the 
British  Pharmaceutical  Conference, 
to  remedy  this  in  the  White  Paper. 

The  NPA  says  pharmacists 
contribute  to  health  promotion  in 
five  ways:  provision  of  leaflets, 
counselling  and  advice,  speaking  to 
groups,  health  screening,  and 
services  like  syringe  and  needle 
exchange  and  residential  home 
work. 

In  recognising  that  resources 
will  always  be  limited,  the  NPA 
Board  tried  to  prioritise  the 
objectives  of  the  Green  Paper, 
highlighting  those  which  should  be 
tackled  first.  These  were  chosen 
because  they  affect  more  people, 
can  be  most  easily  tackled  or 
because  pharmacists  can  easily 
contribute  or  are  already  doing  so. 

Top  priorities  for  the  NPA  are: 
•  Coronary  heart  disease.  The 
occurrence  of  CUD  can  be  reduced 


sterilisation  solution 
Foods  Communion  wafers;  Dietade 
diabetic  jam,  marmalade,  squash,  fruit 
sugar,  and  jelly  crystals;  Efamol  marine 
capsules,  oil,  Plus  capsules  and  Efamol 
PMP;  GF  Brand  baking  powder,  banana 
cake,  cooking  crumbs,  date  and  walnut 
cake,  ginger  cake,  gravy  mix,  hot 
breakfast  cereal,  and  lemon  cake;  Heinz 
Weight  Watcher's  baked  beans;  Juvela 
gluten  free  sage  and  onion  stuffing  mix; 
Lambert's  309  500mg  capsules,  and 
protein  deficiency  formula  capsules; 
London  Herb  &  Spice  herbal  tea  bags; 
London  309  capsules;  L309  tablets; 
Milupa  harvest  muesli  breakfast;  Regina 
royal  jelly  capsules;  St  Clements  fruit 
juice  concentrate;  Stute's  diabetic 
blackcurrant  jam  and  marmalade 


A  complaint  about  advertising  for  a 
new  prescription  collection  and 
delivery  service  by  Swansea-based 
chain  Howard  &  Palmer  could 
possibly  be  settled  informally,  West 
Glamorgan  Family  Health  Services 
Authority  has  said. 

The  complaint  from  the  Local 
Pharmaceutical  Committee,  and 
backed  by  the  Local  Medical 
Committee,  was  discussed  at  the 


by  health  information  on  smoking 
cessation,  exercise  and  diet  either 
given  in  leaflets  or  verbally  on 
request  or  while  addressing 
"interest  groups".  Cholesterol, 
blood  pressure  and  body  mass- 
index  tests  can  be  contracted  out  by 
GPs  as  a  "results  only"  service  or 
patient-led  and  so  include  advice. 
Treatment  and  compliance  can  be 
improved  by  increased  counselling. 

•  Stroke.  Health  information  can 
be  distributed  via  leaflets  or  talks. 
BP  measurement  will  help  detect 
patients  at  risk,  who  can  be  given 
advice  on  smoking  cessation  and 
counselling  on  medicine  use  to 
improve  knowledge  and  aid 
compliance. 

•  Smoking.  The  NPA  welcomed 
the  deregulation  of  Nicorette  from 
POM  to  P  and  is  organising 
seminars  to  help  pharmacists  advise 
on  giving  up. 

•  Health  of  pregnant  women 
and  children.  Pharmacists  are 
often  the  first  port  of  call  for  women 
requiring  a  pregnancy  test  and  can 
therefore  refer  women  to  a  doctor 
and  provide  advice  on  smoking, 
diet,  avoiding  medicines,  morning 
sickness,  constipation,  varicose 
veins  etc. 

After  the  baby  is  born 
pharmacists  can  advise  on  feeding 
problems,  vaccinations,  minor 
ailments  and  can  participate  in  the 
distribution  of  welfare  milks.  For 
older  children,  health  education 
and  advice  on  the  prevention  of 
drug  misuse,  solvent  abuse, 
smoking  and  alcohol  misuse  is 


Pesticides  Actomite;  Tymasil 
Toiletries  4711  cologne;  Almay 
aftersun  soother,  and  face  powder; 
Boots  No7  vitamin  E  skincream; 
Christy's  rich  lanolin,  and  skin  emulsion; 
Coppertone  apresplage  aftersun  milk; 
Cuticura  talcum  powder;  Emuwash; 
Fade  out  skin  lightening  cream;  Jochem 
hormone  hair  preparation;  and  Jolen 
creme  bleach. 

Health  Minister  Virginia  Bottomley: 
"When  I  first  learnt  GPs  had 
prescribed  baked  beans  and 
communion  wafers  I  was  amazed. 
Baked  beans  might  be  appetising 
and  royal  jelly  might  seem  to  slow 
the  passage  of  time,  but  to  prescribe 
them  on  the  NHS  seems  crazy." 


FHSA's  monthly  meeting. 
Chairman  Graham  Llewellyn-Jones 
said  there  had  not  been  a  breach  of 
the  Terms  of  Service,  but  a  breach 
of  the  advertising  rules. 

Terry  Thomas,  deputy  general 
manager,  said  there  had  also  been  a 
complaint  from  a  national  company. 

The  FHSA  decided  to  use  an 
informal  conciliation  procedure,  if 
the  LPC  and  the  company  agree. 


available. 

•  Prevention  of  accidents. 

Pharmacists  can  help  educate  the 
public  on  the  safe  use  and  storage  of 
medicines,  can  dispose  of  old  or 
unwanted  medicines,  and  advise  on 
side-effects  such  as  drowsiness  or 
effects  with  alcohol,  and  the  use  of 
hazardous  substances  in  the  home 
and  at  work. 

•  Asthma.  The  NPA  welcomes 
the  provision  of  peak  flow  meters  on 
prescription,  adding  that 
pharmacists  can  educate  on  their 
use  as  well  as  on  correct 
inhaler/nebuliser  technique. 

•  HIV/AIDS.  Pharmacists  can 
help  reduce  the  spread  of  HIV  and 
bring  about  "harm  reduction".  The 
NPA  raises  the  need  for  sufficient 
money  to  fund  needle  and  syringe 
exchange  schemes  nationally. 

•  Iatrogenic  diseases  and 
treatment  failure.  Although  not  a 
specific  "key  area"  the  NPA  feels 
much  can  be  done  to  reduce  the 
incidence  of  drug-related  disease 
through  greater  liaison  between 
doctors  and  pharmacists. 

Second  priority  areas  include 
diabetes,  where  pharmacists  can 
advise  on  health  aspects  such  as 
footcare  and  screen  for  early 
detection.  The  NPA  adds  that,  in 
addition  to  breast  and  cervical 
cancer,  skin  cancer  and  malignant 
melanoma  should  be  considered. 

Pharmacists  also  have  a  role  in 
providing  advice  and  compliance 
aids  for  patients  being  integrated 
into  the  community  from  long  stay 
institutions. 


Anti-drugs 
message 

An  anti-drugs  campaign  in 
Liverpool  has  been  launched  by 
Home  Secretary  Kenneth  Baker.  It 
is  being  pioneered  by  the  Home 
Office-funded  Liverpool  Drug 
Prevention  Team  and  supported  by 
local  businesses  and  organisations. 

Details  of  what  assistance  is 
available  against  drugs  will  be 
provided  on  a  free  phone  number 
while  photographs  of  footballers 
from  both  Liverpool  and  Everton 
will  appear  on  posters,  in  the  Press 
and  in  information  supplements 
that  will  be  received  by  200,000 
households  in  the  city. 

The  Liverpool  Drug  Prevention 
Team,  established  eight  months 
ago,  has  also  given  over  £60,000  to 
25  groups  for  prevention  projects. 


PSNI  COUNCIL 


Pre-reg  year 
under  review 
in  N  Ireland 

Requiring  pre-registration  students 
to  sit  an  examination  at  the  end  of 
the  year  before  registering  as  a 
pharmacist  is  on  the  cards  in 
Northern  Ireland. 

In  his  address  to  the  annual 
meeting  of  the  Pharmaceutical 
Society  of  Northern  Ireland, 
president  Robin  Holliday  said  the 
Council  had  been  considering  the 
quality  of  pre-registration  training. 

One  new  development  would  be 
the  introduction  of  a  distance 
learning  package.  He  hoped 
module  2  of  the  business 
management  package  produced  by 
the  National  Pharmaceutical 
Association  would  be  used. 
Attendance  at  a  tutorial  session 
would  be  obligatory  and  this  would 
be  organised  by  the  Society. 

At  the  end  of  the  training  year 
the  students  would  be  required  to  sit 
an  examination  to  assess  their 
pharmaceutical  skills  before 
registering  as  a  pharmacist.  The 
president  said  he  anticipated  these 
changes  would  provide  additional 
support  for  and  commitment  from 
tutors. 

Turning  to  the  Code  of  Ethics 
and  the  question  of  advertising,  Mr 
Holliday  said  Council  was  aware 
that  many  professions  were 
undergoing  changes  in  their 
attitude  to  publicity.  He  recognised 
that  a  review  of  the  practices 
governing  the  behaviour  of 
pharmacists  generally,  and  in 
particular  the  nature  of  advertising 
of  services,  was  necessary. 

No  new  nominations  for  Council 
had  been  received  so  the  following 
were  declared  re-elected  to  Council 
for  three  years  from  October  7:  D. 
Corbett,  R.G.  Dillon,  T.I. 
O'Rourke,  M.G.  Scott  and  C.B.A. 
Watson.  Robert  Hugh  Clarke  had 
decided  to  stand  down  from  Council 
and  the  resulting  vacancy  would  be 
filled  by  co-option. 


NPA:  Pharmacist's 
role  in  nation's  health 


Informal  settlement? 


Chemist  &  Druggist  1 9  OCTOBER  1 991 


653 


entadent  P 


mm. 


Mentadent  P  is  the  most  successful 
y_M  Gum  Health  Toothpaste  on  the  market 


The  Mentadent  P  Professional 
Toothbrush  is  a  unique  .3  angled  design  Mtm 
for  maximum  all  round  dental  health. 


From  the  pioneers  in  therapeutic 

dental  care, 
the  first  ever  mouthwash  for  gums. 


New  Mentadent  P  is  the  first  ever  mouthwash  designed  specifically  for  gums.  So  it's  unique.  Available  in 
distinctive  300ml  bottles  -  in  Original  and  Mint  variants  -  it's  the  latest  product  in  our  gum  health  system. 
£750,000  of  our  £4. 2m  Mentadent  P  support  package  will  be  spent  on  its  launch.  Mentadent  P  is  also 
premium  priced.  So  while  your  customers  enjoy  healthy  gums,  you  can  look  forward  to  healthy  profits. 


ELIDA  GIBBS  •  CARING  FOR  HEALTH  AND  BEAUTY 


'Panorama' 
spotlight  on 
Halcion 


"One  of  the  world  wide  drug 
scandals  of  the  century"  is  how  Or 
Graham  Dukes  of  the  World  Health 
( )rganisation's  Pharmaceuticals 
Programme  (1982-90)  described 
"The  Halcion  affair"  on  BBC  TV's 
"Panorama"  (October  14).  Upjohn 
have  branded  the  programme  as  "a 
complete  smear". 

Much  of  the  programme 
centered  on  clinical  trial  protocol 
number  321,  said  to  be  one  of  the 
key  documents  in  the  company's 
regulatory  submissions.  Upjohn 
have  subsequently  admitted  that  the 
trial  did  involve  a  "transcription 
error"  resulting  in  some  patient  data 
not  being  sent  to  regulatory 
authorities  (C&D  August31,p330). 

The  programme  alleged  that, 
compared  with  placebo,  Halcion 
showed  an  unacceptable  level  of 
side-effects  including  mental 
reactions,  paranoia,  depression, 
amnesia  and  nightmares.  Of  the  30 
volunteers  in  protocol  321 .  six  were 
traced  by  the  programme  and  three 
claimed  that  their  experiences 
during  the  trial  were  not  those 
recorded  by  the  company. 

The  programme  also  alleged 
that  in  the  US,  FDA  investigators 
had  doubt.s  about  the  drug  but  an 
early  warning  report  on  side-effects 
was  not  permitted  to  be  published. 
At  a  special  hearing,  Upjohn  told 
the  FDA  that  they  had  no 
information  to  support  this  report. 

It  was  when  Upjohn  settled  out 
of  court  with  a  Halcion  patient  who 
sued  after  she  had  been  cleared  of 
murdering  her  mother  on  the 
grounds  of  "involuntary 
intoxication"  that  the  "transcription 
errors"  or  protocol  321  came  to 
light,  said  the  programme. 

However  Upjohn  argue  that  this 
protocol  is  only  one  of  a  number  of 
long  term  trials  with  Halcion. 
Company  employees,  interviewed 
on  the  programme,  quoted  protocol 
6415  as  a  successful  long  term  trial. 
However,  it  was  alleged  that  this 
particular  trial  was  a  fake  and  had 
been  ruled  invalid. 

"It's  a  scandal  because  it 
undermines  the  entire  system  on 
which  the  safety  of  patients  with 
drugs  is  based  —  that  system  of 
trust,"  said  Dr  Dukes.  This  week, 
European  drug  regulatory 
authorities  are  meeting  to  discuss 
the  UK  withdrawal  of  triazolam. 

A  spokesman  for  Upjohn  in  the 
UK  said  the  company  was  "appalled 
at  the  bias  of  the  programme". 
Nobody  was  shown  who  had 
anything  good  to  say  yet  the 
company  claims  people  willing  to 
support  Halcion  had  been 
approached. 

Upjohn  say  they  are  currently 
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reviewing  the  allegations  made  and 
could  not  rule  out  the  possibility 
that  action  may  be  taken,  he  said. 

The  company  says  it  cannot 
understand  why  the  UK  regulatory 
authorities  have  rushed  into  a 
"temporary'  suspension"  of  the 
product.  They  have  received  only 
one  phone  call  saying  that  the  move 
was  a  good  thing  as  opposed  to 
"literally  thousands"  who  could  not 
understand  why  the  action  had  been 
taken,  the  spokesman  told  C&D. 
"We  believe  that  if  properly  used  in 
the  right  dose  at  the  right  time, 
Halcion  is  very  effective." 


Deterioration  in  doctor- 
patient  relationship 


Evidence  suggests  that  there  may  be 
a  deterioration  in  the  quality  of  the 
doctor-patient  relationship  and  if 
this  occurs  then  relationships  with 
other  healthcare  professionals  may 
become  increasingly  important. 

These  are  the  findings  of  a 
survey  carried  out  by  the  University 
of  Kent's  Centre  for  Health  Services 
Studies  into  consumer  satisfaction 
with  CP,  dental  and  hospital  care. 
Results  were  published  in  the 
journal  Social  Science  and  Medicine 
(vol  33  no  6  1991). 

The  questionnaire-based  survey 
found  that  although  general  levels 
of  consumer  satisfaction  are  high 
(83-97  per  cent),  questions  of  a 
more  detailed  and  specific  nature 
revealed  greater  levels  of 
dissatisfaction.  For  example,  38  per 
cent  felt  they  could  not  discuss 
personal  problems  with  their  GP,  51 
per  cent  felt  their  dentist  was  not 


easy  to  reach  at  weekends  or 
holidays,  and  35  per  cent  felt 
hospital  doctors  did  not  give 
sufficient  information. 

Authors  Simon  J.  Williams  and 
Michael  Calnan  suggest  that  recent 
NHS  reforms,  with  their  greater 
emphasis  on  achieving  quantifiable 
targets  and  negotiating  within 
internal  markets  for  hospital 
services,  may  lead  to  the  doctor 
becoming  less  of  an  independent 
professional  and  more  of  a 
bureaucratic  functionary. 

"The  actual  relationship 
between  themselves  and  their 
patients  may  become  more  formal 
and  bureaucratic  and  consequently 
neglect  the  crucial  aspects  of  patient 
satisfaction  identified  within  this 
study." 

The  authors  plan  to  carry  out 
further  research  focusing  on  the 
primary  healthcare  team. 


COUNCIL  OF  EUROPE  SEMINAR 


Public  relations  identifies  training  needs 


Public  relations  and  training  for 
community  pharmacy  are  linked, 
according  to  the  National 
Pharmaceutical  Association's  head 
of  public  affairs,  Collette  McCreedy. 

Addressing  the  Council  of 
Europe  seminar  on  the  role  and 
training  of  community  pharmacists, 
Ms  McCreedy  told  delegates  public- 
relations  identifies  specific  training 
needs  and  helps  pharmacists  realise 
the  need  for  further  education. 

"The  way  forward  may  be  to  try 
to  identify  training  needs  and 
introduce  appropriate  training 
before  undertaking  specific  PR 
activities,  so  pharmacists  are 
prepared  to  meet  the  challenge  PR 
activities  create." 

The  NPA's  advertising  activities 
started  in  1982  when  independent 
research  confirmed  that  the  British 
public  did  not  appreciate  the  extent 
and  depth  of  the  pharmacist's 
knowledge.  The  success  of  the  "Ask 
your  pharmacist"  campaign  was 
illustrated  by  further  surveys  which 
showed  a  marked  increase  in  the 
number  of  people  seeking  advice 
from  their  pharmacist. 

In  a  sample  of 3,000  adults  there 
was  strong  disagreement  with 
statements  such  as  "pharmacists  are 
just  shopkeepers"  but  agreement 
with  "pharmacists  are  professionally 
trained''  and  "they  are  well 
qualified"  and  "they  keep  up  with 
the  times". 

"It  is  interesting  to  see  that, 
whether  or  not  the  pharmacists  are 
adequately  trained  and  whether  or 
not  they  continue  to  update  their 
knowledge,  the  public  expect  this  of 
them,"  said  Ms  McCreedy. 

Public  relations  activities  have 
identified  the  following  training 
needs: 

•  An  understanding  of  common 
illnesses  and  their  complications. 

•  An   understanding  of  the 


information  which  would  need  to  be 
obtained  from  the  patient  to  build  a 
picture  of  their  problem. 

•  An  understanding  of  when  to 
treat  a  problem  and  when  to  refer  to 
a  doctor. 

•  Detailed  product  knowledge. 

•  Effective  communication. 

The  setting  up  of  the  Centre  for 
NHS  Pharmacy  Postgraduate 
Education  means  pharmacists  will 
have  access  to  free  postgraduate 
education  provided  in  a  choice  of 
formats,  including  evening  and 
weekend  courses,  computer 
assisted  learning,  videos,  audio- 
cassettes  and  distance  learning 
material,  she  explained. 

Belgium  projects 

"Patient  compliance  is  not  a 
question  of  not  obeying,  but  rather 
a  question  of  not  understanding," 
Williame  Keyenberg,  president  of 
the  Committee  for 

Pharmacotherapy  of  the  Royal 
Pharmaceutical  Society  of  Antwerp 
in  Belgium,  told  the  seminar. 

"The  more  a  patient  knows 
about  his  illness  and  about  the 
proper  use  of  his  drug,  the  more  he 
will  be  motivated  to  participate 
optimally  in  his  drug  therapy." 

Technology  can  provide  the 
patient  with  information  but  can  fail 
as  a  communicator.  Only  human 
intervention  will  ensure  true 
communication.  If  community 
pharmacists  are  to  play  a  key  role  in 
drug  counselling  and  patient 
education  they  need  appropriate 
communication  skills  and 
appropriate  tools,  he  said. 

In  Belgium,  the  Committee  for 
Pharmacotherapy  had  set  up  two 
projects  in  an  attempt  to  provide 
patients  with  accurate, 
understandable  and  practical 
information  to  motivate  them  to 


follow  instructions  correctly.  These 
included  drug  information  leaflets 
and  self-adhesive  labels  to  reinforce 
verbal  information. 

"The  ultimate  goal  has  to  be  the 
wellbeing  of  our  patients,  to 
improve  the  effectiveness  of  drug 
treatment  and  to  reduce  the  side- 
effects,  drug  interactions  and  drug 
abuse,"  concluded  Mr  Keyenberg. 

Important  OTCs 

Non-prescription  medicines  are  an 
important  part  of  every  country's 
health  care  system  and  will  play  an 
increasingly  important  role  in  the 
future,  said  Dr  Martin  Schulz,  head 
of  the  Drug  Information  Centre  of 
the  Federal  Union  of  German 
Associations  of  Pharmacists. 
There  were  two  reasons  for  this: 

•  The  ageing  population  will  put 
increasing  pressures  on  public 
health  budgets  so  health  authorities 
will  turn  to  self-treatment  as  a  way  of 
reducing  health  costs. 

•  Consumers  are  more  willing  to 
take  responsibility  for  their  own 
health  and  feel  confident  about 
their  ability  to  treat  minor  ailments 
without  seeking  medical  advice. 

A  patient  who  is  self-diagnosing 
and  self-treating  his  condition  can 
only  do  so  in  a  responsible  manner 
if  he  is  adequately  informed  as  to  the 
possibilities,  limits  and  potential 
risks  of  self-medication,  he 
explained.  The  pharmacist  has  to 
play  this  role,  both  by  volunteering 
information  and  by  responding  to 
requests  for  advice  on  specific 
matters.  Experiments  in  Germany 
were  investigating  patient 
counselling  in  a  separate  room,  the 
introduction  of  a  "drug  passport" 
and  illness/drug  monographs  or 
OTC-protocols  supporting  patient 
counselling  in  self-medication,  said 
DrSchultz. 
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GPsand 
pharmacists: 
the  pitfalls 

GP  trainees  are  offered  advice  on 
relationships  with  pharmacists  and 
how  to  avoid  medicolegal  pitfalls,  in 
the  latest  issue  of  Mints  Magazine 
(October  15).  The  advice  is: 

•  Do  not  ask  pharmacists  to  do 
anything  outside  their  terms  of 
service  eg.  to  write  prescriptions 

•  Do  not  be  afraid  to  ask  the 
pharmacist  about  drugs 

•  Do  not  collude  with  pharmacists 
for  financial  gain 

•  Do  not  have  a  financial  interest 
in  pharmacies  in  your  practice  areas 

•  Do  not  leave  practice  leaflets  at 
the  pharmacy. 

•  Messages  for  GPs  should  not  be 
left  at  the  pharmacy 

•  Information  about  patients 
shared  between  GPs  and 
pharmacists  must  remain 
confidential. 

The  points  are  part  of  an  article 
in  which  a  GP  and  an  assistant 
discuss  relationships  with 
pharmacists.  Reference  is  made  to 
the  pharmacist's  "public 
spiritedness"  in  providing  an 
emergency  out  of  hours  service  for 
which  "they  don't  get  anything  like 
the  reimbursement  that  GPs  get". 

When  asked  about  the  future 
role  of  the  pharmacist,  the  assistant 
answers  that  she  believes  the  vision 
of  a  one-stop  primary  healthcare 
system  may  be  realised  and  there  is 
scope  for  pharmacists  to  take  a 
more  holistic  approach.  A  new 
contract  for  pharmacists  is 
suggested  as  a  means  of  overcoming 
the  problem  that  they  are  not  paid 
for  giving  advice. 


NAWP  sends 
out  1,000 
packs 

Over  1,000  pharmacists  have  now 
requested  and  received  copies  of  the 
National  Association  of  Women 
Pharmacists  "Women  in 
Pharmacy"  information  pack. 

The  information  it  provides  on 
career  breaks  and  career 
opportunities  in  pharmacy  has  also 
prompted  requests  from  regional 
and  local  health  authorities,  heads 
of  schools,  careers  services  and 
local  council  libraries.  Gopies  will 
also  be  given  out  to  final  year 
pharmacy  students  this  Autumn. 

The  pack  has  the  backing  of  the 
Department  of  Health  and  is 
recommended  in  the  new  DoH 
leaflet  promoting  its  own  "Picking 
up  the  threads  —  your  career  in 
pharmacy"  video,  encouraging 
pharmacists  and  pharmacy 
technicians  to  return  to  the  NHS 
after  a  career  break. 

For  a  copy  of  the  WIP  Pack, 
send  a  cheque  for  £1 .50  made  out 
to  "NAWP  Project  Fund"  to: 
Women  in  Pharmacy  Pack,  PO  Box 
900,  Slough  SL1  4LR. 
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Triazolam  — 
no  sleepless 
nights? 

When  the  triazolam  bombshell 
struck  I  braced  myself  for  the 
expected  rush  of  dependent 
insomniacs  demanding  to  know 
how  they  were  now  going  to  spend 
the  passage  of  night  soporifically. 
The  actual  effect...  very  little!  Most 
patients  have  been  transferred  to 
temazepam  at  an  equivalent  dose 
at  least  50  per  cent  of  that 
recommended  for  the  transfer, 
and  so  far  few  have  indicated  any 
problems. 

An  interesting  and  unexpected 
statistic,  particularly  as  many  of 
these  patients  have  variously 
demanded  the  "blue  ones  because 
the  white  ones  don't  work"  or  "I 
must  have  Halcion"  or  "don't  you 
keep  the  little  rod-shaped  ones?" 
The  phenomena  of  dependency 
on,  and  the  problems  of 
withdrawal  from,  benzodiazepines 
are  well  known,  but  when  the 
apparent  risk  of  toxicity  is 
graphically  explained  by  the 
media,  the  transfer  to  a  milder 
alternative  can  be  painlessly 
accomplished!  The  inability  to 
sleep  is  a  distressing  problem, 
particularly  for  the  elderly,  and 
drug  treatment  had  seemed  a 
satisfactory  compromise.  Long 
term  side-effects,  even  if 


reversible,  must  make  that 
assertion  questionable,  but  unless 
a  dramatic  intervention  is  made  it 
very  rapidly  becomes  impossible 
to  restrict  that  nightly  pill. 

I  remember  long  ago,  before 
"NP"  became  the  accepted  norm, 
that  placebo  drugs  were  often 
prescribed  with  positive  effect  to 
wean  patients  off  barbiturates  and 
amphetamines.  Perhaps  the  time 
has  come  to  revive  that  idea,  not 
necessarily  to  stop  treatment,  but 
to  know  clinically  that  that  sugar 
pill  is  harmless,  while  the  patient 
continues  with  a  good  night's 
sleep,  confident  in  the  ability  of 
the  pharmaceutical  industry  to 
provide  their  panacea  both 
effectively  and  safely. 


Price 

marking  on 
target? 

The  National  Pharmaceutical 
Association  has  objected  to  the 
proposal  by  the  Trade  Secretary' 
Peter  Lilley,  that  all  goods  which 
"are  or  may  be  for  sale  by  retail", 
be  priced  in  writing,  and  that  the 
price  indication  must  be 
"unambiguous  and  easily 
identifiable  by  a  prospective 
purchaser  as  referring  to  the 
goods  in  question"  (C&D October 
12,  p606).  As  a  shopowner  I 
understand  the  sentiment  of  the 
NPA's  objection,  but  as  a  keen 
shopper,  well-trained  over  the 
years  by  a  sharp  eyed  better-half, 
in  reality  I  must  side  with  Peter 
Lilley. 

Nothing  annoys  me  more  than 
looking  in  windows  and  being 
unable  to  identify  the  price  of  an 
article.  If  the  assistant  is  asked 
then  the  customer  is  immediately 
identified  as  a  potential  punter, 
and  the  full  weight  of  the  expert 
sales  training  is  launched  upon 
their  unprotected  head.  The  main 
culprits  in  this  practice  are  high 
class  fashion  stores,  jewellers  and 
gift  shops,  but  pharmacies  are  not 
exempt,  particularly  with  cosmetic 
and  perfumery  displays.  When 
faced  with  this  problem  personally 
I  resist  the  temptation  to  ask  and 
walk  straight  past,  but  at  times  this 
can  be  exceedingly  frustrating. 

In  my  shop  I  always  insist  that 
all  goods  are  clearly  marked  with 
the  price  on  the  front,  offering  my 
customers  no  different  service 
from  one  I  would  similarly  expect. 


Sample 

methods 

questioned 

The  use  of  door  to  door  sampling 
has  always  been  commonly 
employed  to  promote  grocery  and 
toiletry  products,  and  I  am  sure 
has  been  shown  to  be  a 
particularly  successful  method  of 
marketing.  I  have  always  frowned 
upon  the  similar  sampling  of 
medicines,  and  this  was  well 
vindicated  by  a  reported  incident 
last  week  when  a  small  child  was 
rushed  to  hospital  after  imbibing  a 
free  sample  of  Colgate  Acti-brush 
which  dropped  invitingly  on  the 
doormat.  Unfortunately,  he  was 
unable  to  read  the  specific  caution 
on  the  reverse  of  the  package,  that 
it  should  not  be  swallowed  or  used 
by  children  under  the  age  of  six 
years! 

Other  than  a  hangover, 
fortunately,  no  harm  was  done  but 
the  promotion  of  this  type  of 
product  —  if  sampling  is  the 
preferred  method  —  should  be  via 
women's  journals  or  by  direct 
invitation  to  the  consumer.  A  little 
bottle  of  bubbly  blue  liquid  in  an 
easy-to-open  package,  is 
particularly  inviting  to  a  small 
child,  and  Colgate  should 
recognise  the  danger  by 
immediately  cancelling  this 
promotion. 

Let  us  see 
A1  aids 

An  interesting  range  of  patient 
compliance  aids  was  announced 
last  week  ( C&D  October  1 2 ,  p6 14) 
by  Al  Pharmaceuticals,  which 
from  the  description  will  be  ideally 
suitable  for  the  forward  looking 
community  pharmacy.  Marketed 
on  a  self-service  stand  they  should 
complement  our  professional 
image  and  allow  one  more 
irrelevant  item  of  other  stock  to  be 
replaced. 

That  at  least  is  the  theory,  but 
how  am  I  expected  to  purchase  a 
professional  range  of  products  if  I 
have  not  first  had  the  chance  to 
assess  their  virtues  professionally? 
I  am  tempted  to  order  first  and 
sort  out  the  problems  if  the  range 
does  not  live  up  to  expectation. 
But  I  would  prefer  not  to  break  the 
habit  of  a  lifetime!  Al 
Pharmaceuticals  have  steadily 
expanded  their  range  of  product 
sales  via  telesales  and  mail  outs, 
but  with  this  launch, 
representation,  either  direct  or 
through  agents,  has  become 
essential. 


Topical 
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Only  one  multi-vitamin  makes 
you  three  times  more  active1 


Sanatogen 
Sanatogen  Sanatogen  vulti 


Sanatogen  Sanatogen . 
logen  Sanatogen   n . 


S?  5 
S  5 


Stock  Sanatogen  multi-vitamins  and  you  fill  you  might  require  a  larger  dose  of  our  vitamins, 
your  till  three  times  faster.  We  are  putting  a  record  £3  million  behind 

Because  as  brand  leader,  our  multi-vitamins       new  TV  advertising,  point-of-sale  and  promotion, 
sell  at  three  times  the  rate  of  our  nearest  branded       Plus  we  have  brightened  the  already  distinctive 
rival.  Seven  out  of  the  top  ten  best  selling  multi-      packs  and  added  more  product  information, 
vitamin  packs  in  the  market  have  £1  ■  ®         So  take  as  many  of  our  multi- 

our  name  on  them.  Odl        lw»%wl       vitamins  as  you  can  and  you  and 

But  there  is  another  reason      One  name  you  can  always  turn  to     your  till  won't  stop  moving. 


TO  ORDER  SANATOGEN  PRODUCT  OR  POINT  OF  SALE  MATERIAL  CONTACT  FISONS  CONSUMER  HEALTH  REPRESENTATIVES  OR  TELEPHONE  THE  SANATOGEN 


HOTLINE  ON  0509  611001  EXT  45110,  45100  OR  45107  SANATOGEN  AND  FISONS  ARE  REGISTERED  TRADE  MARKS  OF  FISONS  PLC  ©  FISONS  PLC  1991 
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3^  CLOSE  TO  THE 
■H  HEART  OF  I 

the 

z™  INDEPENDENT 
PHARMACY 


k 


CONVENTION 

CENTRE 
BIRMINGHAM 


ir-ITERMATlONAi 


At  the  heart  of  the  country, 

this  November,  you  can  learn  just  how  much  NUMARK 
MEMBERSHIP  has  to  offer  Independent  Pharmacy. 

More  than  70  major  suppliers 

will  share  your  Sunday  At  Home  With  Numark,  including  many 
not  at  Chemex,  and  all  offering  extra  special  deals  for  this  one 

day  only. 

The  perfect  opportunity  to  investigate  EPoS, 

how  it  works  and  what  it  means  to  Independent  Pharmacy,  with 
a  complete  working  demonstration  on  display. 

Step  into  the  NUMARK  RETAIL  CONCEPT 

made  tangible,  in  a  full-sized  Pharmacy  interior  embodying  the 
best  in  Healthcare  Retailing. 

Experience  a  world  class  venue  first  hand, 

at  the  new  Birmingham  International  Convention  Centre, 
at  Broad  Street,  City  Centre,  which  opened  in  April. 

As  our  guest,  you  are  invited  to  lunch, 

with  a  choice  of  hot  dishes,  including  provision  for  special  diets. 

A  presentation  of  NUMARK's  future  plans 

by  Chairman,  Douglas  Low,  Managing  Director,  Terry  Norris, 
who  will  strike  the  keynote  for  the  day,  plus  other  speakers. 

A  comprehensive  programme  of  product  and  service  workshops 
runs  throughout  the  day.  Refreshments  are  available  all  day, 
as  well  as  goodies'  for  the  children  and  creche  facilities. 
Everything  has  been  done  to  help  you  enjoy 

"Sunday  At  Home  With  NUMARK" 
9am  -  6pm  3rd  November  1991. 
Telephone 

0827  69269 

For  your  Invitation  and  Info  Pack 

We  will  be  happy  to  advise  on  accommodation  for  guests  wishing  to  make  it  a  weekend  visit  to 
the  big  hearted  Midlands,  with  its  many  local  attractions.  Enquiries  about  this,  any  preferences  in 
diet  and  other  queries  can  be  addressed  to: 

TREVOR  DA  VIES  (Marketing  Manager),  Numark  Management  Ltd.,  Numark  House,  5/6  Fairway 
Court,  Amber  Close,  Tamworth  Business  Park,  Tarnworth,  Staffs.  B77  4RP. 


Scriptspecials 


Coversyl  now 
forCHF 

Servier's  ACE  inhibitor  Coversyl  is 
now  indicated  for  congestive  heart 
failure  as  an  adjunctive  therapy  with 
digitalis  and/or  diuretics.  Treatment 
should  always  be  initiated  in 
hospital  under  close  supervision. 
•  A  paper  published  in  the  British 
Heart  Journal  last  month  (volume 
66,  p206-l  1),  which  compared  the 
differences  in  first  dose  responses  to 
low  dose  perindopril,  captopril,  and 
enalapril  in  patients  with  chronic 
heart  failure,  concludes  that  low 
dose  perindopril  seems  less  likely  to 
cause  hypotension. 

Perindopril  produced  a  similar 
plasma  ACE  inhibition  to  that 
produced  by  enalapril,  but  it  caused 
changes  in  blood  pressure  that  were 
similar  to  those  caused  by  placebo. 
Captopril  produced  a  significant 
early  and  brief  fall  in  blood  pressure, 
and  the  fall  with  enalapril  was  later, 
longer  lasting  and  associated  with 
significant  slowing  of  supine  heart 
rate. 

The  authors  of  the  study,  which 
was  supported  by  the  British  Heart 
Foundation,  say:  "The  explanation 
for  the  differences  is  unclear  but 
may  reflect  differential  effects  on 
local  tissue  angiotensin  generation. 

Servier  comment:  "This  study 
demonstrates  that  clinically 
significant  differences  in  response 
to  ACE  inhibitor  drugs  exist  and 
that  these  differences  may  have 
therapeutic  and  resource 
implications."  Servier  Labor- 
atories Ltd.  Tel:  0753  662744. 


Fiztab  is  new 
form  of  Amoxil 


A  chewable  formulation  of  Amoxil  is 
being  launched  by  Bencard.  Called 
Amoxil  Fiztab,  the  tablets  are 
suitable  for  adults  and  children  over 
three  years  old. 

Amoxil  Fiztab  tablets  are  lemon 
and  lime  flavoured  and  produce  a 
slight  "fizz"  sensation  on  chewing, 
both  properties  which  Bencard's 
research  revealed  89  per  cent  of 
patients  liked.  They  also  found  that 
75  per  cent  preferred  them  to  the 
capsule  and  syrup  formulations  they 
had  taken  in  the  past. 

Bencard  believe  the  improved 
palatahility  of  Amoxil  Fiztab  and  the 
convenience  of  not  needing  a  glass 
of  water  will  assist  patient 
compliance. 

The  efficacy  of  Amoxil  Fiztab 
has  been  demonstrated  to  be 


identical  to  Amoxil  capsules  and 
they  are  indicated  for  all  the  same 
infections.  Con  tra-indicat  ions, 
warnings  and  side-effects  are  as  for 
other  Amoxil  presentations,  say 
Bencard. 

Amoxil  Fiztab  are  flat,  circular, 
white  tablets  marked  "Amoxil"  and 
"125",  "250"  or  "500",  denoting 
the  three  strengths:  125mg,  250mg 
or  500mg  respectively.  They 
contain  no  colorants  and  are 
sugar-free. 

The  blister  packs  of  20  tablets 
(125mg  £2.20.  250mg  £4.40  and 
500mg  £8.80,  all  prices  trade)  all 
contain  a  patient  information 
leaflet.  The  pack  size  of  20  tablets 
matches  up  to  the  number  of  doses 
supplied  in  the  syrup  formulations, 
say  Bencard.  Tel:  0707  325 1 1 1 . 


Napratec:  a 
solution 

Searle  have  launched  Napratec,  a 
combination  pack  containing 
misoprostol  200mcg  tablets 
(Cytotec)  and  naproxen  500mg 
tablets. 

The  company  says  Napratec 
offers  a  solution  to  the  NSAID 
prescribing  dilemma  when  arthritic 
patients  need  a  change  of  therapy. 
A  clinical  study  has  shown  that  the 
combination  of  isoprostol  and 
naproxen  significantly  reduces  the 
gastric  mucosal  bleeding  and 
erosive  lesions  associated  with  the 
use  of  naproxen  alone,  say  Searle. 
Misoprostol  also  prevents  duodenal 
ulceration. 

A  study  in  over  3,000  patients 
has  shown  that  co-administration  of 
these  drugs  provides  the  same  level 
of  anti-inflammatory  control  as 
eight  other  NSAIDs  used  alone, 
including  naproxen,  indomethacin 
and  piroxicam. 

One  tablet  and  naproxen  and 
one  of  Cytotec  should  be  taken 
together  twice  daily  with  food.  The 
overall  incidence  of  adverse  effects 
is  slightly  higher  than  for  naproxen 
alone  but  may  be  less 
"bothersome". 

Searle  say  that  Napratec  pack  is 
patient  friendly;  the  wallet  design 
was  developed  with  advice  from  a 
panel  of  patients.  Each  pack  (£18 
trade)  contains  four  weeks' 
treatment  in  four  calendar  trays  of 
14  Cytotec  tablets  and  14  naproxen 
tablets.  Searle.  Tel:  0494 
521124. 


Nuvelle  timing 

We  incorrectly  stated  last  week  (p608) 
that  Nuvelle  is  now  available.  The 
launch  date  will  be  announced  by 
Schering  Health  Care  shortly.  We 
apologise  to  subscribers  and  the 
company  for  any  confusion  that  has 
arisen.  Schering  Health  Care  Ltd. 
Tel:  0444  232323. 

Searle  to  handle  EPO 

Searle  and  Scotia  Pharmaceuticals 
have  entered  into  an  agreement 
concerning  Scotia's  products 
Epogam,  Epogam  Paediatric  and 
Efamast.  These  will  now  be  marketed 
and  sold  in  the  UK  by  Searle:  Scotia 
remain  responsible  for  the 
manufacture  of  the  products  and 
further  research  and  development. 
Searle.  Tel:  0494  521124. 

Lentizol  in  blisters 

During  this  month  and  next,  Parke- 
Davis  will  be  introducing  new  packs  of 
Lentizol  capsules  25mg  and  50mg 
which  have  been  repackaged  into 
blister  packs  of  100s  (ten  by  ten 
strips),  replacing  the  existing  50  and 
250  sizes.  The  25mg  pack  (£4.61)  is 
available  now,  and  the  50mg  pack 
(£8.56.  both  prices  trade)  will  be 


available  from  November  25.  The 
repack  is  as  a  result  of  the  trend  to 
blister  packaging  for  ease  of 
dispensing  and  subsequent  use  by  the 
patient,  say  Parke-Davis.  The  capsules 
themselves  are  unchanged.  Parke- 
Davis  Research  Laboratories.  Tel: 
0703  620500. 

Halfan  update 

Smith  Kline  &  French  have  updated 
the  Data  Sheet  of  their  new 
antimalarial  Halfan  (Script  Specials. 
October  6).  A  black  triangle  has  been 
included,  as  any  adverse  effects  to 
Halfan  need  reporting  to  the 
Committee  on  Safety  of  Medicine.  In 
addition,  the  word  "hypochloride"  has 
been  inserted  after  halofantrine  in  the 
"Presentation  section".  Smith  Kline 
&  French  Laboratories.  Tel:  0707 
325111. 

Vetremox  update 

Vetrepharm  say  there  is  a  reduction  in 
the  official  withdrawal  time  for 
Vetremox  powder  in  fish  to  40  days  at 
the  recommended  rate  of  80mg  per 
kg.  The  company  says  this  allows 
Vetremox  to  be  used  very  close  to 
harvesting.  Vetrepharm  Ltd.  Tel: 
0425  656081. 


No  more  Disadine 

Stuart  Pharmaceuticals  have 
discontinued  Disadine  DP  spray  due 
to  major  technical  problems  — 
inconsistent  spray  delivery  due  to 
nozzle  blockage  —  which  have 
resulted  in  difficulties  in  its  supply.  All 
outstanding  orders  have  been 
cancelled.  Stuart  Pharmaceuticals. 
Tel:  0625  535999. 

Loceryl  pricing 

The  correct  price  for  Loceryl,  the 
antifungal  nail  lacquer  launched  by 
Roche  is  £34.38  as  quoted  in  the 
orginal  story  (Script  Specials, 
September  28).  and  not  as  in  October 
5.  Roche  Products  Ltd.  Tel:  0707 
328128. 

Prednesol  stocks 

Glaxo  say  that  due  to  technical 
problems  with  the  production  of 
Prednesol  tablets,  they  are  now  out  of 
stock.  Some  stock  is  available  for 
emergency  requirements,  and  Betnesol 
tablets  may  be  used  as  an  alternative  in 
some  cases.  Delivery  will  recommence 
as  soon  as  possible  after  the 
production  problems  are  resolved. 
Glaxo  Laboratories  Ltd.  Tel: 
081-990  4589. 


Sprilon  change 

An  ozone  friendly  formulation  of 
Sprilon  is  now  available,  with  a  change 
in  the  propellants  from 
chloroflurocarbons  to  a 
butane/propane  mix  which,  however, 
makes  the  preparation  flammable.  The 
new  propellants  also  have  a  lower 
density  which  means  the  total  weight  of 
the  product  has  decreased  from  200g 
to  1 15g  although  the  amount  of 
dimethicone  and  zinc  oxide  in  one  can 
remains  the  same.  Kabi  Pharmacia 
Ltd.  Tel:  0908  661101. 

Honvan  changeover 

From  Monday  the  marketing  and 
distribution  of  Honvan  injection  and 
tablets  is  being  taken  over  from 
Boehringer  Ingelheim  by  Asta  Medica. 
Orders  should  be  placed  with 
wholesalers  in  the  normal  way.  Asta 
Medica  Ltd.  Tel:  0223  423434. 

CX  Powder  to  BMS 

Seton  Healthcare  are  to  relinquish  all 
rights  to  CX  Powder  from  November  1 . 
It  will  then  be  marketed  and 
distributed  by  its  manufacturers,  BMS 
Laboratories  Ltd,  Riverview  Road, 
Beverley,  North  Humberside  HU17 
OLD.  Tel:  0482  860228. 
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among  heterosexuals 
on  the  increase 


The  latest  Department  of  Health 
AIDS  figures  for  August  show  that 
1 1  per  cent  of  new  cases  resulted 
from  HIV  infection  transmitted 
heterosexually. 

Although  the  numbers  remain 
small,  in  recent  months  the 
percentage  of  total  AIDS  cases  in 
which  infection  was  acquired 
heterosexually  has  been  maintained 
at  a  generally  higher  level  than  in 
the  earlier  phase  of  the  disease. 

Commenting  on  the  figures, 
Health  Minister  Virginia  Bottomley 
said:  "These  figures  show  the 
pattern  of  transmission  of  the 


infection  several  years  ago.  Even 
then,  it  was  not  confined  to  any 
single  part  of  the  community.  Our 
job  now  is  to  limit  present  and  future 
transmission  by  making  sure  people 
understand  and  act  on  simple  public 
health  messages." 


Cumulative  figures  to  the  end  of 
August  show  a  total  of  4,977 
cases  of  AIDS  of  which  2,901 
have  died  (July  4,847  and  2,813 
respectively). 


Liquid  crystals  used  in  breast 
self  examination  'bra' 


Thermochromic  liquid  crystals  are 
being  used  in  a  new  early  warning 
product  for  the  detection  of  breast 
cancer.  Mamotest  will  be  launched 
in  Paris  this  month,  after 
collaboration  between  the  French 
developers,  Euro  Sciences 
Ingenierie  (ESI)  and  Merck  Ltd. 

The  bra  has  been  coated  with  a 
thermochromic  liquid  crystal  ink. 
The  crystal  strands  alter  their  shape 
as  the  temperature  changes, 
reflecting  different  wavelengths  of 
light.  This  results  in  localised 
changes  in  colour  corresponding  to 
temperature. 


Rehydration 
for  aH  the  family 


P3023 


20  Sac/itts tr 40 fate 

Diorab  te 


Glucose  BP  Sodium 
Potassium  Chloride  BP  Disodium 


Chloride  BP 
Hydrogen  Citrate  BP* 


TO  REPLACE  FLUID  &  ELECTROLYTE  LOSS 

'Sachets  only.  Tablets  contain  Anhydrous  Glucose  BR  Sodium  Chloride  BR  Potassium  Chloride  BR  Sodium  Bicarbonate  BP  and  Citric  Acid  Anhydrous  BP 
Full  prescribing  information  is  available  from  Rorer  Pharmaceuticals  Ltd,  St  Leonards  House,  St  Leonards  Road,  Eastbourne,  East  Sussex  BN2i  3yg 


The  close-fitting  Mamotest  bra 
displays  a  thermal  image  that 
registers  the  subtle  changes  of  skin 
temperature  across  the  breast. 
Asymmetrical  patterns  between  the 
two  breasts  indicate  abnormalities. 
More  accurate  diagnosis  can  then 
be  sought  from  a  mammogram. 

"Mamotest"  will  be  sold  through 
pharmacies  in  France  for  389FF 
(about  £39)  but  the  product  will  not 
be  available  in  the  UK  until  ESI  can 
find  a  suitable  distributor. 


Heminevrin 
trial  in  stroke 

Astra  Pharmaceuticals  are  to  start 
trials  using  chlormethiazole 
(Heminevrin)  in  stroke  patients. 

Work  in  animals  suggests  that 
the  drug  has  neuroprotective 
properties  which  limit  damage 
following  embolism  and  oxygen 
deprivation.  The  trial,  to  start  next 
year,  will  be  co-ordinated  at  the 
Astra  Neurological  Unit  at  the 
Hospital  for  Nervous  Diseases, 
London,  using  stroke  patients  from 
a  number  of  centres. 
Chlormethiazole  will  be  given  as 
soon  as  possible  after  the  attack  to 
see  if  it  improves  the  outcome. 

The  trial  forms  part  of  the 
extensive  research  Astra  are 
carrying  out  on  degenerative 
diseases  of  the  brain.  Dr  Gosta 
Jonsson,  managing  director,  Astra 
Arcus,  said  last  week  that  the 
company  is  investigating  the  link 
between  these  diseases  and 
chemical  messenger  systems  in  the 
brain  which  are  capable  of  causing 
damage.  Under  conditions  of  stress 
or  when  deprived  of  oxygen,  the 
excitatory  amino  acid  pathways 
become  overactive  and  damage 
other  neuronal  systems.  This  could 
be  one  of  the  pathological  processes 
in  senile  dementia. 

In  stroke,  the  initial  damage  is 
usually  followed  by  secondary 
changes  such  as  oedema  caused  by 
release  of  toxins  from  the  excitatory 
systems.  It  is  hoped  that 
chlormethiazole  might  limit  this 
secondary  damage.  Other  new 
compounds  with  possible 
neuroprotective  properties  are  at  an 
earlier  stage  of  development. 


Triazolam  notice 

Following  the  withdrawal  of  triazolam 
APS/Berk  have  issued  the  following 
advice: 

All  customers  holding  supplies  of 
either  triazolam  0. 125mg  or  0.25mg 
packed  under  the  APS  or  Berk  labels 
should  contact  the  Customer  Services 
Department  at  Water  Street,  off 
Towngate,  Wvke,  Bradford,  West 
Yorkshire  BD12  9AF,  (tel:  0274 
606974)  before  October  25  to  arrange 
for  the  product's  return.  Quantities  to 
be  returned,  batch  numbers  and 
invoice  numbers  should  be  quoted 
wherever  possible. 
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Impulse  Is  going  into  the  shower  gel  market,  armed  with  a  £1.4  million  consumer  campaign.  And  that's  just  what  we're  spending  in 
the  first  six  months.  We're  launching  four  fragrant  gels:  Aqua,  Coral,  Opal  and  Spring  and,  because  it  will  be  the  first  supported 
female  brand  in  this  market,  there's  bound  to  be  a  lot  of  buying  on  Impulse.  So  get  some  in,  or  it  could  be  curtains  for  you. 

^^[^^  ELIDA  GIBBS  •  CARING  FOR  HEALTH  AND  BEAUTY 


Counterparts 


Natural  toiletries  with 
pharmacists  in  mind 


Body  Health,  a  new  company 
set  up  by  an  ex-retail 
pharmacist,  has  launched 
the  Natural  Extract  range  of 
toiletries,  geared  at 
independent  pharmacists. 
All  products  contain  natural 
plant  and  herb  extracts,  and 
no  detergents  and  are  not 
tested  on  animals. 

The  Natural  Extract 
range  includes  products  for 
the  hair,  face  and  body  and 
retail  prices  range  between 
£2  and  £3. 

Managing  director  and 
founder  David  Rosen  said  his 
reasoning  behind  the 
company  and  launch  of  the 
range  was  that  the  growing 
market  for  natural  toiletries 
has  had  little  benefit  so  far 
for  the  independent 
pharmacy  sector. 

"Traditionally  the 
pharmacy  sector  has  been 
slow  to  benefit  from 
initiatives  in  the  market.  The 
launch  of  Body  Health's 
range  of  skin  and  haircare 
products  is  designed  to 
encourage  the  pharmacist  to 
build  a  natural  health  and 
beauty  franchise".  As  an  ex- 
retail  pharmacist  he  believes 
he  is  particularly  well  placed 
to  meet  the  needs  of  the 
independents.  "The 
products  are  all  made  from 
high  quality,  natural 
ingredients,  but  at  a  more 
mass  marketprice  than 
comparable  brands  such  as 
Body  Shop,"  he  says. 

Shampoos  (265ml,  about 
£2.50  each)  come  in  four 
variants;  jojoba  oil 
conditioning  shampoo; 
camomile:  frequent  wash 
grapefruit;  and  protein 
enriched  coconut  oil. 
Conditioners  (265ml,  £2.67) 
include  camomile,  protein 
cream  rinse  and  banana 
conditioner. 

The  skincare  products 
comprise  three  types  of 
moisturiser  (50ml,  £2.95)  — 
vitamin  E,  aloe  vera  and 
fragrance-free.  There  are  two 
cleansers  —  passion  fruit  gel 
(230ml,  £2.76)  and  honey, 
almond  and  jojoba  oil  lotion 
(230ml,  £2.83)  and  two 
toners  —  rose  water  and 
elder  flower  (both  230ml. 
£2.64). 

The  body  care  range 
includes  two  body  lotions  — 
vitamin  E  and  jasmin  (230ml. 
£2,85)  and  cocoa  butter 


lotion  (230ml,  £2.94).  There 
are  two  aromatherapy 
products  —  soothing  bath  oil 
(230ml,  £2.94)  and 
invigorating  foaming  bath  oil 
(£2.95).  Also  in  the  bodycare 
range  are  lemon  and  ginseng 
shower  gel  (230ml.  £2.48), 


herbal  shower  and  bath  gel 
(230ml,  £2.55),  rose  and 
jasmin  foam  bath  (230ml, 
£2.64).  Future  plans  include 
the  introduction  of  two  more 
ranges. 

An  introductory  offer  of  a 
discount  scheme  plus  free 


stock  is  available  as  well  as  a 
range  of  point  of  sale 
material  including  stands, 
header  cards  and  consumer 
literature.  Body  Health  UK 
Ltd.  Tel:  081-348  4564. 


It's  a 
cracker! 

Healthilife  have  gift  packed 
three  products  from  their 
evening  primrose  oil  range 
for  Christmas. 

Contained  in  a  cracker 
shaped  box  are  30  lOOOmg 
capsules,  a  tube  of  evening 
primrose  oil  moisturising 
cream  and  seven  bath 
capsules. 

The  cracker  comes  in 
cases  of  five  (£28.35)  and 
retails  at  £9.99.  Healthilife. 
Tel:  0274  595021. 


Uvistat 
Winter 
offer 

Windsor  Healthcare  are 
running  a  consumer  offer  on 
their  Uvistat  range,  designed 
to  help  pharmacists  make 
the  most  of  Winter  sun 
opportunities. 

Consumers  will  receive  a 
free  Uvistat  SPF  15 
lipscreen  (worth  £2.03)  with 
purchases  of  Uvistat  cream 
or  lotion. 

The  lipscreens  will  be 


supplied  direct  to  the 
pharmacist  through  the 
Windsor  salesforce,  together 
with  point  of  sale  material 
highlighting  the  offer.  The 
offer  runs  until  February. 
Windsor  Healthcare.  Tel: 
0344  484448. 


Numark's 

November 

offers 

Numark  are  offering 
members  a  joint  promotion 
with  Hanimex  cameras. 
Retailers  will  get  a  discount 
on  purchase  of  six  cameras 
and  receive  ten  free  dims. 

( Hher  offers  for 
November  include  a  free 
bottle  of  sherry  with  Chupa 
Chups  composite  pack;  Oil 
of  Ulay  comes  in  a  Christmas 
pack  with  a  diary  or  pen. 
Also  on  promotion  are  Old 
Spice,  Rapport,  Insignia, 
Mandate,  Scotties,  Salon 
Selectives  and  Gold  Spot. 
Numark.  Tel:  0827 
69269. 


Herbal 
additions 
at  Gerard 


House 


Four  more  herbal  remedies 
are  now  included  in  the 
licensed  range  from  Gerard 
House. 

The  products  are  ginger 
(£2.95),  used  for  nausea  and 
mild  stomach  upsets;  celery 
(£3.30)  for  muscular  aches 
and  pains;  passiflora  (£2.95), 
a  natural  sedative;  echinacea 
and  garlic  (£3.40),  an 
antiseptic  combination  for 
cold  and  'flu  symptoms. 
Gerard  House  Ltd.  Tel: 
0202  434116. 


Haldane  add  organic 

milk  with  soya 
absorbable  calcium 


Haldane  Foods  Group  have 
introduced  the  UK's  first 
organic  soya  milk  enriched 
with  absorbable  calcium. 

Sold  under  the  Granose 
label,  absorbable  organic 
milk  is  sold  in  lA  litre  and  1 
litre  tetra  packs  with  retail 
prices  of  £0.51  and  £0.97 
respectively.  It  is  packed  in 


cases  of  12  with  trade  prices 
of  £4. 59  and  £8.73  and  has  a 
six  month  shelf  life,  says  the 
company. 

Haldane  say  their  organic- 
milk  enables  the  body  to 
absorb  the  same  amount  of 
calcium  as  it  does  with  cow's 
milk.  Haldane  Foods 
Group.  Tel:  0908  21 1311. 


New  point  of  sale  is  available  to  support  Merrell  Dow's 
Syndol.  The  range  includes  a  shelf  edger,  two  sizes  of  show 
cards,  a  compact  counter  unit,  leaflet  dispenser  and  window 
display  material.  All  point  of  sale  is  in  the  Syndol  navy  and 
royal  hlue  colours.  Also  available  is  a  patient  advice  leaflet, 
outlining  the  causes  of  tension  headaches,  some  non- 
medical solutions  and  the  benefits  of  using  Syndol.  Merrell 
Medicines.  Tel:  081-848  3456 
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ON  TOP  OF 
THE  WORLD 
IN  56  DAYS 


Colgate  Actibrush  has  become  the  No.  1  UK 
mouthrinse  after  only  eight  weeks*  and  is 
still  increasing  its  lead  over 
the  competition. 
Its  rapid  rise 

Oto  the  top  has 
expanded  this 
^^^^       J  dynamic  market 

\^  fa 


already  one  of  the 
fastest  growing  in 


toiletries. 
With  continuous  TV  from  now  until 
the  end  of  '91,  and  a  £5m  TV  spend 
planned  for  '92,  Colgate  Actibrush  will 
continue  to  drive  the  mouthrinse  market. 
So  recommend  Colgate  Actibrush  to  your  customers  as 
part  of  their  daily  oral  care  routine.  And  splash  out  and  give 


YOU'RE  SELLING  THE  WORLD'S  LEADING  NAME  IN  ORAL  CARE. 


'Source:  AGB  4  weeks  to  1  /9/9 1 


Complan, 


Three  hot  alternatives  to  a  cold  strawberry 


Complan   Complan  Complan 


THE  COMPLETE  ME  At  IN  A  QRiNR  THE  COMPLETE  MEAt  IN  A  DRINK 


Summer's  over.  But  with  major  advert  ising  support,  Complan's  chocolate,  mushroom  and  chicken  flavours  will  be  hot  this  winter. 


Cow  &  Gate  are  offering  consumers  a  nursery  frieze  plus  a  money-off 
voucher.  The  voucher  gives  20p  off  any  four  ready  to  drink  juices  or  herbal 
drinks.  The  frieze  can  be  obtained  by  sending  four  labels  from  the  drinks, 
with  25p  for  postage.  Consumers  can  order  further  friezes  —  the  same 
conditions  apply  for  each  one.  Cow  &  Gate  Ltd.  Tel:  0225  76838 1 


Win  an  invite  to  'Alio  'Alio 


cast  party 


Fancy  Christmas  with  a  difference 
this  year?  Unichem  and  Crookes 
have  clubbed  together  to  offer  12 
pharmacists  and  their  partners  an 
invitation  to  a  Christmas  party  with 
the  cast  from  the  "'Alio  'Alio'' 
television  series. 

The  lucky  winners  will  also 
spend  the  night  at  a  luxury  hotel. 
The  party,  to  be  held  on  December 
7,  will  include  French  food  and 
wine. 

To  enter,  pharmacists  need  to 
purchase  a  minimum  eight  cases 
from  a  list  of  nominated  products 
(all  at  promotional  prices), 
including  Nurofen,  Nylax.  PR 
Spray,  E45  products  and  Sweetex. 
Once  the  order  has  been  placed, 
pharmacists  will  have  to  fill  in  a  tie 
breaker  and  complete  a  spot  the 
difference  competition.  All 
pharmacists  who  order  the  eight 
cases  will  receive  a  gilt  of  chocolates 
and  wine.  Those  who  order  15 
cases  will  receive  a  selection  of 


wine.  Closing  date  for  entries  is 
( )ctober  .'50  and  the  winners  will  be 
notified  by  November  8.  Unichem. 
Tel:  081-391  2323. 


American  lip 
balm  now 


in  UK 


Carmex.  the  American  lip  nalm 
launched  in  the  '50s,  is  now 
available  in  the  UK,  in  its  original 
packaging. 

The  formula  contains  camphor, 
alum  and  cocoa  butter  and  claims 
to  dry  out  cold  sores  and  protect 
lips  from  cold  winds. 

Carmex  comes  in  ajar  or  tube 
(both  £1.20)  and  is  available  to  the 
trade  at  £6.99  for  a  box  of  12.  The 
product  is  distributed  by  W.S.J. 
Tel:  071  262  4528. 


This  month  sees  the  launch  of  a  new  promotion  on  tins  of  Farley's  Junior 
Milk.  The  promotion  features  a  set  of  bright,  colourful  finger  puppets 
which  come  in  strong  cotton  fabric  and  each  features  a  nursery  character. 
Consumers  are  invited  to  collect  and  send  two  proofs  of  purchase  to  get  a 
set  of  four  puppets  free.  In  addition  when  consumers  buy  the  special  tins 
they  have  the  opportunity  to  win  one  of  the  50  "Junior"  wall  clocks  which 
feature  the  Junior  character  made  of  hand-painted  wood.  The  brightly 
marked  tins  will  be  available  through  to  December.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431 
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•stilles 


«NDcold| 


to  take 


the  medicine 


And  there's  no  nicer  way  to  increase  your 
profits  this  winter  than  by  stocking  the  full  range 
of  Ernest  Jackson  medicated  pastilles  and  lozenges. 
We've  added  famous  names  like  Potters  and 
Zubes  to  our  range  -  a  range  that's  soothing, 
effective  and  full  of  flavour. 
It's  nice  news  for  your  customers  and 
very  nice  news  for  you. 


ERNEST  JACKSON  &  CO.  LTD.,  CREDITON.  DEVON  EX17  3AP. 
TEL:  (0363)  772251  ■  FAX:  (0363)  775595. 
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Luxury  toiletry 
additions  at  Unichem 


Unichem  have  extended 
their  own-label  luxury  range 
of  toiletries  to  include  new 
products  talcum  powder, 
glycerine  soap  and  boutique 
tissues. 

Pharmacists  can 
purchase  talcum  powder 
packed  in  12s  for  £6.36, 
giving  a  POR  of  26  per  cent 
at  a  retail  price  of  £0.85. 

A  pack  of  12  glycerine 
soaps  has  a  trade  price  of 
£4.92,  giving  a  POR  of  27 
per  cent  at  a  retail  price  of 
£0.59.  Both  products  come 
in  either  rose  or  orange 
blossom. 

The  new  peach  boutique 
tissues  come  in  packs  of  12 
at  a  trade  price  of  £6.60, 
giving  a  POR  of  22  per  cent 
at  a  retail  price  of  £0.75. 
Unichem.  Tel:  081-391 
2323. 


Plant  a  tree  with 
Olvarit 


Cow  &  Gate  are  launching  a 
national  Plant  a  Tree  offer 
with  their  Olvarit  babymeals 
range. 

Purchasers  will  have  the 
chance  to  plant  a  tree  in  their 
baby's  name  free  of  charge, 
in  exchange  for  10  Olvarit 
labels,  or  £2  with  three 
labels. 

The  promotion  is  run  in 
association  with  the  Forestry 
Commission  and  English 
Woodlands.  Consumers  will 
be  able  to  choose  from  four 
forest  sites,  each  of  which 
may  be  visited.  Every 
applicant  will  also  receive  a 
free  certificate  signed  by 
Lord  Wraxall,  president  of 
the  Association  of 
Professional  Forestors  and 
full  details  of  where  the  tree 
has  been  planted. 


The  offer  will  close  in 
March  1992.  All  Olvarit 
stockists  will  receive  an  A5 
consumer  leaflet  detailing 
the  promotion  and 
headlined,  "Safeguard  your 
baby's  heritage  —  plant  a 
tree  — free." 

"Research  shows  parents 
become  more 
environmentally  conscious 
on  the  birth  of  their  babies," 
comments  Cow  &  Gate 
senior  product  manager, 
Alyson  Gilbert-Smith.  "Trees 
are  a  symbol  of  life  and  a 
valued  part  of  our  national 
heritage,  and  we  expect  this 
promotion  to  create 
considerable  interest  among 
both  consumers  and  retailers 
and  further  stimulate  Olvarit 
sales."  Cow  &  Gate  Ltd. 
Tel:  0225  768381. 


Shades  International,  the  Leighton 
Buzzard  based  sunglasses 
suppliers,  are  offering  Reactolite 
Rapide  lenses  in  toitoiseshell 
frames  as  part  of  their  1 992 
collection.  Recommended  retail 
price  is  £27.50.  Shades 
International.  Tel:  0525  38 13 1 4. 


Konica 
Tops  the 
Pop 

Konica  have  launched  a 
camera  to  replace  their 
established  Pop  Super.  Like 
the  Pop  Super,  the  Tops 
compact  has  been  designed 
for  straightforward  aim-and- 
shoot  operation,  but  has  a 
sleeker  body  and  a  number 
of  additional  features. 

Apart  from  an  led  panel 
to  display  the  number  of 
frames  exposed,  indicators 
for  remaining  battery  power, 
flash  recharging,  low  light 
and  a  lens  cover  position 
indicator,  there  is  also  a  10 
second  self-timer. 

Tops  has  fully  automatic 


Sensus 
gets  TV 
campaign 

Brvlcreem  Sensus  is  being 
supported  with  a  £750,000 
television  campaign  in  the 
London  area  which  breaks 
in  November,  running  for 
four  weeks. 

The  campaign  is  aimed 
at  24-35  year  old  men  and 
the  women  who  buy  for 
them.  The  advertisement 
humorously  portrays  "the 
start  of  a  perfect  day"  — 
using  Brylcreem  Sensus. 
Smithkline  Beecham 
Personal  Care.  Tel: 
081-560  5151. 


Knebworth 
day  out 

Unichem  have  joined  forces 
with  Kodak  to  offer  20 
pharmacists  a  day  at 
Knebworth  Park  in 
February. 

Pharmacists  who  order 
100  mixed  Kodak  Gold  films 
or  the  new  Kodak  film 
merchandiser  are  eligible  for 
entry.  Those  answering  the 
questions  correctly  will  be 
selected  from  a  tie-breaker. 
Closing  date  is  November 
30.  Unichem.  Tel: 
081-391  2323. 


film  winding.  This  fixed 
focus  35mm  camera  is 
available  in  burning  red  or 
midnight  black  and  comes 
with  a  soft  case  and  a  roll  of 
colour  print  film.  Like  the 
Pop  Super  it  retails  at 
£5110  Konica  UK.  Tel: 
081-751  6121. 


Baby  milk  boom     Carnation  offer 


In  the  Wyeth  advertisement 
feature  in  our  Babycare 
Supplement  this  week, 
pp30,31,  the  heading 
"Extended  reading"  should 
have  read  "Extended 
feeding".  Wyeth  Nutrition. 
Tel:  0628  604377. 

Wahl  campaign 

Wahl  have  added  a  compact 
battery  operated  shaver  to 
their  range.  The  shaver  retails 
at  £12.99.  Wahl  are 
supporting  their  range  of 
shavers  and  hair  clippers  with 
a  national  Press  campaign  in 
the  Daily  Mirror  and  People, 
running  through  to 
December.  Wahl  Europe 
Ltd.  Tel:  0227  740066. 


Cuxson  Gerrard  are  offering 
pharmacists  a  profit  on 
return  of  40  per  cent  on  their 
Carnation  range  for  the  next 
three  months.  The  bonus 
offer  will  include  free  point  of 
sale  material.  Cuxson 
Gerrard.  Tel:  02 1544 
7117. 

Fragrance 

The  DPL  Group  were  talking 
about  fragrance 
manufacturers  in  general, 
and  not  Cory  in  particular, 
when  suggesting  some 
companies  have  cut  down 
production  of  luxury  items  in 
the  face  of  the  recession 
(C&D  last  week  p573). 


Gaviscon  gets  Press 
campaign 


Reckitt  &  Colman  are 
investing  £100,000  in  a 
Winter  Press  campaign  to 
promote  Gaviscon. 

The  heartburn  and 
indigestion  remedy  will  be 
featured  in  women's 
magazines  including  Living. 


Prima,  Woman  &  Home 
during  November  and 
December.  Further 
consumer  advertising  is 
planned  for  early  next  year, 
say  Reckitt  &  Colman 
Products.  Tel:  0482 
26151. 


Kodak add 
octagon  shapes 


Kodak  are  focussing  on  the 
Christmas  gift  market  with 
new  distinctive  packaging 
for  their  235  and  835 
cameras.  The  octagonal 
camera  gift  packs  have  been 
designed  to  appeal  to  all  the 
snapshooter  market. 

For  younger 
photographers  Kodak  have 
put  together  a  £30  pack 
consisting  of  the  company's 
235  camera,  batteries,  Gold 
200  film  and  a  bumbag  style 


camera  case. 

Further  up-market, 
Kodak  are  offering  the 
highly  automated  835 
camera  together  with  a 
camera  bag  in  Aztec  design, 
again  with  the  batteries  and 
film  also  in  the  pack.  This 
retails  at  around  £55.  At  the 
very  least  the  octagonal 
boxes  should  help  with  the 
annual  problem  of  how  to 
disguise  the  present!  Kodak 
Ltd.  Tel:  0442  61122. 


Farley's  build  up  sales 


Crookes  Healthcare  have  a 
new  promotion  for  their 
Farley's  Meal  Timers  range, 
offering  a  free  gift  to 
consumers. 

Sets  of  12  wooden 
building  blocks  (worth 


£8.99)  featuring  characters 
and  numbers  in  a  coloured 
cotton  bag,  are  available  for 
£4.99  plus  five  proofs  of 
purchase  from  the  Timers 
range  say  Crookes  Health- 
care. Tel:  0602  507431. 
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Last  Christmas  Brut  got  right  up  the  competition's  noses  by  being  Britain's 
favourite  range  of  gift  sets.  And  this  year's  £3/4  million  spend  on  support  is 
certainly  not  to  be  sniffed  at.  So  stock  Brut  and  you  should  get  stinking  rich. 

\  —y  EL  IDA  GIBBS  •  CARING  FOR  HEALTH  AND  BEAUTY 


Rorer  add  Algicon 
aniseed  suspension 


Rorer  Pharmaceuticals  are 
introducing  an  aniseed 
flavour  suspension  of  their 
alginate  antacid  Algicon,  to 
complement  the  existing 
mint  flavour  suspension  and 
chewable  tablets. 

The  new  suspension  is 
priced  at  £2.60  for  500ml.  As 
a  special  bonus  to 
pharmacists,  for  every  12 
bottles  ordered  from 
participating  wholesalers,  an 
extra  three  will  be  supplied 
free  of  charge.  The  offer 
applies  only  to  the  aniseed 
flavour  and  will  be  available 
until  January  31, 1992. 

A  promotional  campaign 
to  CPs  gets  underway  this 
week.  Rorer 

Pharmaceuticals  Ltd.  Tel: 
0323  21422. 


Wella 
styling 
brand 
sponsors 

Wella  are  sponsoring  the 
teen  pop  star  Chesney 
Hawkes'  forthcoming  UK 
tour. 

Under  the  sponsorship 
agreement,  the  tour  will  be 
known  as  "the  Shockwaves 
tour".  There  will  be  product 
displays  from  the 
Shockwaves  range  at  the  2 1 
venues  as  well  as  mentions 
on  national  radio  and 
television  interviews.  Also 
planned  are  public 
appearances  bv  the  star  on 
behalf  of  Wella  to  further 
promote  the  brand.  Wella 
Great  Britain.  Tel:  0256 
20202. 


Braun 
push 
shavers 
for 

Christmas 

Braun  are  supporting  their 
range  of  shavers  for  men  and 
women  this  Christmas  with  a 
£2.45  million  advertising 
campaign. 

A  television  campaign  for 
their  male  shavers  will  focus 
on  the  Flex  Control  and  will 
feature  Brauns'  Formula  1 
sponsorship  programme. 
The  campaign  starts  in 
November  for  two  months 
and  will  be  complemented 
with  radio  advertising  in 
London  and  Ireland  plus 
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Dental  tape  back  on 
the  market 


Go-Between  a  dental  flossing 
tape,  has  been  relaunched  by 
its  new  owners,  Go-Between 
Dental  Products.  It  is  a 
stretchable  tape, 
impregnated  with  a  mint 
flavouring. 

The  latex  is  soft,  so 
minimises  damage  to  gum 
tissue,  says  the  company. 
The  tape  is  green  in  colour, 
making  it  easier  for  users  to 
see  where  they  are  placing  it. 

Go-Between  is  packaged 


in  a  cardboard  outer,  which 
holds  a  plastic  bag 
containing  40  pre-cut  strips 
of  tape.  Instructions  for  use 
are  printed  on  the  bag.  The 
product  retails  at  £1.49  and 
has  a  trade  price  of  £1 1 .40 
for  a  one  dozen  case. 

The  product  was 
originally  launched  in  1981 
under  the  Wisdom  brand 
name,  but  was  withdrawn.  Go- 
Between  Dental  Products. 
Tel:  081-209  1103. 


Bar  soap  sales  eroded 
by  liquids 


satellite  television 
commercials.  In  addition 
there  will  be  £150,000  of 
Press  advertising  in  the 
Sunday  supplements. 

The  Silk  Epil,  which 
Braun  claim  leads  the  sector 
with  a  38  per  cent  value 


share,  will  get  its  second 
burst  of  television 
advertising  in  November  and 
December.  A  Press 
campaign  in  women's 
magazines  will  support  the 
Lady  Shaver  range  .  Braun. 
Tel:  0932  785611. 


The  major  growth  areas  in 
the  toilet  soap  market  are 
formulations  with  natural 
ingredients,  skincare  soaps 
and  liquids  soaps,  according 
to  the  Economist 
Intelligence  Unit's  Retail 
Business  report  (no  404)  on 
the  subject. 

The  market  for  soap  as  a 
whole  has  remained  fairly 
static  due  to  increased 
competition  from  shower 
gels  and  bath  additives,  the 
trend  away  from  using  soap 
for  facial  application  in 
favour  of  skincare  products, 
and  the  move  towards 
milder,  liquid  formulations. 

Between  1982  and  1990 
volume  sales  have  more  than 
doubled  from  £54  million  to 
£110-120m.  However, 
market  value  has  increased 
only  slightly  in  the  last  two  to 
three  years  and  volume  sales 
declined  in  1990.  Sales  are 
predicted  to  decrease  by  1 
per  cent  and  volume  by  7  per 
cent  in  1991 .  The  liquid  soap 
market  has  grown  150  per 
cent  between  1982  and  1990 
and  is  now  worth  £10m. 

Toilet  soap  is  divided  into 
sectors  in  the  report  — 


family  soap  accounts  for31 
percent  value  share, 
cosmetic/beauty  25  per  cent, 
own-label  16  per  cent, 
skincare  7  per  cent  and 
deodorant  14  per  cent. 

The  major  manufacturers 
are  named  as  Cussons  and 
Lever  Brothers,  followed  by 
Procter  &  Gamble  and 
Colgate-Palmolive.  The 
leading  brand  in  1990  (as  in 
1982)  was  Cussons  Imperial 
Leather.  The  major  branded 
liquid  soap  in  the  market  is 
Silvikrin,  accounting  for  31 
per  cent  of  sales  in  1990. 
EIU.  Tel:  071-493  6711. 


Milupa's 
60p  deal 

Milupa  are  repeating  a 
consumer  promotion  this 
Autumn.  Customers  using 
coupons  from  the  special 
coupon  bags  can  save  60p 
when  they  buy  any  three 
Milupa  infant  Foods  or  baby 
driks  at  the  same  time. 
Milupa  Ltd.  Tel:  081-573 
9966. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 


TV-am  Breakfast 
Television 

STV  Scotland  (central 

Y  Yorkshire 

HTV  Wales  &  West 


TTV  Thames  Television  TVS  South 


LWT  London  Weekend 

TT  Tyne  Tees 

Colgate,  Actibrush: 

All  areas 

Colgate,  Great  Regular  Flavour: 

All  areas 

Cream  Silk: 

All  areas  except  TV-am 

Dimension: 

All  areas 

Farley's  Timers: 

All  areas 

Hedex  Extra: 

TV-am 

Hero  Aftershave: 

All  areas  except  TV-am 

Libra  Bodyform:       All  areas  except  CTV.LWT  TTV  &  C4 

Listerine/Coolmint: 

GTV,STV,G 

Lynx  Roll-on: 

All  areas 

Minadex: 

TV-am 

Nurofen  &  Nurofen  Soluble: 

All  areas 

Olvarit: 

All  areas 

Orbit  &  Orbit  Extra: 

A.TSW.LWT.TTV 

Panadoh 

All  areas 

Radian  B  Mineral  Bath 

G 

Rennie: 

STV,G.Y.A,TVS,TTV 

Sanatogen: 

All  areas 

Seven  Seas  Berries 

TTV 

Seven  Seas  Pure  Cod  Liver  Oil: 

All  areas 

Timotei  shampoo:          All  areas  except  CTV,Y,TVS  &  C4 

Vaseline  U.V.: 

All  areas  except  U 
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ROBINSON  NEW  LOOK 
MAKE-UP  WIPEAWAYS 


A 


FEELS  BETTER  FOR  HER 

Every  woman  will  reach  for  the  new  Robinson 
Make-Up  Wipeaways. 

That's  because  Robinson  have  formulated  a 
special  double-action  lotion  which  not  only 
cleanses  deep  into  the  pores  to 
remove  make-up,  but  also  applies 
a  moisturiser  to  leave  her  skin 
feeling  fresh  and  re-vitalised. 
Robinson  Make-Up  Wipeaways  are 
fragrance  free,  environmentally  friendly 
and  especially  effective  against  waterproof 
cosmetics. 


LOOKS  BETTER  FOR  YOU 

Profit  opportunities  have  never  been  better 
with  this  concept  in  cosmetics  which  is  unique 
to  Robinson. 

Available  in  a  dressing  table  pack  of  50,  or 
as  a  convenient  travel  pack, 
Make-Up  Wipeaways  form  part  of 
the  Robinson  range  of  cosmetic 
products. 

Beautifully  presented  in  Navy 
Blue,  Gold  and  White  packaging.  When 
displayed  together  with  the  'Extra  Soft' 
Cotton  Wool  range  -  a  winning  combination 
is  created. 

ROBINSON 

HEALTHCARE 


HIPPER  HOUSE 
CHESTERFIELD  S40  IYF 
UNITED  KINGDOM 


COMPARED  WITH 
SPATONE  PLUS,  SOME 
MINERAL  SUPPLEMENTS 

ARE  A  LITTLE  HARD 
TO  SWALLOW 


Iron  is  the  most  difficult  mineral  for  the 
body  to  absorb. 

Which  means  most  pharmaceutically 
prepared  iron  supplements  have  to  contain 
between  10  and  30  times  too  much  iron,  just 
to  make  sure. 

Unfortunately,  all  the  unabsorbed  iron 
can  cause  constipation,  or  diarrhoea,  nausea 
and  headaches. 

Spatone  Plus,  on  the  other  hand,  is  a 
gentle  iron  supplement. 

And  because  the  iron  is  dissolved  in  a 
completely  natural  state  -  bivalent  ferrous 
sulphate  Fe2+  -  in  solution,  not  suspension, 
it's  easy  to  absorb.  What's  more,  it  contains 
no  yeast  or  additives,  so  it's  suitable  for 
everyone,  especially  people  who  can't  tolerate 
pharmaceutically  prepared  iron. 

Each  1 0ml  single-use  sachet  contains 
3.16mg  of  iron,  naturally  dissolved  in  pure  spa 
water.  Around  three  sachets  a  day  can 
conveniently  provide  the  right  amount  of  iron. 

So  the  next  time  someone  asks  your 
advice  about  an  iron  supplement,  think  about 
how  much  iron  you're  actually  recommending. 
Then  think  about  the  problem  of  unabsorbed 
iron. 

We  think  Spatone  Plus  could  be  a  lot 
easier  for  them  to  swallow. 


Limited  period  RSP  £4.99,  trade  margin  46%  -  normally  £6.65,  trade  margin  41. 7%. 
Distributed  by  A.  Nelson  &  Co.  Ltd. 


ESPECIALLY  SUITABLE  FOR  PEOPLE  WHO  CAN'T 
TOLERATE  PHARMACEUTICALLY  PREPARED  IRON. 


Pharmacyupdate 


Antidepressants 
for  nail-biting 


Nail-bit  ing  is  a  common  and 
minor  problem  but  it  can  get 
out  of  hand.  Some  50  per  cent 
of  children  and  almost  a  quarter 
of  older  teenagers  habitually 
bite  their  nails  and  the  habit 
persists  in  about  4  per  cent  of 
people  in  their  60s.  Rarely,  nail- 
biting  becomes  pathological 
and  is  labelled  onycophagia, 
causing  repeated  infection, 
destruction  of  the  nail  bed  and 
local  inflammation.  Treatment 
includes  psychotherapy, 
hypnosis  and  traditional 
remedies  such  as  painting  the 
nails  with  a  bitter  substance; 
drugs  have  not  been  tried  — 
until  now. 

A  total  of  25  people  with 
severe  onycophagia  were 
treated  with  desipramine  or 
clomipramine  for  12  weeks; 
none  had  depression  or  anxiety. 
Ten  withdrew  due  to  adverse 
effects  and,  even  though  the 
doses  used  were  not  high,  many 
of  the  remainder  could  not 
tolerate  treatment.  Half  of  the 
14  subjects  who  completed  the 
trial  achieved  a  30  per  cent 
reduction  in  nail-biting  but  only 


two  managed  to  stop 
altogether.  Nine  elected  to 
continue  with  treatment, 
though  at  follow-up  after  up  to 
29  months,  only  three  were  still 
taking  treatment. 

Although  these  findings 
demonstrate  a  significant 
benefit  for  some  patients,  many 
others  are  not  helped  by  drugs. 
Of  the  nail-biters  who  originally 


inquired  about  participation  in 
this  trial,  only  7  per  cent  actually 
entered  the  study  and  almost 
half  then  withdrew. 
Antidepressants  might 
therefore  benefit  a  small,  highly 
motivated  subgroup  but  they 
are  not  the  answer  for  most 
people. 

Archives  of  General  Psychiatry 
1991;48:821-7 


Captopril  vs 
atenolol: 
memory 
and  mood 

If  there  are  differences  between 
atenolol  and  ACE  inhibitors  in 
their  effects  on  quality  of  life, 
one  possible  mechanism  could 
be  an  effect  on  mood  and 
psychomotor  performance.  To 
test  this  hypothesis,  1 8  people 
with  mild  to  moderate 
hypertension  were  stabilised  for 
six  weeks  on  treatment  with 
captopril  50-100mg/day  or 
atenolol  50-100mg/day  and 
subjected  to  a  battery  of 
laboratory  tests. 

The  drugs  achieved  a 
comparable  reduction  in  blood 
pressure  though  pulse  rate  was 
predictably  slower  in  those 
taking  atenolol.  There  were  no 
significant  differences  between 
the  drugs  in  their  effects  on 
measures  of  memory  and 

continued  on  p672 


HRT  and  cardiovascular 
disease 


A  major  epidemiological  study 
has  confirmed  one  long-term 
benefit  of  hormone 
replacement  therapy  but 
refuted  another.  It  was  believed 
that  HRT  protects  against 
myocardial  infarction  and  stroke 
but  the  Nurses's  Health  Study 
from  the  United  States  has 
confirmed  a  protection  only 
against  death  and  illness  due  to 
coronary  heart  disease. 

This  report  is  the  latest  from 
an  ongoing  cohort  study  of 
1 21 ,700  nurses  which  began  in 
1976.  A  subgroup  of  48,470  was 
identified  in  1976  who  were 
free  of  cardiovascular  disease  or 
cancer  and  who  had  begun  HRT; 
follow-up  for  ten  years 
produced  data  on  338,000 
person-years  of  use.  The  age- 
adjusted  risk  of  major  coronary 
disease  compared  with  women 
who  had  never  used  oestrogens 
was  0.51 ;  this  protection  did  not 
depend  on  the  duration  of  use 
but  it  was  lost  after  stopping 
HRT.  There  were  trends  towards 


a  decrease  in  protection  among 
older  women  and  at  doses  of 
conjugated  oestrogen  greater 
than  1.25  mg/day.  However,  no 
protection  was  found  against 
haemorrhagic  or  ischaemic 
stroke,  with  an  overall  relative 
risk  of  0.97. 

The  most  likely  explanation 
for  these  findings  is  a 
favourable  effect  of  oestrogens 
on  lipids,  increasing  HDL  and 
lowering  LDL-cholesterol. 
However,  large  as  it  was,  this 
study  could  not  show  whether 
concurrent  use  of  progestogens 
conferred  a  benefit  or  risk:  70 
per  cent  of  the  participants  used 
unopposed  oestrogens, 
something  which  is  not 
advocated  in  women  with  an 
intact  uterus.  Nonetheless,  it 
appears  that  the  risks  of  HRT  — 
endometrial  cancer  and  possibly 
late  breast  cancer  —  are 
outweighed  by  its  benefits,  the 
report  concludes. 
New  England  Journal  of  Medicine 
1991;325:756-62 


CNS  effects 

of  the 
quinolones 

Some  quinolone  antibacterial 
agents  are  occasionally 
associated  with  adverse  effects 
on  the  central  nervous  system. 
Although  commonest  with 
nalidixic  acid,  the  first  drug  in 
this  class,  newer  agents 
including  ciprofloxacin  and 
ofloxacin  may  also  cause 
dizziness,  hallucinations  or  sleep 
disturbance.  Because  of  the  risk 
of  CNS  effects,  these  agents 
must  be  used  with  caution  in 
people  with  a  history  of 
psychiatric  illness  or  epilepsy. 

The  mechanism  underlying 
these  symptoms  is  unclear  so,  to 
explore  whether  the  quinolones 
alter  brain  metabolism,  the 
effects  on  cerebral  blood  flow 
and  glucose  metabolism  of 
ciprofloxacin  and  a  new 
quinolone,  temafloxacin,  were 
compared  with  placebo  in  13 
healthy  volunteers. 

After  five  750mg  doses  of 
ciprofloxacin,  cerebral  blood 
flow  was  significantly  reduced 
but  there  was  no  change  with 
temafloxacin  or  placebo.  With 
both  quinolones,  there  was  a 
trend  to  decreased  glucose  and 
oxygen  metabolism  but  there 
was  no  correlation  with  blood 
levels  of  the  drugs.  Four  subjects 
reported  adverse  CNS  effects  — 
headache  and  blurred  vision  — 
and  in  these  subjects  there  was  a 
greater  reduction  in  cerebral 
flow  and  glucose  metabolism. 

The  quinolones  clearly  have 
some  effect  on  cerebral  blood 
flow  and  metabolism  but  these 
findings  are  not  easy  to 
interpret:  it  is  not  certain  that 
the  observed  changes  are 
causally  related  to  the 
development  of  adverse  CNS 
effects.  Furthermore,  people 
who  are  at  greatest  risk  —  those 
with  epilepsy  or  psychiatric 
disorder  —  were  excluded  from 
the  study. 

Clinical  Pharmacology  and 
Therapeutics  1991;50:165-71 
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information  processing. 
However,  subjects  given 
atenolol  reported  feeling  less 
anxious,  even  though  pre- 
treatment  anxiety  scores  had 
been  similar  in  the  two  groups. 

The  value  of  beta-blockers  in 
situational  anxiety  is  well 
established  and  might  be 
expected  to  confer  an 
advantage  during  chronic 
treatment.  However,  other 
work  suggests  that  this  is  not 
translated  into  a  beneficial 
effect  overall  on  quality  of  life 
—  perhaps  because  it  is 
outweighed  by  the  adverse 
effects. 

British  Journal  of  Clinical 
Pharmacology  1991;32:347-53 


Beta- 
blockers 
and 
intermittent 
claudication 

One  of  the  earliest  signs  of 
obstructed  arterial  flow, 
intermittent  claudication,  is 
closely  associated  with  coronary 
artery  disease  and  hypertension 
in  the  elderly.  A  possible  link 
between  beta-blockers  and 
aggravation  of  intermittent 
claudication,  putatively  due  to 
reduced  cardiac  output  or  local 
vasoconstriction  in  the 
extremities,  led  to  these  drugs 
being  avoided  or  used  only 
cautiously  in  patients  with 
peripheral  arterial  disease. 
Recently,  this  view  has  been 
challenged,  prompting  a  meta- 
analysis of  the  published 
evidence. 

The  most  prominent  sign  of 
intermittent  claudication  is 
increasing  pain  on  walking 
which  remits  after  a  moments 
rest;  this  can  be  assessed  by 
timing  the  duration  of  pain-free 
walking,  measuring  the 
maximum  walkable  distance  or 
even  by  measuring  blood  flow 
in  the  calf  muscle.  Using  these 
assessments,  ten  randomised 
controlled  trials  had  failed  to 
show  any  significant  difference 
between  placebo  and  beta- 
blockers  in  patients  with 
intermittent  claudication.  In  an 
eleventh  study,  pindolol  and 
labetolol,  but  not  atenolol, 
were  shown  to  reduce 
maximum  walking  time. 
However,  these  studies  included 
a  total  of  only  1 27  patients. 

Overall,  there  is  no  evidence 
that  beta-blockers  significantly 
impair  walking  capacity  or 
worsen  intermittent 
claudication.  Nonetheless,  these 
studies  suggest  that  a  risk  for 
some  individuals  cannot  be 
excluded  from  the  limited 
evidence  available  —  there  was 
collectively  a  small  and  non- 
significant negative  impact  on 
pain-free  walking  capacity. 
Archives  of  Internal  Medicine 
1991;151:1769-76 


Use  of  non- 
pharmacological 
treatment  for 
hypertension 


Changes  to  lifestyle  and  losing 
weight  both  contribute  to  the 
management  of  mild 
hypertension  and  they  are  also 
useful  adjuncts  to  the  drug 
treatment  of  more  severe 
hypertension.  But  many  people 
with  hypertension  cannot  recall 
receiving  any  advice  about  these 
techniques. 

In  a  survey  of  69  patients 
attending  a  cardiology  clinic, 
less  than  half  could  remember 
being  told  to  cut  down  on 
alcohol  consumption  (a  risk 
factor  for  hypertension),  to  take 
more  exercise  or  to  reduce  their 
salt  intake.  Very  few  had  been 
informed  of  the  possible 


benefits  of  relaxation,  yoga, 
biofeedback  or  cutting  down  on 
meat.  A  quarter  of  the  patients 
who  were  overweight  had  not 
been  told  to  lose  weight  and 
only  a  half  of  smokers  were 
warned  of  the  extra  risk. 

The  survey  suggests  that 
neither  hospital  nor  community 
health  services  are  getting  the 
message  across  to  patients  with 
hypertension,  yet  non- 
pharmacological  intervention 
would  probably  enhance  their 
quality  of  life  and  reduce  the 
£100  million  spent  annually  on 
antihypertensive  drugs. 
Journal  of  the  Royal  Society  of 
Medicine  1991:84:540-1 


Outcome  of  drug 
treatment  for  bulimia 


In  the  UK,  the  management  of 
bulimia  nervosa  is  based  on 
psychological  intervention,  but 
in  the  USA  there  is  greater 
enthusiasm  for  using 
antidepressants.  In  clinical  trials, 
antidepressants  have  proved 
more  effective  than  placebo  and 
their  effects  appear  to  be 
independent  of  any 
antidepressive  action.  However, 
these  studies  have  been  short- 
term  and  it  is  unclear  whether 
the  benefits  are  sustained. 

A  total  of  80  patients,  who 
on  average  binged  eight  times 
and  vomited  1 2  times  a  week, 
were  randomised  to  treatment 
with  desipramine  or  placebo. 
After  four  weeks,  desipramine 
reduced  the  frequency  of 
bingeing  and  vomiting  to  four 
and  eight  episodes  weekly.  The 
patients  who  had  responded  to 
desipramine  were  then  treated 


for  a  further  16  weeks;  almost 
half  withdrew  due  to  adverse 
effects  or  relapse.  Nine  of  the 
remaining  11  patients  then 
agreed  to  be  randomised  to 
withdrawal  from  treatment 
(and  substitution  of  placebo)  or 
continuation  with  desipramine: 
relapse  occurred  in  one  patient 
given  desipramine  and  two 
given  placebo. 

This  trial  demonstrates  that 
the  initial  effect  of  treatment 
with  antidepressants  alone  is 
only  partial  and  that  long-term 
treatment  is  marred  by  relapse 
and  adverse  effects.  The 
alternative,  the  authors  note,  is 
to  try  different  antidepressants 
such  as  fluoxetine  (the  only  drug 
licensed  in  the  UK  for  bulimia) 
or  phenelzine,  or  to  opt  for 
psychological  intervention. 
American  Journal  of  Psychiatry 
1991;148:1206-12 


Quality  of  life  in  the 
elderly  with  hypertension 


Studies  of  the  impact  of 
treatment  for  hypertension  on 
quality  of  life  have  concentrated 
on  the  middle-aged.  In  the 
elderly,  a  different  trade-off 
between  the  risks  and  benefits 
of  treatment  applies:  the  gain  in 
terms  of  reducing  morbidity  and 
mortality  is  lower  and,  ideally, 
the  adverse  effects  of  drugs  on 
quality  of  life  should  be  less  too. 

A  total  of  240  women  with 
mild  hypertension,  average  age 
70,  were  treated  with  slow- 
release  diltiazem  60-180mg/day, 
enalapril  5-20mg/dayor 
atenolol  50-100mg/day  for  12 
weeks.  The  drugs  were  equally 
effective  in  reducing  blood 
pressure,  though  the  target 
blood  pressure  was  achieved 


more  quickly  with  diltiazem  and 
only  atenolol  slowed  the  heart 
rate  significantly.  No  drug 
significantly  affected  quality  of 
life  ratingson  scalesof  well- 
being,  mood  and  physical 
symptoms,  although  there  was  a 
trend  towards  lower  scores  with 
atenolol.  Withdrawals  due  to 
adverse  effects  were  more 
common  with  atenolol  than 
enalapril  or  diltiazem,  though 
approximately  50  per  cent  of 
women  in  each  group  reported 
adverse  events. 

Overall,  although  atenolol 
was  tolerated  least  well,  none  of 
these  drugs  had  a  major  impact 
on  quality  of  life  in  the  elderly. 
Archives  of  Internal  Medicine 
1991;151:1817-23 


High  blood 
pressure 
therapy  and 
non-insulin 
dependent 
diabetes 

Further  epidemiological 
evidence  has  confirmed  an 
association  between  certain 
antihypertensive  agents  and  the 
development  of  diabetes. 

Health  records  for  more  than 
2,000  Swedish  men  recruited  to 
a  study  in  1970  were  again 
checked  between  1980  and 
1983.  During  that  period,  77  (4 
per  cent)  had  developed  non- 
insulin  dependent  diabetes 
though  almost  half  were 
unaware  of  this  and  were  not 
receiving  appropriate 
treatment.  The  risk  factors  for 
diabetes  included  an  abnormal 
response  to  a  glucose  challenge 
test  conducted  in  1 970.  Obesity, 
with  a  more  pronounced  central 
distribution  of  fat,  was  probably 
the  most  important  preventable 
cause  of  diabetes. 

Some  38  per  cent  of  diabetic 
men  were  taking  beta-blockers, 
thiazides  or  hydralazine, 
compared  with  18  per  cent  of 
the  cohort  overall.  Although 
hypertension  is  one  risk  factor 
for  developing  diabetes,  long- 
term  antihypertensive 
treatment  increased  the  odds  of 
developing  diabetes  by  1 .7, 
independent  of  other  risk 
factors.  The  mechanism 
underlying  this  association  may 
be  the  development  of  insulin 
resistance  after  chronic 
treatment  with  beta-blockers  or 
thiazides;  this  causes  increased 
fasting  concentrations  of  insulin 
and  an  abnormal  response  to 
the  glucose  challenge  test. 
However,  it  appears  that  a 
predisposition  to  diabetes  is  also 
likely  to  be  important. 
British  Medical  Journal 
1991;303:755-60 


Research  Digest  is  a  regular  series 
written  by  drug  information 
specialist  Steve  Chaplin 
MRpharmS,  looking  at  current 
developments  in  medicine. 
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Extended  role  in  the 
Co-op  spotlight 


The  extended  role 
was  the  theme  of  the 
42nd  annual  con- 
ference of  the  Na- 
tional Association  of 
the  Co-operative  Ex- 
ecutive Pharmacists, 
held  last  week  in 
Windermere. 

This  year's  theme  was 
particularly  timely  in  view  of  the 
imminent  arrival  of  the  Working 
Party's  report  on  the  future  role 
of  community  pharmacy 
services.  The  report  is  expected 
to  be  with  the  Secretary  of  State 
next  month,  following  the  final 
meeting  of  the  Working  Party 
on  November  3. 

"I  am  confident  that  with 
good  will  on  all  sides,  coupled 
with  suitable  incentives,  it  is  not 
beyond  the  wit  of  the 
Pharmaceutical  Services 
Negotiating  Committee  and  the 
Department  of  Health  to  come 
up  with  a  positive  set  of 
remuneration  proposals  which 
will  make  the  extended  role  no 
longer  the  theory  but  a  reality," 
PSNC  secretary  Stephen  Axon 
told  delegates. 

But  if  the  extended  role  of 
the  pharmacist  is  to  become  a 
reality  within  the  next  year,  it 
will  be  necessary  for  the  PSNC  to 
get  together  very  quickly  with 
the  DoH  to  come  up  with  a 
feasible  plan  forthe 
remuneration  of  these  services, 
said  Mr  Axon. 

Forthe  1992  round  of 
negotiations,  PSNC  will  have  not 
only  to  make  careful  provision 
for  negotiating  sums  of  money 
related  to  extended  roles,  but 
also  make  practical  suggestions 
as  to  how  the  money  will  be 
allocated  to  pharmacies,  he  said. 

It  could  well  be  that  some 
additional  roles  will  not  be 
applicable  to  all  pharmacies,  in 
which  case  there  will  be  a  certain 
amount  of  "natural  selection" 
or  "FHSA selection"  asto  who 
will  provide  the  roles. 

Although  some  of  the 
services  will  be  easy  to 
implement  and  reimburse, 
others  will  require  additional 
training  before  implementation 
—  the  cost  implications  of  this 
will  also  have  to  be  taken  in  by 
the  PSNC,  said  Mr  Axon. 

"It  is  important  to  canvass 
support  for  the  additional  role 
from  politicians  of  all  colours.  I 
know  that,  in  this  respect,  the 
Co-operative  pharmacy 
movement  has  some  influence," 
Mr  Axon  said. 

Now  that  the  possibility  of  a 
November  election  has  passed, 
Mr  Axon  is  optimistic  that  the 
Secretary  of  State  will  publish 
the  Working  Party  report 
promptly  and  allow  it  to  go  out 
to  consultation. 


A  November  election, 
whether  or  not  the  Government 
had  changed,  may  have  resulted 
in  delays.  "I  hope  the 
consultation  period  will  be  short 
otherwise  an  election  next 
Spring  could  still  result  in  the 
report  being  shelved." 

Remuneration 

Mr  Axon  gave  delegates  his  own 
views  on  remuneration, 
emphasising  that  these  were 
not  necessarily  the  views  of  the 
PSNC. 

He  described  ground  rules 
for  next  year's  negotiations  as 
falling  into  five  areas:  criteria  of 
recruitment,  retention  and 
motivation;  level  of  inflation; 
treasury  policy;  awards  from 
review  bodies,  and  the  political 
climate. 

"With  all  these  variables, 
there's  no  way  on  earth  I  would 
dare  to  predict  what  NHS 
remuneration  would  be  this 
time  next  year,"  he  said. 

Defining  recruitment, 
retention  and  motivation  as  the 
criteria  that  the  DoH  use  for 
negotiations  on  remuneration, 
he  asked  himself  what  was 
meant  by  these  terms. 

"If  I  were  to  be  cynical,  the 
simple  answer  might  be:  the 
provision  of  the  cheapest 
possible  service  by  paying  those 
employed  the  minimum  to 
ensure  that  sufficient  numbers 
stay  employed  within  the  service 
to  satisfy  the  perceived  needs  of 
the  general  public,"  he  said. 
"I'm  afraid  that  is  a  very  cynical 
solution  and  one  with  which  I'm 
sure  the  DoH  does  not  agree,  " 
he  added. 

The  DoH  had  looked  to  PSNC 
to  present  a  similar  structured 
series  of  arguments  to  those  put 
before  review  bodies  of  doctors 
and  dentists,  in  support  of  any 
contention  that  pharmacists 
should  be  paid  more. 

Mr  Axon  said  the  criteria  of 
recruitment  retention  and 
motivation  could  be 
encapsulated  within  certain 
indicators  as  a  starting  point  for 
the  negotiations. 

•  Trends  in  the  number  of 
pharmacists  working  in  the 
community  sector  and 
movements  between  sectors  of 
pharmacy  (under  the  criteria  of 
retention,  according  to  Mr 
Axon). 

•  Trends  in  the  numbers  of 
community  pharmacies,  their 
geographical  distribution  and 
the  number  of  applications  to 
open  pharmacies  (recruitment) 

•  The  demand  for  places  on 
pharmacy  degree  courses  and 
the  demand  for  pre-registration 
training  places  (recruitment) 

•  Participation  in  continuing 
education  places  (motivation) 

•  Competitive  pay  between  the 
different  sectors  in  pharmacy 
(motivation) 

•  Proportion  of  independent 
multiples  (retention) 

•  Goodwill  value  on  the  sale  of 


Stephen  Axon 


pharmacies  (motivation) 
•  Trends  in  income  derived 
from  NHS  services  (recruitment, 
retention  and  motivation) 

But  he  added  that  it  would 
be  foolish  not  to  realise  that  the 
DoH  will  apply  a  "realistic 
gloss"  to  these  indicators,  and 
will  be  very  much  influenced 
politically  by  the  rate  of 
inflation  both  during  the 
negotiation  period  and 
forecasts  for  the  coming  year. 
Also,  to  a  lesser  extent,  the 
likely  public  perception  of  wage 
increases  during  a  period 
approaching  a  general  election 
will  be  a  consideration. 

Review  bodies 

"Another  factor  which  will 
inevitably  be  taken  into  account 
in  this  year's  negotiations  is  the 
possibility  of  the  relevance  to 
review  bodies,"  he  said.  "The 
difficulty  here  is  that  one  isn't 
always  comparing  like  with 
like,"  he  said,  since  pharmacy 
remuneration  is  looking  at  costs 
as  well  as  salaries. 

"In  this  respect  we  can  be 
justly  annoyed  that  we  get  the 
worst  of  both  worlds.  On  the 
one  hand  we  have  a  situation 
where  we  have  no  review  body 
for  pharmacy.  But,  on  the  other, 
any  award  likely  to  be  given  to 
pharmacists  might  well  be 
revised  in  the  light  of  a  lower 
award  coming  out  of  the 
doctors  and  dentists  review 
body  during  negotiations,"  he 
reasoned. 

Any  overall  salary  increase  is 
only  one  side  of  the 
remuneration  equation  —  the 
other  being  the  distribution  of 
that  remuneration  through  fees 
and  oncost,  Mr  Axon  continued. 

Delegates  were  assured  that 
last  year's  move  from  a  two-tier 
to  a  three-tier  graduated  fee 
will  still  give  PSNC  sufficient 
flexibility  to  move  remuneration 
between  pharmacies  of 


different  NHS  turnovers  —  the 
most  important  factor  which 
will  influence  pharmacy 
distribution,  said  Mr  Axon. 

He  told  delegates  that  if 
pharmacy  gets  rid  of  graduation 
and  moves  towards  a  flat  rate 
fee  this  would  cause 
indiscriminate  closures  of  some 
essential  small  pharmacies  in 
suburban  areas,  rural  areas  and 
inner  cities.  This  situation  would 
give  dispensing  doctors  every 
incentive  to  move  into  these 
areas  on  the  basis  that  a  service 
must  be  provided,  he  said. 

Mr  Axon's  view  was  that  the 
total  remuneration  model 
should  be  taken  forthe 
profession  as  a  whole,  to  avoid 
subsidy  wherever  possible. 
Although  subsidy  may  work  for 
a  short  time,  these  pharmacies 
would  eventually  close  as  they 
would  be  uneconomic. 

"In  my  view,  any  profession 
which  relies  for  its  existence  on 
subsidy  is  doomed;  it  really  is 
heading  fortrouble." 

"As  a  profession,  pharmacy 
has  a  responsibility  to  provide  a 
geographical  distribution  and 
PSNC  has  a  responsibility  to 
ensure  that  the  remuneration 
system  will  support  that 
distribution,  he  said.  This,  he 
said,  cannot  be  achieved  by 
market  forces. 

Arguments  for  the  flat  fee 
are  that  it  would  allow 
pharmacy  to  move  towards 
market  forces,  and  that 
pharmacies  should  be  efficient: 
"big  is  beautiful".  Those  who 
support  the  flat  rate  fee  would 
also  argue  that  as  the  cost  plus 
contract  no  longer  exists, 
payment  of  remuneration 
should  no  longer  be  related  to 
costs,  said  Mr  Axon. 


Control  of  entry 

Although  remuneration  is  the 
most  important  factor  which 
will  affect  pharmacy 
distribution,  the  other  side  of 
the  coin  is  legislation,  Mr  Axon 
told  delegates.  "The  legislation 
on  the  control  of  entry  still  gives 
a  number  of  headaches,"  he 
said.  But  he  added  he  is 
confident  that  the  PSNC  will 
maintain  its  complete  support 
of  control  of  entry  in  the 
pharmaceutical  contract. 

Removal  of  controls  would 
make  the  service  revert  to  a 
situation  where  pharmacies 
would  cluster  round  surgeries 
"like  bees  round  a  honeypot", 
leaving  surrounding  areas  with 
no  services,  said  Mr  Axon. 

"Contrast  that  with  the 
current  situation  where  we 
understand  that  90  per  cent  or 
more  of  patients  live  closer  than 
one  mile  to  their  pharmacies. 
Let's  keep  it  that  way,  or  better 
still,  increase  the  90  per  cent 
because  that  is  what  the 
patients  need  and  that  is  what 
we  as  a  profession  should  be 
providing" 
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Seize  the  challenge  of  the 
new,  says  practice  head 


As  a  profession,  we  should  be 
aware  of  where  we  wish  to 
proceed  in  the  developing  role 
of  community  pharmaceutical 
services,  Roger  Odd,  head  of  the 
practice  division,  Royal 
Pharmaceutical  Society,  told  the 
conference. 

But  he  urged  delegates  not 
to  forget  their  present  role  of 
providing  principle  core  services 
—  dispensing,  sale  of  medicines, 
and  advice.  "This  is  our  bread 
and  butter,"  he  said,  and  is 
what  pharmacists  are  uniquely 
trained  to  do. 

"We  should  continue  to  do 
this  to  the  best  of  our  ability  in 
the  future,"  he  said,  but 
emphasised  that  pharmacists 
have  got  to  be  ready  to  take  on 
board  new  roles,  too.  He  hoped 
pharmacists  would  take  up  the 
challenge  when  the  Working 
Party  report  came  out.  "We 
can't  afford  to  stop  still:  if  we  do 
many  of  the  roles  will  betaken 
on  board  by  others." 

But  Mr  Odd  said  that 
additional  services  will  need  to 
be  carefully  monitored,  and 
additional  training  will  be 
required  in  some  cases.  Not  all 
services  are  expected  to  be 
provided  by  all  pharmacies  —  it 
may  be  a  choice  between 
domiciliary  and  diagnostics,  for 
example.  But  then  thechoice 
already  exists—  notall 
pharmacies  offer  services  such  as 
oxygen  delivery,  he  reasoned. 

Remuneration  for  additional 
services  must  show  savings  in  the 
total  health  care  bill  and 
improvements  in  patient  care, 
illness  prevention  and  healthy 
living,  too. 

Development  of 
existing  roles 

Health  promotion  and  health 
education  is  one  area  in  which 
pharmacy  has  a  clear  role  to 
play,  said  Mr  Odd. 

The  pharmacy  healthcare 
scheme,  for  example,  has 
distributed  25  million  leafletsto 
pharmacies  in  the  last  five  years, 
with  over  95  per  cent  of 
pharmacies  taking  part.  He 
added  that  members  of  the 
public  do  want  information  — 
there  had  been  14,000  replies  to 
the  British  Heart  Foundation, 
and  1 ,200  new  members  of  the 
Alzheimers  Association  in 
response  to  leaflets.  This  service 
could  be  developed  with  books 
and  videos  too,  says  Mr  Odd.  He 
also  stressed  the  importance  of 
educating  the  pharmacist  as  well 
as  the  patient,  to  ensure 
awareness  of  the  health 
message. 

Pharmacists  are  giving  advice 
to  schools  and  information  to 
industry  at  present,  but  why 
shouldn't  pharmacists  do  this  on 
a  more  formal  basis?  asked  Mr 
Odd.  Subjectscould  include  the 
safe  use  of  medicines, 
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healthcare  and  drug  abuse,  to 
name  just  three.  Mr  Odd 
visualises  this  role  expanding 
along  with  the  pharmacist's  role 
in  healthcare. 

The  Society  is  convinced  that 
an  increased  number  of  more 
effective  medicines  should  be 
made  available  for  sale  through 
pharmacies,  continued  Mr  Odd. 
Not  only  is  this  convenient  for 
the  patient,  but  it  produces 
savingstothe  NHS. 

Estimated  savings  of 
loperamide  and  topical 
hydrocortisone  are  £2. 7m  in  GPs 
time  and  script  costs,  he  said. 
"Procedures  are  needed  to 
ensure  a  smoother,  slicker  move 
to  reclassification,"  he  said. 

On  the  subject  of  drug  abuse, 
it  is  importantto  realise  that  the 
DoH  has  realised  that  pharmacy 
must  be  involved  in  issues  like 
needle  exchange  schemes, 
ratherthan  just  dwelling  on  how 
the  money  will  be  used,  he  says. 

Dealing  with  returned 
medicines  is  another  area 
requiring  urgent  attention,  and 
where  it  is  important  to  make 
progress  in  the  public  interest. 
The  Society  is  holding 
discussions  with  various  waste 
regulatory  authorities  to 
investigate  a  system  for  local 
authorities  to  collect  unwanted 
medication  from  pharmacies. 

Future  role 

The  domiciliary  service  is 
becoming  more  important  as 
more  patients  are  being  treated 
in  the  community,  said  Mr  Odd. 
"The  service  should  be  extended 
to  provide  advice  to  patients  and 
home  care  staff  about 
medicines,"  he  said.  Storage 
and  administration  of  medicines 
in  the  home  and  their  delivery  to 


housebound  patients  should  be 
extended  to  key  patients  in  the 
community  and  not  only  done 
unofficially  in  rural  areas. 

Repeat 
prescriptions 

A  suggested  system  for 
pharmacists  to  become  involved 
in  repeat  prescriptions  would  be 
to  allow  pharmacists  to  supply 
up  to  two  further  months 
medication  in  28  days  supply 
each  time  to  selected  patients, 
on  agreement  with  the  GP.  Such 
a  system  would  also  limit  a 
doctor's  initial  supply  to  28  days 
treatment. 

Tied  in  with  this,  a  patient 
referral  system  on  a  formal  basis 
using  a  referral  form  could 
perhaps  be  instigated.  "Not  all 
doctors  will  want  it,  and  will 
perhaps  feel  the  pharmacist  is 
interfering  with  their  rightto 
make  a  decision.  But  I  think 
some  will  welcome  it,"  he  said. 

Referring  to  prescribing 
advice  and  doctor  liaison,  Mr 
Odd  described  this  as  an 
important  role  the  pharmacist  is 
beginning  to  develop  and  one 
which  will  increase  in  the  future. 
But  why  does  it  have  to  stop  at 
doctor  liaison?  Mr  Odd  asked, 
suggesting  that  other  health 
professionals  such  as  nurses 
should  be  included. 

"Cholesterol  testing 
guidelines  will  benefit  the 
patient  and  will  also 
demonstrate  that  we  are 
following  standards,  ratherthan 
it  being  seen  as  an  activity  put 
into  the  sidelines  of  our 
pharmacy,"  he  said. 

Less  than  1 0  per  cent  of 
pharmacies  will  take  up  the  role, 
as  currently  only  200-300 
pharmacies  are  involved  in 
cholesterol  screening  activities. 


NACEP  president  Roy  Carrington,  with  David  Coleman  (left)  and  Roger  Odd 
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New  thinking  on 
Ethics 


The  Society's  president  David 
Coleman  gave  delegates 
background  to  the  Council's 
thinking  on  the  new  Code  of 
Ethics. 

If  you  are  out  of  stock  of  an 
item  on  a  prescription,  refer  the 
patient  to  another  pharmacy. 
We  should  accept,  see  and  work 
with  ourcolleagues.  There 
should  never  be  the  situation 
where  the  patient  suffers 
because  of  the  competition. 

"We  believe  very  firmly  the 
pharmacist's  main  role  is  the 
interface  with  the  patient,"  said 
MrColeman.  Trained 
technicians  should  carry  out 
routine  processes  of  counting 
tablets  and  pressing  computer 
buttons.  "Don't  use  an  excuse  to 
hide  in  the  pharmacy,"  was  his 
message. 

Continuing  the  theme  of  the 
importance  of  the  patient,  Mr 
Coleman  said  patients  have  a 
great  deal  of  confidence  in 
pharmacists.  "The  patients  we 
serve  do  trust  us,"  he 
emphasised.  "They  expect  a 
high  standard  and  we  have  a 
responsibility  to  achieve  this. 

"One  way  or  another  we  will 
be  looked  at  by  the  public,"  said 
MrColeman.  Although  he  said  it 
was  "not  unreasonable"  that 
the  FHSA  would  have  some  say 


in  theconditions  provided,  it 
was  important  that  the  Society 
established  the  benchmark. 

One  reason  for  the  new  Code 
of  Ethics  was  that  the  Society  felt 
it  was  much  better  that  changes 
came  from  within  the  profession 
ratherthan  having  something 
imposed  from  outside. 

Other  reasons  were  that 
pharmacy  practice  is  changing, 
and  the  Code  had  to  change 
along  with  this,  said  Mr 
Coleman.  New  services  such  as 
health  monitoring  and 
computerised  records  have  also 
been  introduced. The 
emergence  of  Trust  status,  too, 
may  open  hospitals  to  possible 
short  cuts,  he  said. 

The  Office  of  Fair  Trading 
and  the  Monopolies  and 
Mergers  Commission  are  also 
taking  a  much  closer  look  atthe 
standards  of  the  profession.  The 
Society  has  issued  a  number  of 
statements  over  the  last  few 
years,  and  clarity  of  what  is 
guidance  and  what  is  a  part  of 
the  Code  was  required,  too. 

The  question  of  limitations  of 
conscience  has  also  been 
examined  by  the  Society.  "We 
have  recognised  that  conscience 
is  going  to  be  a  problem,"  with 
the  growth  in  areas  such  as 
genetic  engineering,  said  Mr 


Coleman. 

Some  obligations  have  been 
strengthened  under  the  new 
Code  —  for  example,  sufficient 
stocks  of  Controlled  Drugs  must 
be  carried  to  deal  with  all  likely 
requests  for  urgent  supplies. 
This  was  introduced  because  of 
knowledge  that  some 


pharmacists  were  not  stocking 
any  supplies,  explained  Mr 
Coleman.  "We  can't  pick  and 
choose  what  it  is  easy  for  us  to 
do  and  what  it  is  difficult  for  us 
to  do." 

This  is  a  defeatist  attitude 
and  is  opting  out  of  the  system, 
he  said. 


David  Coleman,  RPSGB  president 


Everyone  can  rest  assured  with  SOMINEX.  Clinically  proven  effectiveness1  and  strong  sales  growth  has 
ensured  SOMINEX  is  the  number  one  Pharmacy  recommended  remedy  for  occasional  sleeplessness.2 

A  new  awareness  campaign  running  now  in  the  consumer  press  will  encourage  even  more  customers  to 
seek  your  advice. 

Recommend  a  Pharmacy  Only  brand.  Recommend  SOMINEX.  And  rest  assured. 
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TAKES  CARE  OF  OCCAS 


'Anything  Boots  can  do,  I  can  do' 

Pharmacy  administrator  John  D'Arcy  (pictured  below)  left  delegates  at  the  National 
Pharmaceutical  Association's  North  East  Conference  in  Allensf  ord  on  Sunday  in  no  doubt  that 
they  could  cope  with  the  threat  posed  by  Boots.  C&D  reports 


In  a  stirring  start  to  the 
conference,  the  NPA's  pharmacy 
administrator  John  D'Arcy 
urged  delegates  to  realise  the 
threat  that  Boots  posed  to 
independent  pharmacy  and  to 
counteract  it. 

"We  know  of  many 
examples  where  NPA  members, 
by  energy  and  initiative,  alone 
or  in  concert  with  others,  have 
sent  Boots  away  with  their  tail 
between  their  legs  and  a  flea  in 
their  ear,"  he  said. 

"However,  if  you  are  one  of 
those  NPA  members  whose  eyes 
are  blinkered  or  whose  head  is 
in  the  sand,  or  both,  please  join 
the  real  world  now,"  he  urged. 
"There  are  plenty  of 
opportunities  out  there  but  you 
will  have  to  go  out  and  grab 
them." 

Boots  not 
benefiting 

Mr  D'Arcy  reminded  delegates 
that  when  Boots  pulled  out  of 
the  NPA's  advertising  campaign 
earlier  this  year  (C&D,  June  1 5, 
p1007)  it  was  because  they  felt 
they  were  not  benefiting  from  it 
in  the  same  way  as  independent 
pharmacy. 

Research  had  confirmed  that 
consumers  perceive  Boots  as  a 
large  retail  store  rather  than  a 
pharmacy  where  they  can  "ask 
their  pharmacist",  said  Mr 
D'Arcy.  It  had  also  revealed  that 
Boots  may  be  "losing  their 
grip"  on  the  dispensing  market. 
Their  share  of  the  NHS 
prescription  market  had  fallen 
from  1 7  per  cent  to  1 1  per  cent 
over  the  last  five  years,  a  loss  of 
some  £30  million  in  profits,  he 
said. 

"Naturally  Boots  are  worried 
about  this  trend  and  are  actively 
taking  steps  to  reverse  it,"  Mr 
D'Arcy  said.  Their  course  of 
action  appeared  to  be  to  "get 
into  the  marketplace  and  'steal' 
business  back  at  your  expense." 

Prescription  drive 

Boots'  prescription  drive  started 
two  years  ago  with  residential 
homes.  All  Boots  branches  now 
operate  and  are  actively 
promoting  patient  medication 
records,  while  the  latest  and 
"most  potentially  damaging" 
scheme  is  their  repeat 
prescription  collection  service, 
said  Mr  D'Arcy.  Repeat 
prescriptions  account  for  60  per 
cent  of  total  prescription 
business,  he  informed 
delegates. 

The  NPA  could  "guess"  that 
future  threats  might  include 
"closed  door"  pharmacies, 
based  on  the  US  model,  and  the 
creation  of  "consultant 
pharmacist"  positions  in 
preparation  for  an  increased 
clinical  role.  Boots'  message  to 
their  managers  is 
"professionalism  through 
commercial  excellence  equals 
market  share",  he  said. 


Many  pharmacists  who  had 
served  residential  homes  for 
many  years  without  complaint 
had  lost  them  because  the  home 
staff  had  been  convinced  that 
Boots'  Manrex  system  would 
save  time  and  was  safer  than 
traditional  redispensing  methods. 

In  the  future  all  homes  could 
be  using  dosage  systems.  "It  is 
therefore  imperative  that  you 
approach  your  homes  and  make 
the  message  clear  —  anything 
Boots  can  do,  I  can  do,"  said  Mr 
D'Arcy. 

This  is  one  of  the  few  areas 
where  the  NHS  pays  pharmacists 
above  the  standard 
remuneration  but  the  number 
of  claims  for  payment  is 
"depressingly  low",  he  said. 
Boots  would  sign  a  contract  with 
every  home  they  service  and 
claim  payments;  Mr  D'Arcy 
advised  delegates  to  sign  a 
contract  with  the  home,  which 
would  guarantee  service  for  a 
year,  and  to  offer  them  a 
monitored  dosage  system 
before  Boots  do. 

"The  NPA  will  be  happy  to 
help  and  advise  on  your 
particular  needs,"  he  said. 

Wooing  customers 

A  large  number  of  pharmacies 
are  still  not  using  PMRs,  whereas 
Boots  are  trying  to  woo 
customers  by  offering  a  "patient 
registration  card"  which  will 
enable  their  pharmacists  to  give 
"the  best  possible  healthcare 
advice".  "The  fact  is  that  any 
pharmacy  can  easily  do  this,"  Mr 
D'Arcy  said. 

PMRs  have  safety  benefits 
such  as  picking  up  drug 
interactions  or  allergies,  they 
save  time  in  checking  incomplete 
prescriptions,  and  prompt 
pharmacists  to  offer  special 
advice;  they  are  also  essential  for 
residential  homes,  he  said. 

If  the  benefits  are  explained 
to  patients  it  will  improve 


customer  loyalty  and  help  to 
encourage  them  to  seek  advice 
about  their  medicine  and 
possible  interactions,  thereby 
aiding  compliance  and 
improving  drug  therapy. 

Keeping  a  PMR  system  is 
another  service  which  qualifies 
for  extra  payments  from  the 
DoH,  which  although  "not 
substantial"  are  betterthan 
nothing;  it  is  important  to  claim 
them,  said  Mr  D'Arcy.  "When 
we  are  trying  to  get  extra 
payment  for  pharmaceutical 
services  from  the  Government, 
we  must  be  seen  to  be  taking 
them  up  when  they  are 
offered." 

The  NPA  feels  that 
prescription  collection  services 
should  operate  where  a  need 
exists  and  only  in  conjunction 


with  the  LMC  and  LPC.  But  the 
experience  with  residential 
homes  led  the  NPA  to  conclude 
that  its  only  option  was  to 
"tackle  Boots  head  on"  by 
equipping  members  with  the 
NPA's  "Action  Pack"  (C&D,  July 
20),  which  has  met  with  almost 
universal  approval  from 
members,  said  Mr  D'Arcy. 

The  service  has  met  with 
scorn  from  GPs  in  some  areas 
while  in  others  the  scheme  is 
operating  with  all  pharmacies 
taking  part.  Boots  will  continue 
to  promote  their  scheme. 
Although  a  national  advertising 
campaign  never  materialised  — 
possibly  because  of  the  NPA's 
quick  action  —  Boots  have 
started  to  advertise  locally  and 
are  actively  promoting  the 
scheme  to  GPs. 


Future  threats 

"As  far  as  we  can  tell,  Boots 
have  been  monitoring  the  US 
model  very  closely  and  any 
future  initiatives  are  likely  to  be 
based  on  this,"  Mr  D'Arcy  said. 

Another  project  they  appear 
to  be  considering  and 
developing  is  a  self  medication 
version  of  their  monitored 
dosage  system  to  improve 
patient  compliance;  the  system 
would  be  monitored  through 
routine  pharmacist  domiciliary 
visits.  Although  a  single-handed 
pharmacy  practice  might  find 
this  difficult,  it  could  perhaps  be 
another  case  for  pharmacists 
getting  together  and  employing 
a  doimiciliary  or  consultant 
pharmacist  between  them,  he 
suggested. 

In  the  US,  a  failure  to  meet 
the  threat  of  competition  head 
on  has  led  to  the  closure  of  a 
large  number  of  independent 
pharmacies.  Mr  D'Arcy  said: 


Lecturer  in  pharmaceutical  history  and  pharmacognosy  Dr  William  Court 
spoke  on  "Counterprescribing  —  past,  present  and  future".  Pharmacists' 
role  in  counterprescribing  started  with  their  forebears,  the  apothecaries. 
With  the  advent  of  the  Pharmaceutical  Society  150  years  ago,  chemists  and 
druggists  become  the  experts  in  medicines  and  the  importance  of 
counterprescribing  was  recognised.  Chemist  nostrums  were  widely  used 
up  to  and  after  the  formation  of  the  National  Health  Service  in  1911; 
standard  dose  forms  became  available  after  the  Second  World  War.  The 
Medicines  Act  1 968  recommends  counterprescribing,  and  today  the  public 
still  seeks  advice  from  the  pharmacist  on  minor  ailments.  With  the  advent 
of  original  pack  dispensing  and  the  problems  of  doctor  dispensing,  a 
number  of  opportunities  exist  for  pharmacists  to  "come  out  of  the 
dispensary",  a  move  which  will  take  them  back  to  the  days  when 
apothecaries  and  physicians  worked  more  closely  together,  said  Dr  Court 
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Extra  cash  if 
worthwhile 

'Will  the  goose  continue  to  lay  the  golden 
egg?'  Professor  Peter  Noyce,  once  deputy  chief 
pharmacist  at  the  Department  of  Health  and 
now  on  its  Working  Party  on  the  future  role  of 
FHS  Pharmaceutical  Services,  says...  'if  you 
make  it  worth  its  while' 


"Pharmacists  who  are  willing  to 
grab  the  nettle  and  adapt  to  the 
challenges  of  change  will  not 
onlysurvive,  but  will  find  this  a 
most  exciting  time  in  which  to 
practise." 

Taking  stock 

While  being  aware  of  the  threat 
from  Boots  and  reacting  to  areas 
of  change,  it  is  an  appropriate 
time  for  pharmacists  to  take 
stock  of  their  existing  businesses 
and  ask  themselves  if  they 
measure  up  in  areas  such  as 
premises  —  "a  significant 
proportion  simply  do  not  convey 
a  professional  image"  —  and 
staff  training.  It  isalso 
imperative  that  pharmacists 
keep  up  to  date,  he  said. 

"The  key  to  survival  will  be  in 
offering  better  quality 
professional  services  to  patients. 
To  this  end  there  is  no  way,  in  my 
view,  that  Boots  can  compete 
with  a  well  organised,  well  run 
independent  pharmacy,"  Mr 
D'Arcy  said. 

•  In  the  ensuing  debate,  much 
of  which  was  confidential,  NPA 
member  Mr  J.  Schofield  pointed 
out  that  pbarmacistscould  claim 
for  only  five  residential  homes; 
NPA  chairman  Jeremy 
Clitherow,  who  chaired  the 
conference,  said  this  was  true 
"except  in  exceptional 
circumstances". 

Mr  Schofield  also  expressed 
doubts  that  a  closed  door 
pharmacy  would  get  an  NHS 
contract  in  the  UK,  where  there 
isonly  one  "paymaster",  and 
thought  operating  such  a  system 
might  constitute  fraud. 


Professor  Peter  Noyce 


Community  pharmacy  will  get 
extra  cash  from  the  DoH  if  there 
is  evidence  that  it  is  needed  and 
can  be  justified,  Professor  Noyce 
told  the  conference. 

Giving  "the  hard  facts" 
against  which  the  DoH  looks  at 
extra  cash  for  FHS 
pharmaceutical  services  he 
commented:  "I  have  to  say  that 
in  my  time  at  the  DoH  —  nearly 
five  years  —  I  don't  recall  seeing 
a  single  case  which  presented 
evidence  and  justification  on 
things  such  as  drug  expenditure 
or  savings  on  NHS  services  for 
money  that  could  be 
redistributed." 

The  total  primary  healthcare 
drugs  bill  is  about  E2.1  billion  of 
which  FHS  pharmaceutical 
services  cost  £0.6bn  —  some  25 
percent  compared  to  the  75  per 
cent  which  has  to  cover  research 
testing,  production  and 
marketing  of  medicines. 

"Is  it  really  a  bad  deal  that 


community  pharmacy  gets?  Can 
wejustify  that  proportion?" 
Professor  Noyce  asked. 

View  from  the 
bridge 

Giving  "the  view  from  the 
bridge",  Professor  Noyce  said 
that  the  DoH  sees  its 
responsibility  for  providing 
pharmaceutical  services  to  the 
tax  payer  as  involving: 

•  an  adequate  level  of 
provision, 

•  justifiable  costs,  and 

•  monitoring  and  control. 
There  is  quite  a  lot  of  scope 

fordebateon  whetherthe  level 
of  pharmaceutical  services  is 
reasonable,  and  cost 
containment  on  drugs  is  an  issue 
within  any  healthcare  system. 

Monitoring  involves 
checking  for  evidence  that  the 
range  and  coverage  of 
pharmaceutical  services  is 
inappropriate  or  inadequate,  or 
if  there  are  any  complaints,  as 
well  as  the  "reassurance"  of  the 
Royal  Pharmaceutical  Society's 
inspectorate.  Control  is 
exercised  through  methods  of 
remuneration,  a  clearly  defined 
and  identifiable  service,  control 
of  entry  and  pressure  on  NHS 
prescribing. 

Although  community 
pharmacy  is  not  mentioned  in 
the  Government's  White  Paper 
"The  Health  of  the  Nation",  the 
impact  on  the  profession  is 
substantial,  said  Professor 
Noyce. 

Indicative  drugs  budgets  are 
Continued  on  p678 


HOWTO  COUNSEL 
SMOKERS  WHO  WANT 
TO  GIVE  UP 


WORKSHOP  DATE 


Tor  the  past  eight  years  Lundbeck  has  been  very  active  in  training  GPs  and  Practice 
Nurses  in  counselling  patients  on  how  to  give  up  smoking. 

Now  that  nicotine  gum  is  available  without  a  prescription,  the  role  of  the 
Pharmacist  in  counselling  smokers  is  a  very  important  prerequisite  for  success  in 
giving  up.  For  this  reason  it  is  now  appropriate  to  offer  training  to  Pharmacists. 

One  further  workshop  is  planned  for  this  year.  It  will  be  moderated  by 
internationally  recognised  experts: 

*  Dr  Allan  Norris,  a  Psychologist  from  Birmingham  and 

*  Dr  Chris  Steele,  Manchester  GP  and  TV  Doctor. 
Topics  covered  include: 

•  the  physical  and  psychological  problems  of  giving  up  smoking, 

•  the  role  of  the  Pharmacist  in 
smoking  cessation; 

•  how  to  recognise  patients  who 
want  to  give  up; 

•  how  to  counsel  smokers  who  want 
to  give  up; 

•  how  to  advise  on  the  correct  use 
of  smoking  cessation  aids; 
when  to  refer  a  patient  to  their  GP. 

The  Smoking  Cessation  Training  Project  is  endorsed  by  the  National 
Pharmaceutical  Association,  the  Royal  College  of  General  Practitioners  and  the 
Royal  College  of  Nursing.  There  is  no  charge  for  the  workshops. 

For  further  details  contact  your  local  Lundbeck  OTC  representative,  or  contact 
Kathy  Whelan  at  the  address  and  telephone  number  given  below. 


6  November  1991,  6.30  pm 
Leeds 

★  Course  literature  will  be  provided 
★  A  light  buffet  supper  will  be  available 


-Lu^cJU'cij 


SMOKING 
CESSATION 
TRAINING 
PROJECT  FOR 
PHARMACISTS 


A 


NATIONAL 
PHARMACEUTICAL 
ASSOCIATION 


ROYAL  COLLEGE 


Lundbeck  Ltd,  Hastings  Street,  Luton,  Bedfordshire  LU1  SBE.Tel:  0582  416565 
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Continued  from  p677 

a  "mixed  bag"  for  pharmacy. 
Before  this  there  was  little 
interest  in  drug  usage  in  the 
community;  now  the  role  of 
pharmacy  has  been  recognised 
through  the  appointment  of 
pharmaceutical  advisers  to 
FHSAs. 

The  first  area  where  options 
exist  for  cash  to  come  into 
community  pharmacy  is  GP  fund 
holding  practices;  GPs  can  buy 
services  from  where  they  want. 
"It  would  seem  to  me  that  with 
advances  in  screening 
technology,  GPs  could  contract 
community  pharmacies  to 
provide  screening  and  specialist 
analytical  services  and  drug 
monitoring  services.  I  am  aware 
of  several  examples  where  this  is 
actually  being  done,"  said 
Professor  Noyce. 

In  the  absence  of  community 
pathology  services,  the 
community  pharmacist  is  "the 
obvious  person"  to  dothis,  and 
would  be  paid  under  the  NHS. 

There  is  an  increasing 
integration  of  primary  and 
secondary  healthcare  alongside 
a  move  to  maintain  patients  in 
the  community,  Professor  Noyce 
continued.  There  is  also  a 
coalescence  of  purchasing 
authorities.  FHSAs  have  been 
largely  preoccupied  with 
medical  services  but  in  future 
will  commission  and  contract 
locally  for  pharmaceutical 
services  outside  nationally 
agreed  contracts. 

As  well  as  providing  options 
for  extra  cash,  links  with  GPsand 
FHSAs  will  lead  to  a  much 


greater  variety  in  demand  for 
pharmaceutical  services  within 
the  NHS,  Professor  Noyce 
believes. 

No  great  surprises 

The  future  working  party  role  is 
beginning  to  wind  up  its 
thoughts  but  will  provide  "no 
great  surprises",  taking  into 
account  the  new  NHS  changes 
mentioned.  Opportunities 
outside  the  NHS  seem  "very 
much  a  Cinderella  area  and  one 
worth  considering  and 
encouraging". 

Professor  Noyce  called  on  the 
profession  to  look  at  the  method 
in  which  it  is  remunerated. 
"There  is  a  kind  of  curious 
paradox  at  the  present  time 
whereby  we  are  actually  looking 
to  rationalise  drug  usage  yet 
pharmacists  are  paid  on  the 
number  of  prescriptions  they 
dispense.  This  is  totally 
inconsistent.  I  don'tthink 
pharmacy  has  begun  to  think 
about  altering  the  method  of 
remuneration  or  what  the 
impact  will  be,"  he  said. 


Sources  of  extra  cash: 

•  improved  quality 

•  improved  efficacy 

•  increased  range 

(for  example,  these  could 
entail  decreasing  the  number 
of  pharmacies  and 
redistributing  the  cash) 

•  savings  on  drug  expenditure 

•  savings  on  NHS  services, 
particularly  a  reduction  in 
hospital  care 


Poor  image  of 
independents 


Consumers  have  a  poor  image 
of  independent  pharmacies 
which  suffer  from  poor 
standards  of  retailing,  said 
Numark's  retail  development 
manager  David  Wood. 

The  8,500  of  the  11,500 
community  pharmacies  which 
are  still  independently  owned 


David  Wood 


are  still  independently  owned 
are  being  threatened  by 
"acquisitive"  and  "highly 
successful"  multiples,  while  the 
"most  worrying"  threat  comes 
from  the  change  in  consumer 
shopping  patterns  to  weekly  or 
fortnightly  "one-stop 
shopping". 

Independents  have  been 
able  to  rely  on  their  NHS 
income,  using  it  as  a  prompt  for 
OTC  sales,  but  had  they  been 
relying  on  OTC  sales  alone  they 
would  have  had  to  improve 
their  standards  by  now,  said  Mr 
Wood.  With  the  NHS  income 
under  threat,  margins 
decreasing,  dispensing  doctors, 
and  OTC  income  not  sufficiently 
developed,  independents 
should  be  trying  to  sell 
professionalism,  he  advised. 

Mr  Wood  described 
Numark's  retailing  concept, 
launched  earlier  this  year  (C&D, 
March  30),  which  concentrates 
on  the  facia  and  window 
display,  and  on  conveying  "the 
message  of  pharmacy"  both 
inside  and  outside  the  shop. 

He  advised  pharmacists  to 
look  at  the  outsides  of  their 
shops  and  ask  themselves:  "Am  I 
going  to  go  in?  Is  it  talking 
about  professionalism?" 
Improving  the  look  of  the  shop 
is  not  a  panacea,  but  helps. 
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Seize  new  roles 


Changes  in  NHS  funding  and 
management  meant  a  number 
of  new  opportunities  had  arisen 
for  pharmacists  to  extend  their 
range  of  activities  and 
involvement  in  the  provision  of 
healthcare,  Dr  Martin  Hughes, 
representing  Warner  Lambert, 
told  delegates  at  the  second 
conference  session  at  Unichem's 
1 991  Convention  (see  also  last 
week  p630). 

Dr  Hughes  spelt  out  the  part 
that  pharmacists  could  play  in 
managing  some  ailments 
"without  recourse  to  medics". 
Pharmacists  (£50)  and  GPs  (E35) 
between  them  accounted  for 
just  £85  of  the  £440  spent 
annually  on  each  member  of  the 
public  through  the  NHS. 

"At  20p  per  person  per  day, 
who  says  we're  inefficient?"  Dr 
Hughes  asked.  "It'sthe 
intention  of  health  service 
managers  to  contain  or  reduce 
that  £50  through  PACT  data  and 
the  indicative  prescribing 
budget." 

Currently  every  GCSE  science 
teacher  was  receiving  a  booklet 

—  "About  you  and  your  health" 

—  aiming  to  teach  children 
about  self -care,  and  direct  them 
to  the  pharmacy,  ratherthan  the 
doctor,  for  the  treatment  of  a 
number  of  conditions.  Dr 
Hughes  listed  some  of  the 
ailments  he  thought  might 
present  in  the  pharmacy: 
Minor  skin  problems  such  as 
eczema. 

Haemhorrhoids  About  70  per 
cent  of  the  population  suffered 
from  them  at  some  stage.  They 
need  topical  soothing  creams 
and  increased  dietary  fibre  or 
mild  laxatives. 

Diverticular  disease  Patients 
have  left-sided  lower  abdominal 
pains  and  rabbit-dropping  stools 

—  they  need  laxatives  and  high 
fibre. 

Hiatus  hernia.  The  acid  reflux 
causes  heartburn  eased  by 
antacids,  anti-reflux  agents  and 
lifestyle  advice:  stop  smoking, 
stop  greasy  foods,  stop 
gobbling,  and  lose  weight. 
Respiratory  tract  infections  — 
"cough,  spit  and  sneeze 
disease".  Most  upper 
respiratory  tract  infections  were 
viral  and  excellently  managed  by 
pharmacists  using  anti-pyretic 
agents  and  cough  mixtures. 


And  also  in  his  "pharmacy 
list"  were:  hay  fever;  migraine; 
dandruff;  headache;  period 
pain;  warts;  acne;  and 
dermatitis. 

Dr  Hughes  also  looked  at 
Alzheimers  disease  and  its 
treatment  and  said  there  would 
be  a  need  for  close  co-operation 


between  pharmacists  and  GP's 
in  the  provision  of  new 
treatments,  such  as  Warner 
Lambert's  Tacrine,  in  orderto 
monitor  the  effects  on  social 
behaviour. 

He  talked  also  about  various 
studies  on  coronary  disease,  and 
in  questions  afterwards,  queried 


the  wisdom  of  pharmacists 
issuing  advice  based  on  a  single 
cholesterol  test.  Diet  had  proved 
more  effective  than  drugs  in 
lowering  cholesterol,  but  a 
Canadian  study  had  not 
produced  any  evidence  that 
doing  so  reduced  overall 
mortality  rates. 


Teaching  asthma  inhaler  technique 


Community  pharmacists  have  a 
role  in  teaching  inhaler 
technique  in  the  treatment  of 
asthma,  Dr  Richard  Taylor,  Fison 
Pharmaceutical's  medical 
services  manager  said. 

Dr  Taylor  said  pharmacists 
compared  well  to  other  health 
workers  involved  in  teaching 
inhaler  techniques,  in  a  small, 
hospital-based  study  to  assess 
the  skill  of  the  teachers 
themselves  (British  Thoracic 
Monitoring  Study  1990).  "As 
our  understanding  of  these 
allergic  disorders  increases,  so 
industry  can  develop  suitable 


treatments."  But  these  can  only 
be  put  to  optimum  use  with  a 
proper  understanding  of  the 
aetiology,  and  a  continued 
recognition  by  health 
professionals  of  the  impact  of 
the  condition  and  drug  therapy 
on  patients'  lives,  he  said. 

"Community  pharmacists 
play  an  important  part  in  the 
prevention,  treatment  and 
education  of  the  asthmatic  and 
hayfever  sufferer  alike." 

Monitoring  expiratory  peak 
flow  in  the  home  was 
considered  essential  in  the 
management  of  difficult  asthma 


Sceptism  about  slimming 
preps  affects  market 


Analysing  the  slimming  market, 
Thompson  Medical's  sales 
director  Roger  Durie  said  the 
trade  was  very  sceptical  about 
slimming  because  of  adverse 
publicity  and  multiple  product 
launches,  some  only  backed  by 
short-term  advertising,  and 
some  of  inacceptable  quality. 

The  market  was  split  into 
three  clear  segments:  very  low 
calorie  diets  (VLCDs),  meal 
replacements,  and  appetite 
suppressants.  Mr  Durie  said  the 
market  had  plummeted  from 
£59.5  million  in  1987,  when 
VLCDs  took  80  per  cent,  to 
£25. 8m  in  1 989,  because  of 
adverse  publicity  about  VLCDs. 
Only  appetite  suppressants 
managed  to  maintain  their  level 
of  business,  and  meal 
replacements  avoided  a  greater 
loss  because  of  the  launch  of 
Reckitt  &  Colman's  Bodyplan. 

Slimming  aids  had  also  been 
deemed  "unnecessary"  because 
of  the  healthy  eating  boom. 


Conference  speakers:  (from  left)  Fison's  Dr  Richard  Taylor, 
Martin  Hughes,  representing  Warner  Lambert,  Thompson 
Medical's  Roger  Durie,  and  Crookes'  Martin  Johnson 


Dr 


However,  in  1990  an 
opportunity  arose  for 
pharmacists  because  declining 
sales  of  VLCDS  —  previously  sold 
by  agents  or  mail  order  —  meant 
that  around  £37m  in  "lost" 
slimming  aid  sales  was  available. 

Thompson  Medical's  launch 
of  Slimfast  into  the  pharmacy 
market  was  designed  to 
capitalise  on  that  opportunity, 
Mr  Durie  said.  The  launch  was 
through  pharmacies  only, 
where  professional  advice  was 
on  hand.  Some  32,000  GPs  and 
5,000  nutritional  nurses  were 
sent  clinical  trial  data  and 
patient  information  packs. 

Mr  Durie  said  the  pharmacy 
market  (excluding  Boots)  grew 
by  74  per  cent  sterling  to  £18m, 
with  Slim-fast  taking  a  70  per 
cent  share.  "Although  growth 
has  been  exceptional,  there  is 
still  significant  potential  in 
independent  pharmacies." 

Mr  Durie  said  Thompson 
Medical  would  continue  to 
support  brands  with  "consistent 
and  heavyweight"  advertising, 
as  well  as  by  making  a  number 
of  new  product  introductions. 
"However,  I  make  no  apology 
for  telling  you  that  we  will  move 
into  other  retail  sectors,  some  of 
which  are  already  selling  our 
competitor's  products."  He  said 
the  company  wanted  to 
broaden  the  brand's  appeal  as 
part  of  a  healthy  lifestyle  and 
weight  maintenance 
programme,  particularly 
through  lifestyle  advertising. 

Afterwards,  when 
questioned,  Mr  Durie  said  the 
decision  to  switch  from  a 
pharmacy-only  policy  had  been 
taken  reluctantly,  because 
market  research  showed  Slim- 
fast  only  had  5  per  cent 
consumer  awareness. 


by  some  clinicians,  Dr  Taylor 
said.  But  the  apparent 
differences  in  accuracy  reported 
foT  different  peak  flow  meters 
meant  self-recording  was  not 
routine.  "Electronic  logging  of 
peak  flow  measurements  is  now 
possible  with  certain  devices 
avoiding  deliberate 
measurement  adjustment  by  the 
patient." 

Dr  Taylor  also  said 
community  pharmacists  were 
participating  in  studies  on 
community-based  clinical  trial  of 
hayfever,  and  in  the  detection 
of  airways  obstruction  in 
patients  presenting  in  the 
pharmacy  with  cough,  wheeze 
or  nocturnal  breathlessness. 
"This  is  to  be  applauded  and 
encouraged." 

Training  key 
to  profit 

"While  giving  and  maintaining 
better  working  conditions  and 
striving  to  achieve  even  better 
standards  all  round,  do  we 
always  consider  whether  we  are 
getting  the  best  deal  from  our 
staff,  or  even  whether  we  are 
helping  our  staff  to  give  us  their 
best  deal?",  Martin  Johnson, 
national  accounts  manager, 
Crookes  Healthcare  asked 
delegates. 

Training  and  motivating 
staff  can  lead  to  greater 
profitability,  Mr  Johnson  said. 
Training  would  become 
increasingly  important  as  the 
number  of  school  leavers 
available  to  businesses  drops 
through  the  '90s,  leading  to 
increased  competition  for  staff 
along  with  the  need  to  reduce 
staff  turnover. 

The  Henley  Centre  had 
identified  "commitment  in  skills 
training"  and  the  "level  of  job 
satisfaction  and  availability  of 
work  related  rewards",  as  key 
to  doing  this. 

In  a  video  specially 
commissioned  by  Crookes,  Sir 
John  Harvey-Jones  said  training 
enhanced  peoples'  self-belief  so 
that  ordinary  people  were  able 
to  perform  superlatively. 
Training  "lubricated  change". 

Mr  Johnson  highlighted  the 
training  support  available  from 
the  National  Pharmaceutical 
Association,  industry,  and  trade 
publications.  Key  areas 
identified  by  Unichem 
pharmacists  for  training  were: 
merchandising  and  display, 
customer  care,  healthcare, 
wound  care,  and  legal  and 
ethical  pharmacy  issues. 
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Pharmacists  are  reminded  that 

the  dispensing  of  EUSAPRIM  in 
response  to  a  prescription  for  SEPTRIN 
is  a  breach  of  the  code  of  ethics  of  the 
Pharmaceutical  Society  which 
specifically  states  in  paragraph  1.4(ii) 
that  the  drug  dispensed  must  be  precisely 
that  which  has  been  prescribed,  except 
when  substitution  is  made  with  the 
permission  of  the  prescribing  doctor,  or 
in  an  emergency.  The  application  of 
this  rule,  even  to  products  imported 
under  a  PL(PI)  was  upheld  by  the 
European  Court. 

In  addition,  such  conduct 
may  amount  to  an  infringement  of 
trade  mark  rights. 

In  particular,  it  is  an  infringement 
of  Wellcome's  rights  in  the  registered 
trade  mark  SEPTRIN  to  apply  the  mark 
SEPTRIN  to  tablets  being  sold  or 
dispensed  when  such  tablets  were 
originally  marketed  under  the  name 
EUSAPRIM. 

Over  the  last  few  years  Wellcome 
has  had  cause  to  initiate  proceedings 
against  a  number  of  pharmacists, 
importers  and  wholesalers  who  were 
engaging  in  this  practice,  and  who  have 
all  settled  with  Wellcome  by  giving 
undertakings  not  to  repeat  such  conduct, 
and  by  paying  agreed  sums  towards  costs 
and  damages. 

Wellcome  will  continue  to 
take  actions  to  protect  its  intellectual 
property  rights. 

Seplrin  and  Eusupnm  arc  Trade  Marks  of  The  Wellcome  Foundation  Ltd 


Wellcome 

The  Wellcome  Foundation  Limited. 

Unicorn  House.  160  Huston  Road, 
London  WCI  2BP 


LETTERS 


Benzodiazepine 
withdrawal 

Your  issue  of  September  28 
included  on  its  letters  page  a 
description  of  a  method  of 
diazepam  withdrawal  that  has 
been  available  for  nearly  two  years 
on  NHS  prescription. 

On  October  21, 1989,  the 
Lancet  published  a  letter  by  myself 
outlining  the  concept  I  have  called 
"fractional  dilution"  (along  the 
general  lines  the  CP  prescribed  in 
your  abstract),  describing  how 
some  30  patients  were  withdrawn 
from  diazepam  and  related 
benzodiazepines  without  undue 
distress. 

The  letter  resulted  in  the 
creation  of  the  Diazepam 
Withdrawal  Kit,  manufactured  by 
Penn  Pharmaceuticals.  The 
concept,  as  Mr  Hudson  describes 
it,  is  interesting,  but  it  is  refined  in 
the  Diazepam  Withdrawal  Kit 
(£28.50).  The  manufacturers  have 
sole  production  rights  for 
diazepam  elixir  in  the  UK,  and  the 
advantages  of  the  kit,  apart  from 
the  important  use  of  the 
established  diazepam  diluent,  is 
the  more  practical  starting  level  of 
a  diazepam  elixir  concentration  of 
5  mg  to  5  ml  —  starting  levels  of 
10  mg  to  5  ml  or  higher  can  be 
provided  through  Penn. 

The  present  directives  on 
benzodiazepine  withdrawal 
suggest  a  reducing  dosage  of 
diazepam  tablets.  The 
disadvantage  to  this  method  is  the 
step-wise  nature  of  the  reduction 
which  many  patients  find  difficult 
to  manage. 

The  kit  exploits  the  simple 
concept  that  an  imperceptible 
reduction  of  benzodiazepine 
intake  will  be  successful  in 
withdrawal,  provided  counselling 
or  a  change  in  lifestyle  has  allowed 
patients  to  come  to  terms  with  the 
cause  of  their  anxiety. 

The  kit  comprises  instructions 
to  the  patient,  a  150ml  bottle  of 
diazepam  elixir  at  the  greater  than 
commercially  available  strength  of 
5mg  to  5ml,  a  300ml  bottle  of 
diluent  and  a  5ml  measure. 

Once  the  patient's  condition  is 
stable,  they  can  be  transferred 
from  their  normal  tablet  to  the 
elixir  form.  The  patient  takes  a 
5ml  dose  of  the  diazepam  elixir 
and  replaces  it  with  5ml  of  diluent. 
The  bottle  is  shaken,  and  the 
process  repeated  for  the  next 
dose.  The  effect  of  the  process  is 
fractional  dilution  of  an 
exponential  nature.  For  example, 
if  the  standard  150ml  bottle  of 
elixir  is  used,  then  60  doses  taken 
will  result  in  a  mixture  of  0.59mg 
of  diazepam  to  5ml,  at  which  —  in 
my  experience  —  all  patients  who 
have  used  this  technique  have 
been  able  to  stop  without  distress. 

For  patients  addicted  to 
benzodiazepines  other  than 
diazepam,  I  advise  they  are 
transferred  to  an  equipotent  dose 
of  diazepam,  and  then  placed  on 


the  withdrawal  kit. 

Patients  dependent  on  shorter 
half-life  benzodiazepines  may 
experience  difficulties  on 
transferring  to  the  longer  half-life 
diazepam.  I  have  found  it  possible 
to  end  lorazepam  dependence  in 
this  fashion  directly,  although  it 
may  take  up  to  seven  days  to 
stabilise  a  patient  on  diazepam 
after  changing,  say,  from 
lorazepam.  Should  anyone  wish  to 
discuss  this  matter  further,  they 
can  contact  me  on  0296  714504. 

If  a  patient  has  difficulties 
stopping  the  medication  after  the 
fractional  dilution  is  complete, 
then  Penn  can  produce  a  further 
kit  starting  at  an  equipotent  dose 
to  the  kit  just  finished. 

The  withdrawal  of  Halcion  has 
again  revealed  the  major  problems 
of  benzodiazepine  dependence, 
but  because  of  the  Specials 
licensing  arrangements,  the  Penn 
kit  remains,  nearly  two  years  after 
its  inception,  an  unknown  weapon 
in  the  fight  against  drug 
dependence. 


Dr  lain  Clark 

Winslow,  Bucks 


Celectol  —  the  way 
to  train? 

I  would  just  like  to  endorse 
wholeheartedly  Xrayser's 
comments  on  the  Celectol 
package  (October  5,  p559). 

I  learnt  more  about  the 
cardiovascular  system  in  half  an 
hour  (with  a  suitable  drink  at 
hand,  and  my  eyes  closed  after  a 
day  of  hard  concentration  at  my 
community  pharmacy) ,  than  I 
have  often  learnt  in  many,  many 
hours  of  other  updating  sessions 
and  articles. 

An  "outstanding  advance" 
indeed  —  let's  have  more  of 
these! 


Alan  D.  Francis 

I  .owesti  )ft 


Callum  Sinclair,  a  proprietor  from 
Forres,  Morayshire,  is  the 
Unichem/Seton  Pharmacist  Golfer 
of  the  Year.  Mr  Sinclair  scored  71 
points  over  two  rounds  in  the  final  at 
the  Dalmahoy  Golf  &  Country  Club 
in  Edinburgh;  the  trophy  was 
presented  by  Ian  Cater,  managing 
director,  Seton  Healthcare  (right) 
and  I'nichem  director  Jim 
Buchanan  (left) 
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Businessnews 


Grampian  aim  knock-out 
punch  at  Macarthy 


As  C&D  went  to  press  Grampian 
Holdings  announced  what  industry 
observers  expect  to  be  a  knockout 
bid  for  Macarthy.  The  company  has 
raised  its  original  252p  a  share  bid 
to  some  287p,  valuing  the  company 
at  around  £79  million. 

At  the  same  time  the  company 
has  published  its  audited  interim 
results. 

The  increased  offer  for 
Macarthy  is  147  new  Grampian 
ordinary  shares  for  every  100 
Macarthy  shares.  Macarthy 
shareholders  will  also  be  entitled  to 
retain  the  Macarthy  interim 
dividend  of  5p  a  share. 

An  alternative  offers  Macarthy 
shareholders  52  new  Grampian 
ordinary  share  and  163  new 
Grampian  convertible  shares  for 
every  100  Macarthy  shares. 

Grampian  chairman  Bill  Hughes 
told  C&D:  "It  is  the  highest  bid  yet 
and  it  will  be  tempting  to 
shareholders,  I  would  have 
thought."  However  he  emphasised 
that  the  company  had  only  put  in  a 
bid  at  this  level  because  they  were 
confident  they  could  make  it  work. 
"There  is  a  good  deal  of  commercial 
logic  in  the  bid.  For  the  Macarthy 
shareholders,  the  value  of  the  bid 
rests  on  the  value  of  Grampian 
paper." 

The  bid  offers  Macarthy 
shareholders  an  exit  multiple  of  24 
times  the  company's  1990  earnings 
and  is  the  final  Grampian  offer;  they 
have  until  November  1  to  accept. 

With  the  value  of  Grampian 
shares  so  significant  to  this  bid,  the 
offer  document  emphasises  that  the 
company  does  not  expect  the  bid  to 
be  dilutive  in  the  first  financial  year 


following  acquisition. 

The  offer  document  explains 
that  Macarthy's  pharmaceutical 
products  will  be  absorbed  into 
Grampian  along  with  Arnolds  and 
Dales  on  the  veterinary  side. 
However,  Wellingtons  and  the 
health  foods  shops,  Lifecycle  and 
Nature's  Store,  will  be  disposed  of. 

Grampian  plan  to  invest  in  and 
improve  the  Savory  &  Moore  chain 


of  pharmacies,  and  expect  to  make 
substantial  savings  in  Macarthy's 
central-costs  —  if  their  bid  is 
successful. 

Mr  Hughes  said:  "Our  increased 
and  final  offer  gives  Macarthy 
shareholders  a  very  generous 
premium  for  control  and, 
significantly,  provides  them  with  an 
outstanding  opportunity  to  share  in 
Grampian's  success  story." 


Grampian's  interims  show  pre- 
tax profits  up  7.9  per  cent  to  £4.  lm, 
earnings  per  share  up  8.5  per  cent 
to  4.34p  and  announces  an  interim 
dividend  of  1.7p.  The  company's 
pharmaceutical  division  showed 
particularly  strongly  with  profits  up 
36  per  cent  to  over  £3m  on  a 
turnover  up  31  percentto£20m. 

Macarthy  had  no  comment  to 
make  on  the  bid. 


Lloyds  buoyant  but  wait  on  MMC 


Allen  Lloyd  was  disappointed  and 
surprised  at  the  referral  of  his  bid  for 
Macarthy  to  the  Monopolies  and 
Mergers  Commission  (C&D  last 
week,  p640).  Both  the  Lloyds  and 
Unichem  bids  have  now  lapsed  and, 
if  either  company  is  cleared  by  the 
MMC,  it  would  have  to  make  a  fresh 
offer.  Grampian  Holdings'  latest  bid 
is  now  the  only  one  on  the  table. 

Introducing  another  excellent 
set  of  figures  for  the  company,  Mr 
Lloyd  commented:  "We  are 
retailers,  but  we  were  not  referred 
for  any  retailing  issues,  only  on 
wholesaling  issues.  1  feel  quite  angry 
we  have  been  held  back  in  this  way. 

"Each  of  the  protagonists  in  the 
Macarthy  bid  could  have  the  same 
effect  on  the  wholesale  market  as 
any  of  the  others.  That  is  to  say 
anyone  could  move  Savory  & 
Moore's  wholesale  business  away 
from  Medicopharm."  The  MMC 
referral  is  believed  to  be  partly 
based  on  concern  to  keep 
Medicopharma  a  realistic 
competitor  for  AAH  and  Unichem. 

Mr  Lloyd  said  he  is  confident  his 
bid  will  get  MMC  clearance  "as  I  am 


Sales  up  38pc  to  <£247m 

Pre-tax  profit  up  53pc  to  £2  lm 

Earnings  per  share  up  21pc  to 
20.96p 

Total  dividend  up  50pc  to  4.17p 


sure  Unichem  are  as  well". 
However,  he  emphasised  he  could 
continue  to  grow  the  company 
without  Macarthy  and  the  addition 
of  the  Savoury'  &  Moore  chain  to  the 
Lloyds  group.  "I  don't  need  to 
acquire  Macarthy  to  achieve  a  good 
growth  rate,"  he  said.  Nevertheless, 
he  admitted  that  Macarthy  had,  in 
Savory  &  Moore,  the  last  large  "not 
very  well  managed"  chain  likely  to 
become  available  for  acquisition. 

Mr  Lloyd  said  the  referrals  to  the 
MMC  had  been  made  at  a  politically 
sensitive  time  for  health  sector. 

Lloyds  Chemists  are  not 
committing  themselves  to  a  further 
bid  even  if  they  do  get  MMC 
clearance  on  January  17. 

"There  would  be  a  number  of 
hurdles  to  overcome  before  we  are 
able  to  bid  again;  I  will  be  interested 


to  see  if  the  Grampian  bid  succeeds, 
then  we  need  clearance  from  the 
MMC.  Until  then  we  reserve  our 
position." 

Meanwhile,  the  Monopolies  and 
Mergers  Commission  has  put  back 
the  report  date  of  its  hearing  of 
Unichem's  bid  for  Macarthy  from 
December  6  to  January  1 7, 1992,  to 
coincide  with  its  report  on  the 
Lloyds  Chemists  offer. 
■  Unichem's  chief  executive  Peter 
Dodd  (speaking  before  the 
Grampian  move)  said  the  referral  of 
the  Lloyds'  bid  had  not  altered  their 
position.  When  their  own  bid  had 
been  referred  to  the  MMC  they  had 
withdrawn  and  put  in  motion  other 
corporate  plans.  "Unichem  are 
going  ahead  with  those  plans  —  we 
have  not  held  back. 

"When,  as  I  expect,  the  MMC 
clears  both  bids,  we  will  review  the 
situation  and  decide  then  whether 
to  make  a  new  bid,  and  at  what 
level,"  Mr  Dodd  said. 

Against  this  background  Lloyds 
Chemists  are  53  per  cent  ahead  on 
pre-tax  profits  on  a  turnover  up 
almost  38  per  cent  to  £247m. 


CROWE'S 


NEW  DESIGN  &  IMPROVED  MARGINS 

NEW  DESIGN  CREMINE  SKIN  CREAM  IS 
AVAILABLE  NOW  THROUGH  YOUR 
WHOLESALERFROMFARILLON,  ROM  FORD 

Walker  Davis  &  Co  Ltd  0656  646600 


ALPHOSYL 

SHAMPOO 


For  all  scaly 
scalp  conditions 

v  A  lightly  fragranced  formula 
vvirh  the  strength  of  coal  tar. 
{  Does  not  stain  the  skin, 
clothes  or  bath, 
v  Leaves  the  hair  shiny  and 
easy  to  manage. 

ALPHOSYL 

SHAMPOO 

The  effective  scalp  treatment  in  a  cosmetic  shampoo. 
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Medeva  move  to  buy 
American  salesforce 


Medeva  are  spending  $77.2  million 
on  a  specialist  respiratory 
pharmaceuticals  manufacturer  in 
the  US.  Adams  Laboratories  Inc 
make  Humihid  and  Deconsal. 

The  bid  is  conditional  on  Hart- 
Scott-Rodino  approval  —  the  US 
equivalent  of  OFT  clearance  —  plus 
Medeva  shareholder  approval. 

"We  won't  market  the  drugs  in 
the  UK",  Medeva  finance  director 
David  Lees  told  C&D,  "It  is  all  about 
buying  a  sales  force  in  the  US". 

The  Adams  sales  force  currently 
stands  at  140,  and  Medeva  plan  to 
expand  it  to  150  by  Christmas  and 


200  by  June. 

Medeva  bought  the  unbranded 
methylphenidate  manufacturer  MD 
Pharmaceutical  Inc  in  April  with  the 
same  idea  of  getting  an  American 
salesforce,  but  got  neither  the 
management  nor  the  salesforce. 

Adams  Laboratories  had  sales 
to  June  1990  of  some  $10.5  million 
and  sales  to  June  this  year  of 
$22. 5m,  while  the  forecast  sales  for 
the  six  months  to  December  is  $6m. 
It  is  this  rapid  growth  which  has 
attracted  Medeva  to  the  narrowly 
targeted  salesforce. 

The  company  also  plans  to 


Major  'no'  to  Sunday  reform 


A  Government  initiative  to  reform 
the  law  on  Sunday  trading  before 
the  general  election  has  been  ruled 
out  by  Prime  Minister  John  Major. 

New  soundings  among  MPs 
have  reinforced  his  determination 
to  avoid  the  embarrassment 
inflicted  on  his  predecessor  in  1986 
when  a  Bill  to  allow  shops  in 
England  and  Wales  to  set  their  own 
Sunday  trading  hours  was  defeated 
on  second  reading. 

Mrs  Angela  Rumbold,  Home 
Office  Minister  of  State,  told  the 
Commons  that  the  soundings  had 


shown  the  House  was  almost 
equally  divided  between  those  in 
favour  of  total  deregulation  and 
those  who  wish  to  see  the  law  more 
strictly  enforced. 

The  Minister  restated  the  view  of 
Sir  Patrick  Mayhew,  the  Attorney 
General,  that  recent  court  cases 
involving  DIY  outlets  had  not 
affected  the  responsibility  of  local 
authorities  for  enforcing  the 
existing  Shops  Act.  However,  that 
does  not  necessarily  mean  that  local 
authorities  will  act  in  accordance 
with  it  in  all  cases,"  she  said. 


Weleda  is 
the  home  of 
Homoeopathy 

•  Widest  Range  of  OTC  homoeo- 
pathic remedies  in  the  UK. 

•  Free  Training. 

•  Free  Advice  always  available. 

•  Minimum  40%  P.O.R.  on  all 
homoeopathic  medicines. 

Talk  to  your  Weleda  representative 
or  call  0602  309319  for  telesales. 


WQ-.GDA" 


arnessing  the  Power 
of  Nature  for  Health 


expand  its  activities  by  gaining 
access  to  products  in  related  fields. 

Medeva  are  best  known  in  the 
UK  for  their  generics  and  human 
vaccines,  but  "over  50  per  cent  of 
our  profits  are  already  dollar- 
dependant,"  said  Mr  Lees. 
"Realistically  we  can't  buy  any  more 
generics  companies  in  the  UK 
though  we  could  and  would  buy 
further  branded  products." 

An  initial  consideration  of  $50m 
is  payable  on  completion  of  the 
deal,  and  this  will  be  financed  by 
Medeva  placing  some  17  million 
new  ordinary  shares  at  195p  each. 
The  remaining  $22. 7m  is  to  be  paid 
in  three  tranches  from  1993. 


Glaxo  in  China 

Glaxo  Holdings  have  opened  a 
new  £5.8  million  factory  in 
Chongqing,  China,  to  produce 
anti-asthma  inhalers.  The  project 
is  a  joint  venture  with  two 
Chinese  partners,  the  China 
National  Pharmaceutical  Foreign 
Trade  Corporation  and 
Southwest  No3  Pharmaceutical 
Factory  in  Chongqing. 

Monopoly  clearance 

The  acquisition  of  Pretty  Polly  by 
the  Sara  Lee  Corporation  will  not 
be  referred  to  the  Monopolies 
and  Mergers  Commission,  says 
the  DTI. 

Droitwich  Hutt 

Hadley  Hutt  Computing  plan  to 
build  a  600  sq  m  complex  of 
development  laboratories, 
computer  assembly  facilities  and 
office  accommodation  at  a  new 
site  in  Droitwich. 


COMING  EVENTS 


RPA  weekend 
conference 

This  year's  Rural  Pharmacist 
Association  conference  will  take 
place  at  the  Grosvenor  House 
Hotel,  Stratford  upon  Avon,  on 
November  9-10. 

The  theme  is  "The  way  ahead" 
and  speakers  are  RPSGB  president 
David  Coleman  and  Jon  Merrills, 
deputy  chief  pharmacist  at  the 
Department  of  Health.  There  will  be 
a  conference  reception  and  dinner 
on  the  Saturday  night. 

Full  details  are  available  from 
John  Davies  tel:  0984  23475. 


PAGB 
symposium 

The  Proprietary  Association  of 
Great  Britain  is  holding  a  seminar  in 
London  on  November  27  entitled 
"Health  of  the  nation  —  challenging 
the  boundaries". 

The  venue  is  the  Hilton  Hotel, 
Park  Lane  and  speakers  include  Dr 
Mike  Abrams,  deputy  chief  medical 
officer  DoH,  David  Coleman, 
RPSGB  president,  John  Ball, 
PAGB  president  and  Derek 
Prentice,  Consumers'  Association. 

Cost  is  £120  (PAGB  members) 
and  £150  (non-members).  Details 
from  Gopa  Mitra  on  071-242  8331. 


Unichem  to 
goto  Cyprus 

Unichem  say  their  1992  Convention 
will  be  held  at  the  Four  Seasons 
Hotel,  Limassol,  Cyprus,  from 
October  .31  to  November  7.  The 
Convention  theme,  under 
conference  director  Tony  Foreman, 
will  he  "A  crusade  for  pharmacy". 

Seven  nights  half  board,  for  an 
adult  sharing  a  twin  room,  is  £546 
with  various  other  supplements  for 
sea  view,  single  or  studio  rooms  and 


single  bedroom  suites.  Holiday 
extensions  can  be  taken  in  Cyprus, 
Egypt  or  Israel,  some  with  cruises. 
Application  forms  from  Soler 
Touriste  Ltd,  Unichem  House,  Cox 
Lane,  Chessington,  Surrev.  Tel: 
081-391  2525. 

Monday,  October  21 

Aberdeen  and  NE  Scotland  Branch, 
RPSGB.  New  Marcliffe  Hotel  at  8pm. 
"Asthma  —  the  patient's  perception" 
by  Sue  Ross. 

Slough  Branch,  RPSGB. 

Postgraduate  Medical  Centre,  King 
Edward  VII  Hospital,  Windsor,  7for 
7.30pm  (supper).  "Migraine  —  recent 
advances  in  treatment"  by  Dr  Marcia 
Wilkinson. 

Tuesday,  October  22 

Leicestershire  Branch,  RPSGB. 

Postgraduate  Medical  Centre. 
Leicester  Royal  Infirmary,  7.30  for 
8pm.  PG2  "Hormone  replacement 
therapy". 

Wednesday,  October  23 

Scottish  Borders  Branch,  RPSGB. 

Education  Centre,  Borders  General 
Hospital,  7.30  for  8pm.  "Cholesterol 
testing",  a  presentation  by  Boehringer 
Mannheim  UK. 

Thursday,  October  24 

Bradford  &  Halifax  Branch,  NPA. 

Room  1)4.  Richmond  Building, 
Bradford  University  at  8pm  (buffet). 
"Is  there  a  future  for  independent 
pharmacy?"  by  Jeremy  Clitherow, 
chairman,  NPA. 

Weald  of  Kent  Branch,  RPSGB. 

Postgraduate  Medical  Centre,  Kent  & 
Sussex  Hospital,  7.45  for  8pm. 
"Financial  aspects  of  the  Drug  Tariff' 
by  Dr  Gordon  Geddes,  assistant 
secretary,  PSNC. 

Advance  information 

The  Glasgow  Pharmacy  Charity  Ball. 

The  Moathouse  International  Hotel. 
Glasgow,  on  November  9.  Jointly 
sponsored  by  Glasgow  Pharmacy  Club 
and  Glasgow  and  West  of  Scotland 
Branch,  RPSGB.  Tickets  (£22.50)  from 
R.M.  Hogarth  on  041-959  2196. 
RPSGB.  Symposium  on  diagnostic 
testing.  RPSGB  headquarters,  Lambeth] 
November  1 3.  Cost  .£45  (members  and 
pre-reg),  £60  (non-members).  Details 
from  Dr  J.  Clements  on  07 1-735  9141. 
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Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display £19.70  per  single  column  centimetre,  min  30mm 
Column  width  88mm. 

Whole  Page  £  1 970.00  (250mm  x  1 80m  m )  Half  Page  £1 024.40 
(130mm  x  1 80mm)  Quarter  Page  £512.20  (130mm  x  88mm) 
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All  rates  subject  to  standard  VAT. 


APPOINTMENTS 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax  (0732)  361534 
Ring  Stuart  Bourne  Ext  2472  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


BUSINESS  OPPORTUNITIES 


CHEMIST& 

DRUGGIST 


DO  YOU  ENJOY  WRITING? 

Chemist  &  Druggist  is  looking  for  a  lively,  enthusiastic  pharmacist, 
preferably  wit  h  real  experience  of  the  profession,  to  join  the  editorial 
team.  He  or  she  would  be  able  to  write  clear,  concise  English  -  typing 
or  word  processing  skills  would  be  an  advantage.  However,  an  editorial 
training  package  will  be  available.  Please  apply  to 
John  Skelton  MRPharmS,  Editor,  (Private  &  confidential)  at 
Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW, 
enclosing  a  full  cv. 


ANNOUNCEMENTS 


.X^SAA/a 


MMC  INVITES  EVIDENCE 
AND  VIEWS  ON  THE 
PROPOSED  ACQUISITION 
BY  LLOYDS  CHEMISTS  PLC 
OF  MACARTHY  PLC 


The  Monopolies  and  Mergers  Commission  is  inquiring  into 
the  proposed  acquisition  by  Lloyds  Chemists  pic  of  MaCarthy 
pic,  in  addition  to  the  earlier  proposed  acquisition  by 
Unichem  pic,  to  determine  whether  either  of  these 
acquisitions  might  operate  against  the  public  interest. 

The  Commission  would  like  to  hear  from  those  who  have 
views  on  the  proposed  acquisitions,  or  information  which 
could  help  with  these  inquiries.  They  should  write  as  soon  as 
possible  to:  The  Reference  Secretary  (Lloyds/  Unichem/ 
Macarthy).  Monopolies  and  Mergers  Commission,  New 
Court,  is  Carey  Street.  London  VVC2A  2JT. 


To  advertise  in  this  Section  please 
phone  Julie  MacCarthy  on 
0732  364422  Ext  2218 


FOR  SALE 


Long-established  GSL  Cough  Mixture.  Reviewed 
Product  Licence.  Annual  unit  sales:  c. 300,000  and 
demand  in  excess  of  supply.  Sole  proprietor 
contemplating  retirement  but  prepared  to  provide  short- 
term  assistance  to  buyer. 


Enquiries  to 


Box  C&D  3391 


LABELLING  SYSTEMS 


If  they  make  extravagant  claims,  ask  how 
many  systems  they've  sold.  If  it's  below 
4-SOO,  perhaps  they're  exaggerating? 

The  Richardson  system  is  the  most 
widely  used  in  Pharmacy  today! 


Ask  for  four 
FREE  VIDEOTAPE 
on  EPOS  or  PMR's 
.. .    today!  um 


F>HA  FtMACY 


a 

"The  ultimate  in  PMR  and 

labelling  systems 

1 

For  leaflets  or  a  demonstration,  phone 

or  write: 

ABEL 

BUSINESS  S  YS  TEMS  L  TD 

i 

Stanley  House,  2  Stanley  Place 

Preston  PR1  8NA.  Tel  0772  561 51 5 

PRODUCTS  &  SERVICES 


FREE  SURVEY  &  DESIGN 

Shop  Interior  and 
Dispensary  Fittings 

GEORGE  LOWE 

SHOPFITTINGS  LTD 

4  PRESTWOOD  COURT,  LEACROFT  ROAD,  BIRCHWOOD,  WARRINGTON. 
TEL:  0925  827292  FAX:  0925  85251 8 
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STOCK  FOR  SALE 


1 


URIMPHARM  LTD 


★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUROWN  'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK  incl.  N .  IRELAND 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

FOR  ANY  ADVICE,  QUERIES.  FORWARD  PLANNING,  QUOTES  OR  A  PRICE  LIST 
CONTACT:  MERVYN  GREEN  MPS 


MANY  SPEC!  CTOBERR 
DURING 


A 


CHEMILINES  PHARMACEUTICALS 


E 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKEIMHAM,  KENT,  BR3  1  NR. 
TELEPHONE:  081-658  2255 
TELEX:  263832;  FAX:  081-658  8680 


FRENCH  FRAGRANCE 

RRP 

COST 

ANAIS 

EDT 

30ML 

SP 

17.95 

8.25 

ARAMIS 

ASL 

60ML 

17.00 

9.35 

JAZZ 

ASL 

50ML 

16.00 

9.25 

BEAUTIFUL 

EDP 

30ML 

SP 

30.70 

19.99 

L  AIR  DU  TEMPS 

30ML 

SP 

18.00 

8.50 

MAGRIFFE 

PDT 

30ML 

SP 

8.50 

2.50 

OPIUM 

EDT 

50ML 

SP 

36.00 

19.95 

KOUROS 

ASL 

50MI. 

18.50 

11.50 

COCO 

EDT 

50ML 

SP 

31.50 

21  95 

WE  KEEP  A  FULL  RANGE  OF  FRAGRANCES. 
HANEL,  ESTEE  LAUDER.  &  CALVIN  KLEIN  IN  STOCK. 


PARALLEL  IMPORTS 

DISCOUNT* 

COST 

AZANTAC 

21% 

11.90 

ADALATELP  20mg 

24% 

4.46 

SEI'TRINTABSIO 

30% 

1.19 

SERC 

43% 

6.32 

ZYLORIC  300mg 

75% 

4.15 

OTOSPOR1N  10ml 

71% 

2.53 

PR(  1TIIIADEN  75mg 

21% 

3.19 

CORDARONE  200mg 

48% 

9.75 

TIMOPTOLO.25% 

36% 

3.40 

FROBEN  50mg 

22% 

7.65 

•INCLUDES  5%  SETTLEMENT  FOR 30  DAYS  PAYMENT 
DIRECT IMPORTERSOF  PHARMACEUTICALS 
KODAK  GOLD  FILMS  COST  OFF  TRADE 

GA-24  ENG/JAP  £1.45  33% 

CA-36ENC  £1.87  30% 

GB  200  ASA  24's  &  36's  22% 
GC  400  ASA  24's  &  36's  22% 
FUJI  FILMS  TO  47%  DURACELLMN1500£1.10/B4 
Up  to  60  davs  credit  and  nationwide  prompt  delivery.  Manv  other  special 
offers.  Ring  08 1  -908  0 1 24  or  08 1  -904  0 1 77  to  receive  full  price  list. 
CHEMILINES  PHARMACEUTICALS,  UNIT  3P,  BUILDING  B, 
WEMBLEY  COMMERCIAL  CENTRE,  80  EAST  LANE, 
NORTH  WEMBLEY,  MIDDLESEX  HA9  7NL. 
TEL:  081  -908  01 24  or  081  -904 01 77.  FAX:  081-904 0942 


SH0PFITTINGS 


I  €XDHUM| 

_  STOREFITTERS— 


0626  ■  834077 

COMPREHENSIVE  DESIGN, 
MANUFACTURE  AND  INSTALLATION 
SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1 2  6UT 


DISPENSARIES 

Forthe  best  value 
Dispensary  fittings 

GET  YOUR  INFO  PACK  NOW 

RETAIL  DESIGN  SYSTEMS 
TEL:  0922 59822     FAX:  0922 57232 


D.E.  Pharmaceuticals 


FRAGRANCE  SPECIAL  OFFERS 
OCTOBER  1991 


(Minimum  quantity  for  special  offer  price  is  3) 

M.R.P. 

PRODUCT 

NORMAL 

SPECIAL 

PRICE 

OFFER  PRICE 

8  95 

Audace  75ml  EDT  Spray  Can 

3  50 

2  50 

17.95 

Anais  Anais  30ml  EDT  Spray 

8  95 

8.25 

Anais  Anais  30ml  EDT  Spray  Drum  Pk 

8  50 

7  95 

13.30 

Alliage  1 5ml  EDP  Spray 

9  75 

6.75 

1 1 .75 

Cachet  41  ml  EDT  Spray 

6  25 

3.95 

21  50 

Chantilly  45ml  Spray  Mist 

9  95 

6.75 

6.95 

Fashion  1 00ml  Col  Spray 

3  55 

2  95 

22  00 

Fidji  25ml  EDT  Spray 

1  1  25 

8  50 

30  00 

Giorgio  50ml  EDT  Spray 

19  95 

17.95 

29.50 

Krizia  58ml  EDT  Spray 

12.95 

8  95 

21  OO 

Lou  Lou  EDP  Spray 

12  25 

1 1 .25 

8.45 

Tabu  50ml  Col  Spray 

3  95 

2  95 

9.15 

Vanderbuilt  1 5ml  EDT  Spray 

4  70 

3  90 

9  95 

White  Linen  5ml  EDP  Spray 

4  95 

4.75 

6  95 

You're  the  Fire  30ml  Col  Spray 

3  98 

2.50 

64  50 

Poison  100ml  EDT  Spray 

31  50 

26  50 

19  50 

Raffinee  1 5ml  EDT  Spray 

6  90 

5  90 

10  95 

Charlie  50ml  EDT  Spray 

6.50 

3  95 

13  80 

Vanderbilt  30ml  EDT  Spray 

7.25 

5.75 

COTY  LAIMANT 

6.95 

Laimant  50ml  EDT  Spray 

3  20 

2.20 

9  95 

Laimant  1 00ml  EDT  Spray 

2  95 

2  50 

4  50 

Laimant  Creamy  Skin  Perfume 

2  25 

2  00 

2  99 

Laimant  Soap  Trio  Boxed 

1  95 

1  75 

Ma  Grifte  45ml  Spray  in  Pouch  on  counter  display  £36  00/1 2 
*  JUST  A  SELECTION  OF  OUR  SPECIAL  OFFERS  * 

We  also  stock  at  discount  prices:—  UK  Ethicals/Generics/EEC 
Ethicals/Clearance  Lines/Photo  etc  etc.  Extensive  40  page  price  list. 


TEL:  0661-835755 

NATIONWIDE  DELIVERY  SERVICE 

D.E.  PHARMACEUTICALS,  DERWENT  HOUSE,  PRUDHOE  STATION, 
PRUDHOE-ON-TYNE,  NORTHUMBERLAND,  NE42  6NP 
ORDERS:  TEL:  0661  835755.  FAX:  0661  835839 
ADMINISTRATION:  TEL:  0661  852253 
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Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

W.  HANTS  -  Manager  required  for 
mainly  dispensing  pharmacy.  Sat- 
urday half  day.  Salary  package 
£25,000.  Accommodation  if  re- 
quired. Tel:  Roger  Scott,  0264 
323844. 

STAFFORDSHIRE  -  Pharmacist 
manager  required  for  new  phar- 
macy, part  of  a  small  friendly  group. 
Good  supporting  staff,  excellent 
working  conditions.  Interesting 
challenge  for  which  some  exper- 
ience preferred,  hut  newly  regis- 
tered are  welcome  to  apply.  Job 
sharing  a  possibility.  Salary 
by  negotiation.  Telephone  0283 
790503  or  0543  268699  (even- 
ings). 

BETHNAL  GREEN,  E3  -  Phar- 
macist manager  or  long  term  locum 
required  for  an  easily  run,  never  a 
dull  moment  pharmacy,  near  tube. 
Excellent  remuneration.  Telephone 
0376  520052  or  0763  248440 
(anytime). 

PHARMACIST  REQUIRED  for  five 
days  a  week  for  a  busy  modern  com- 
munity pharmacy.  Excellent  work- 
ing conditions  with  pleasant  staff. 
No  Saturdays,  minimum  paper- 
work. Easy  parking.  Contact  day 
081-986  4549  or  evenings  081- 
907  2653. 

AMBLECOTE,  STOURBRIDGE  - 
Pharmacist  required  for  pro- 
fessional pharmacy.  Good  salary 
package  to  include  car  if  required. 
Would  suit  newly  registered  .  Tele- 
phone 021-429  2815. 

SHERBORNE,  DORSET  -  Manager 
required  in  this  historic  town. 
Excellent  salary  and  other  benefits. 
Flat  available,  if  required.  Tel:  Mar- 
tin Ashelford.  0225  834487. 

BURNLEY  -  Manager  required  to 
assist  owner  pharmacist  in  running 
two  premises.  PMRs  and  residential 
homes.  Accommodation  available  if 
required.  Ring  (0282)  25860  or 
33967  after  6.30pm. 

HARPENDEN,  HERTS  -  Phar- 
macist manager  required  to  further 
develop  newly  acquired  branch  of 
small  group.  Situated  in  an  up- 
market attractive  town.  This  is  a 
substantial  dispensing  business 
with  scope  for  development  of  OTC 
trade.  Excellent  communication 
counselling  skills  will  be  required 
to  introduce  and  promote  a  state- 
of-the-art  PMR  system.  Excellent, 
negotiable  package.  Please  contact 
Graham  Phillips  on  0727  52012 
(davs)  or  0727  836873  (evenings). 

BRISTOL  -  Pharmacist  manager 
required  for  easily  run  branch  phar- 
macy of  a  privately  owned  group. 
Benefits  include:  Top  salary,  four 
weeks  holiday,  full  supporting  staff 
and  no  paperwork.  We  also  require 
locum  pharmacists  to  work  even- 
ings one  to  four  days  a  week.  For 
further  details  telephone  Mr  Shau- 
nak,  0272  556830  office,  0272 
739549  evenings  and  weekends. 

MAIDENHEAD,  BERKS  -  Phar 
macist  manager  required  for  branch 


pharmacy  of  privately  owned  group. 
Telephone  0494  714781  (day),  or 
0628  529883  (eves  and  weekends). 

GATESHEAD,  TYNE  AND  WEAR  - 
Pharmacist  manager  required  for 
pleasant,  easily  run  pharmacy. 
Good  supporting  staff.  Salary  by 
negotiation.  P/T  manager  and 
newly  registered  also  considered. 
Telephone  091-477  1480  (day)  or 
091-536  7404  (eves). 

LONDON,  El  -  Full  time  pharmacist 
required  for  busy  community  phar- 
macy. No  paperwork.  Good  support- 
ing staff.  Salary  by  negotiation. 
Contact  B.J.  Patel  on  081-980  5743 
days  or  081-952  3630  (evenings). 

PERIVALE,  MIDDLESEX-  Phar 
macist  required  to  manage  branch 
of  a  group  of  sixteen.  Post  would 
suit  young  pharmacist  as  there  is  a 
potential  for  development  of  the 
branch  and  an  active  involvement 
in  buying  for  the  group.  Five  day 
week,  normal  hours.  Salary  and 
benefits  negotiable.  Telephone 
Elliott  Godfrey  on  081-743  4896/ 
6485  (office  hours). 


 LOCUMS  

HEMEL  HEMPSTEAD,  HERTS  - 

Long  term  locum  with  at  least  two 
years  retail  experience  required 
from  November  25  for  busy  comm- 
unity pharmacy  close  to  medical 
centre  and  easy  access  to  Ml 
motorway.  Telephone  0582  760892 
(days  or  eves). 
BURNLEY  -  Locum  required  two 
days  per  week  and  holiday  cover. 
Ring  (0282)  25860/33967  after 
6.30pm. 

LONDON,  W2  -  Edgware  Road. 
Locum  wanted  for  regular  Wednes- 
days light  dispensing.  Please 
telephone  071-724  7576. 

BATHGATE,  SCOTLAND  -  Satur- 
day locum  required.  Reply  to  Kyle 
Pharmacy,  64  Mid  Street,  Bathgate 
BH48  1QD.  Tel:  0506  631601. 


PHARMACISTS  (PART  TIME) 

HEDGE  END,  Nr  SOUTHAMPTON 

-  Pharmacists  required  for  regular 
evening  for  a  brand  new  in-store 
pharmacy  6-8pm  or  9pm.  Telephone 
Marcus  Langford  (0489)  798594. 
BIRMINGHAM  -  Locum  required  for 
regular  Wednesday  and  Fridays 
from  February  to  May  1992.  021- 
458  1097.  9am-6pm,  Monday-Fri- 
day. 

MIDANBURY,  SOUTHAMPTON  - 

Pharmacist  required  for  alternative 
Saturdays    9am-5pm.  Telephone 
0703  555794. 
THORNTON  HEATH,  SURREY  - 

Pharmacist  required  on  Saturdays 
9-6pm  on  a  regular  basis.  Telephone 
081-689  3380. 


DISPENSING  ASSISTANTS 

RURAL  SUFFOLK  -  Qualified  dis- 
penser needed  for  CP's  surgery.  15 
hours  week  12-3pm.  Whitley  Scale 
salary'-  Please  apply  in  writing  with 


CV  to  Mrs  S  Roberts,  Ixworth 
Surgery,  Ixworth,  Suffolk  IP31 
2HD. 


SITUATIONS  WANTED 

MID-KENT  AREA  -  20  year  old 
daughter  of  two  pharmacists,  quali- 
fied beauty  therapist  (has  worked 
Harley  Street  clinic  doing  elec- 
trolysis, massage,  aromatherapy 
etc)  requires  similar  work  in  shop, 
clinic  or  surgery.  Telephone  0580 
752043. 

BRADFORD  /  W.  YORKSHIRE 
AREA  -  Ex-proprietor  locum  phar- 
macist requires  long  term  position 
or  regular  days  or  part-time  9.00am- 
lpm  or  6.30  onwards.  Telephone 
(0831)  566919. 

HOUNSLOW  /  HESTON  and  surr- 
ounding areas.  Pharmacist  avail- 
able January  onwards.  Weeks  or 
long  term.  Telephone  081-572  7461 
evenings  or  weekends. 


BUSINESSES  FOR  SALE 

LONDON  NW3  -  Prime  position, 


busy  branch  pharmacy.  Turnover 
approximately  £500K,  high  margin. 
Price  £325K  plus  stock  at  valuation. 
Please  telephone  J.  Leigh  (0923) 
856695  daytime  or  081-349  3155 
evenings. 


FOR  SALE 

"PARK"  LABELLER  -  Epson  screen, 
keyboard,  LX  400  printer.  Cost  new 
approx  £3,500.  accept  £950.  Tel: 
0532  570298. 

3  x  6g  SANDOGLOBULIN  IV  -  Exp- 
iry July  93  -  50%  +  VAT  carriage 
paid.  Tel:  0902  405842. 


HOLIDAY  LET 

TENERIFE,  GOLF  DEL  SUR  - 

Lovely,  one  bedroomed  apartment 
with  balcony  overlooking  golf 
school  and  Atlantic.  27  holes  golf, 
pool.  £125  weekly.  Tel:  081-458 
2084. 


PLEASE  MENTION  "C&D  BUSINESS  LINK" 
WHEN  RESPONDING  TO  ADVERTISEMENTS 
ON  THIS  PAGE. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

First  name   Surname  

Personal  RPSGB  Registration  Number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  heading  

Signed   Date. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  series,  box  numbers  or  trade  advertisements  will  be 
permitted.  Acceptance  is  at  the  discretion  of  the  publishers  and 
depends  upon  space  being  available.  Send  your  proposed  wording 
to  "Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave  the 
details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 
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About  people 


1841  or  1991  —  those  were  the  forms  of  dress  permitted  at  a 
sesquicentennial  banquet  held  by  the  Royal  Pharmaceutical  Society 's 
South  East  Region  in  the  appropriately  palatial  surroundings  of  Brighton 
Pavilion.  Entering  into  the  spirit  of  the  occasion  were  Region  chairman  AH 
Datoo  and  his  wife,  Chris,  Jane  Nicholson  (Jane  is  a  member  of  Council), 
and  Region  secretary  Gillian  Arr-Jones  and  her  husband 


Poetic  thanks  to  Unichem's  cruise  team 


New  job  for 
Society's  Sir 
Bernard 

Sir  Bernard  Tomlinson,  a  Privy 
Council  nominee  to  the  Royal 
Pharmaceutical  Society's  Council, 
has  been  appointed  by  Health 
Secretary  William  Waldegrave  as 
special  advisor  to  the  Departments 
of  Health  and  Education  on 
London's  health  services. 

Sir  Bernard  will  be  assisted  by  a 
small  team  of  experts  in  looking  at 
how  London's  healthcare,  medical 
education  and  research  should  be 
planned  in  the  1990s.  He  will  have 
to  bring  his  own  knowledge  of 
pharmacy  to  the  team,  for  the 
profession  is  not  represented  on  the 
group  by  a  practising  pharmacist. 

Sir  Bernard  is  emeritus 
professor  of  pathology  at  Newcastle 
University  and  is  a  former  chairman 
of  the  Northern  Regional  Health 
Authority. 


Alfie  wins 
Unichem 
driver  title 

It  was  fifth  time  lucky  for  Alfie 
Fagan,  who  is  the  1991  Unichem 
driver  of  the  year.  Alfie,  who  is 
based  at  the  Newcastle  branch,  has 
been  a  Unichem  driver  for  1 3  years 
and  a  finalist  in  the  competition  four 
times  without  managing  to  win  the 
big  prize. 

Alfie  motored  his  way  to  victory, 
beating  the  ten  other  finalists,  in  a 
series  of  practical  and  theoretical 
tests.  Regional  heats  were  held  by 
all  1 1  Unichem  branches,  with  the 
top  driver  going  through  to  the  sixth 
annual  final. 

Alfie  received  the  trophy  plus  a 
first  prize  of  £500  from  Tom 
Chapman  of  main  event  sponsors 
Stormont  Engineering. 
Letch  worth's  Leslie  Paley  was 
second  while  Steve  Snook  from 
Chessington  finished  third. 

Unichem's  350  drivers  cover 
more  than  16  million  miles  a  year. 


Dumfries  pharmacist  Norman 
Blount  delivered  a  poetical  tourde 
force  by  way  of  a  thank  you,  on 
behalf  of  delegates,  to  the  various 
contributors  to  the  success  of 
Unichem's  1991  Caribbean 
Convention. 

Here  it  is,  along  with  Mr 
Blount's  apologies  to  Robbie  Burns, 
Wordsworth,  Shelley,  Keats  and 
McGonigal! 

There's  many  sponsors  we're 

grateful  to 
Abbott,  Cussons  and  Heath  are 

but  three 
Then  there's  Crookes  and  Wella 

GB 

APSandCPM 

Are  two  more  and  we  thank  them 
Intercare  and  Kimberly-Clark 
There 's  plenty  more  —  it's  only 
the  start 

Bristol  Myers  and  Carter  Wallace 
Cow  &  Gate,  Colgate  Palmolive 
I 'm  sure  you  'II  agree  the  week  s 

been  "fab" 
Because  of  them  all  and  Whitehall 

Lab 

There 's  Fisons  and  Norton,  then 

there's  Mars 
They  are  another  three  of  the  stars 
Nicholas  Laboratories,  Planova 

and  Seton 
Are  another  three  that  can 't  be 

beaten 

Toiletry  Sales  and  LRC 
Two  more  to  thank  from  you  and 
me 

We're  still  not  finished  —  not  by 
far 

'cause  there's  Beauty 
International  and  Nutricia 

To  forget  someone  would  be  at 


one  s  peril 
So  there 's  Warner  Lambert,  then 

there's  Searle 
Now  there 's  not  many  more  to  go 
But  there's  Reckitt  &  Colman  and 

Glaxo 

Thompson  Medical's  the  last  to 
thank 

for  what  we 've  eaten  and  what 

we've  drank 
If  you  hadn 't  all  been  here  you 

would  have  been  missed 
And  many  of  us  here  would  not 

have  got. . .  a  sore  head 

Now  we  come  to  the  Unichem 
team 

Without  them  where  would  we 

have  been 
David  Mair  did  a  tine  job 
As  did  the  "big  man  "  Peter  Dodd 

Brian  Hammond,  Tony  Foreman 

right  from  the  start 
Aided  and  abetted  that  man  Bill 

Haii 

But  this  is  Bill's  last,  he's  now 

done  four 
He  s  now  decided  to  do  no  more 


Out-of-form  Slough  Jets  signed  a 
new  sponsorship  deal  with  local 
company  Lichtwer  Pharma  UK  and 
promptly  started  winning  again. 

The  sponsorship  arose  out  of  a 
chance  meeting  between  Jets  coach 
Richard  Brophey  and  Lichtwer's 
managing  director  Roger  King  in  a 
local  health  food  shop.  They  had  a 
common  interest  —  garlic. 

Mr  Brophey  says:  "Now  we're  all 


18NPA 
students  pass 

Eighteen  of  the  National 
Pharmaceutical  Association's 
students  who  have  been  following 
its  two  year  dispensing  technicians 
correspondence  course  have  passed 
the  Society  of  Apothecaries 
dispensing  technicians 
examination. 

Ailsa  Benson,  head  of  training  at 
the  NPA,  said:  "I  am  delighted  by 
the  success  of  our  students.  They 
have  all  shown  tremendous 
commitment  to  their  work  and 
study  over  the  two  years  and  deserve 
to  do  well." 


We  thank  you  Bill  for  all  that 

you've  done 
We 've  all  had  a  great  week  with 

lots  of  fun 
Two  more  to  thank  —  last  but  not 

least 

That's  Lynne  and  Henry  from 
Soler  Touriste 

The  contributors  also  desen'e 

some  praise 
Wellcome  Foundation  —  Lilly 

Industries 
But  this  is  where  it  gets  quite 

tricky-son 
Trying  to  fit  in  Becton  Dickinson 

Then  I  got  myself  in  a  hole 
Tning  to  fit  in  Elida  Gibbs  and 
Scholl 

But  where  would  you  be  without  a 

sense  of  humour 
Oh!  I  almost  forgot  Ciba 

Consumer 

The  John  French  Agency's  the  last 
but  one 

Then  my  job  will  have  been  done 
Smith  <£  Nephew  Consumer  ends 

the  show 
Thank  you  folks  it 's  time  to  go 


taking  garlic  tablets  perhaps  the 
guys  will  stop  turning  their  backs 
when  I'm  coaching." 

First  division  Slough  opened 
their  league  programme  in  their 
new  Kwai-logo  strip  on  October  5. 
The  Jets  followed  an  opening  day 
9-4  mauling  of  Telford  Tigers  with  a 
9-5  away  win  at  Lee  Valley  a  day 
later  to  set  their  sights  firmly  on 
promotion  to  the  Premier  Division. 


Slough  Jets  respond  to  Kwai 
sponsorship  deal 
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ALL  OFFERS  AVAILABLE 
21. 10.91  TILL  8.11.91 

ALL  OFFERS  SUBJECT 
TO  AVAILABILITY  & 
VAT  WHERE  APPLICABLE. 

NOT  AVAILABLE  AT 
OUR  STAINES  BRANCH  - 
WHOLESALERS  NOT  SUPPLIED. 


nurdiN  ^Peacock 


FOR  FURTHER 
DETAILS 
CONTACT 
FREEFONE 

0800  181349 


Fast  response  guaranteed 


From  high  powered  lithium  for  the  latest  zoom  compacts 
to  longlife  alkaline  for  flashguns,  Duracell  batteries 
power  all  major  photographic  appliances. 

Right  now,  the  complete  Duracell  photographic 
range  comes  in  a  smart  custom  designed  display  unit 
that  answers  every  photographic  need.  It  even  includes 
a  concise  photographic  battery  guide  for  customer 
reference,  showing  all  popular  makes  of  camera  and 
the  batteries  they  take. 

The  Duracell  range  carries  the  finest  reputation  for 
longlife,  high  performance  and  reliability.  That's  why 


photographers  who  respect  their  equipment  ask  for 
Duracell  by  name. 

For  fast  response,  stock  the  Duracell  photographic 
range  today. 


The  Duracell 
Photographic  Display 
pack  contains  five 
packs  each  of: 

PX28L 

DL1/3N 

DL2025 

DL123A 

DL223A 

DL245 

MN2400B4 

MN1500B4 

D357HB2 

It's  available  from  Medielite,  AAH  Pharmaceutical, 
Numark,  Sangers  and  leading  photochemist  whole- 
salers. 


DU 


DURACELL  is  a  registered  trademark  of  Duracell  Batteries  Limited. 


